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Abstract: The world we live in is considered as 'mediapolis' (Silverstone, 
De Jong, Schuilenburg, Inkinen; 2007, 2006, 1998), describing an increasing influence of the media in the everyday life. As Mark Deuze (2011) stated, 
media cannot be conceived of as separate to us, to the extent that we live in 
media, rather than with media. The process of living with or in the media can also be seen as 'mediatization', an important concept and theoretical framework for 
considering the interplay between media, culture and society (Hepp, Hjarvard, 
Lundby, 2015). Mass media are not some islands far from land and its citizens, 
but they are part of the problems and at the same time, part of the solutions. The protest of the students in Albania (December, 2018), was a significant 
case when media, journalism and activism were intertwined; in the process 
of mediatization. Using the literature of the field, in depth interviews, surveys and media monitoring, with a key study about the protest of the Albanian 
students, this paper aims to identify the special connection between media 
and activism and to analyze the mediatization of social movements.  
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INTRODUCTION Social movements around the world are momentous events that call for 

more attention from not only politicians or NGOs, but more over by media and journalists. Journalists are the front people that cover the story. The 
media can be seen as the leverage activists use to organize and as a tool to 
spread the message of the Hong Kong students or the 'yellow vests' in France. 
The impact of these movements to the structure of the society is amplified by means of the media, both social and traditional. The media are not just 
platforms where the voice of the citizens is heard; media are a way of the life, 
an extension of man (McLuhan, 1964), thus, they have an immense impact on the social change. 

The student protests in Albania began on December 08, 2018. They used 
a well-known symbol to give voice to their problems – the anticommunism protest of the Albanian students in December, 1990. Even the protagonists, 
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as the students, did not know how powerful their movement would become 
and what impact it would have. Their demands and their memes have been the headlines of every media and all the TV channels; all discussions were 
focused on this movement. This important event is the key point of this study 
to analyze the connection between the media and social movements. 

 METHODOLOGY To conceptualize the results of the study, both quantitative and qualitative 
methods have been applied. An information has been gathered through the personal interviews, surveys, media monitoring and data research online. 
The theoretical framework are materials with the scientific focus in media 
life, mediatization, journalism and activism (Deuze, 2011; Hepp, Hjarvard, & Lundby, 2015; Mattoni, & Treré, 2014 et al). 

 MEDIALIZATION AND SOCIAL ACTIVISM In an interview with Mark Deuze10, Professor of Media studies at the University of Amsterdam, the importance of the media role in social movements 
was underlined. He mentioned, "The media act as amplifiers and accelerators 
of what is already there. Social movements do not start in the media, but also cannot be considered outside of the media". He made the examples of 
pamphleteers in the US civil war or the role of cinema in the run-up to WWII 
and emphasized, "The materiality of such media in turn to some extent forms 
the social movements. In today's digital context, this means that the ephemeral nature of digital networks forms those of social movements that 
primarily take their cue from online organization" (Deuze, 2020). 

Mattoni & Treré (2014) explain in their article three concepts associated with the social movements. The first concept they highlight is "activist media 
practices" is defined as routinized and creative social practices in which 
activists engage and which include, first, interactions with media objects – such as mobile phones, laptops, pieces of paper – through which activists can 
generate and/or appropriate media messages, therefore acting either as media 
producers or media consumers; and, second, interactions with media subjects, 
such as journalists, public relations managers, but also activist media practitioners, who are connected to the media realm. 

The second concept is the mediation, which can be defined as the social 
process, when the media supports the flow of discourses, interpretations, and meanings in societies (Hjarvard, 2008). The mediation brings together a 
number of media activists supporting special social movements (Mattoni, & 
Treré, 2014). 
                                                
10 The interview held via email, April 03, 2020 
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The third concept linked with social movements is the mediatization 
(Mattoni, & Treré, 2014). According to them, the difference between the concept of mediation and mediatization is that the former "describes the 
concrete act of communication by means of the media in the specific social 
context", while the latter "refers to a more long-lasting process, whereby social 
and cultural institutions and interaction modes are changed as a consequence of the media influence growth" (Hjarvard, 2008). Thus, while the mediation 
considers situation, where the media do not affect social institutions, the 
mediatization focuses only on the processes, where social and cultural institutions are modified by the media influence (Mattoni, & Treré, 2014). 

The mediatization refers to complex long-term multidimensional processes 
of social transformation, where the media become increasingly influential and dynamically integrated into the different social spheres (Fabian, & Reestorff, 
2015). Hepp, Hjarvard, & Lundby (2015) see the mediatization, not only as 
the process of the media influence to the social events. They mention "… by 
focusing on 'mediatization', we must ask much more fundamentally: how are the media and communications related with the certain sociocultural forms 
and their transformation(s)? Which interrelations do we find? What consequences 
can we observe during these transformational processes? (Hepp, Hjarvard, & Lundby, 2015). 

 THE MEDIATIZATION OF THE STUDENTS PROTEST Since December 2018, for many days, several student organizations were 
gathering regularly in Tirana and across the country to protest against the 
social injustice in general and the dire students' condition. Organized through the social media, they occupied main streets in Tirana and the front of the 
Ministry of Education, shouting for their rights to be respected. Their main 
requests were about the cut in student fees, an increase in the public budget for the public universities and a decreased governmental support for private 
universities. The mainstream media in Albania had a wide coverage of the 
protest, tenting to be as impartial as they could. Many media organizations and journalists saw in the students protest an important movement for the 
democracy. "The protest movement in Albania has not achieved all its goals, 
but those taking part say it has revived their belief in their ability to bring 
about real change", this is the lead of an in-depth article by Eraldin Fazliu, on January 10, 2019, for the BIRN (Balkan Insight), an investigative net of 
journalists. 

The students protest was in the focus not only the national mainstream media, but the international media with headlines as well: Reuters World News 
(December 11, 2018), Albanian students block Tirana highway in protest at 
higher fees; World Bulletin (December 8, 2018), Albanian students protest 
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against tuition fee hikes; Osservatorio Balcani e Caucaso, (December 11, 
2018), Students' protests shake apathy in Albania. A large number of students of the public universities were gathered in the 
streets of Tirana and mainly in front of the Ministry of Education. The methods 
used were the street protests; lessons boycott; occupation of public spaces as 
crossroads, university buildings; online protests with the use of social media as Facebook, Instagram, and Twitter; blogs and portals as JOQ (Jeta Osht Qejf – Life Is Fun). For about three months, since the beginning of the movement 
in December 2018 until February 2019, the mainstream media was the arena of the students, professors that supported their cause, high politicians as the 
Minister of Education Lindita Nikolla, or the Prime Minister Edi Rama. The 
main prime time TV programs were dedicated to the students protest, or to the tour that the Prime Minister did in many universities and TV platforms 
to persuade the students to return in the auditoriums. 

After many weeks of the students protest and boycott, making headlines 
on the mainstream media, activating publicly many professors, citizens and journalists in the support of this social movement, the Prime Minister Edi 
Rama was obligated to make changes in the structure of the Ministry and to 
give into some of the students' requests. Although the protest did not satisfy all requests, it was considered from the majority of the students as successful. 

From a survey conducted in February 2020 with 120 students, from the 
Departments of Journalism and Public Relations, in two Universities, Aleksandër Moisiu (Durrës) and Aleksandër Xhuvani (Elbasan), the main 
data gathered was as follows: 

All the students had used social media to organize the protests, mainly 
Facebook, Instagram, Whatsapp and about 34% of them had used Twitter. To the question 'Were the media coverage of the protest accurate?', 67% of 
the students answered 'yes' (80 students), 21% said 'no' (25 students) and 
12% said 'partly accurate'. Exactly 65% of the students thought the media report on the protest was impartial, and the rest of them (35%) found the 
media politically biased. About 62% of the students saw the media as a 
supporter of the protest, 23% of them considered the media coverage as neutral 
and 15% saw media as an obstacle for achieving all their goals.  

 CONCLUSIONS All of the scholars' papers in the field of the media and social movements 
elaborate the same thesis that the media role in social change and cultural 
activism is undeniable and crucial. As Mark Deuze stated, "the media act as amplifiers and accelerators of what is already there" (Deuze, 2020). 

In case of social movements, the media attention and the participation of 
the journalists are highly increased, on the one hand. On the other hand, the 
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activists need media (social and the mainstream media) to organize, to protest 
and to make changes happen. This is a simplified picture of symbiotic relations between an activism, journalism, and the media. The media ability to influence 
the social and cultural changes is described as mediatization. According to 
Barnard (2018), the concept of mediatization highlights the extent to which 
the spread of new media and communication technologies contribute to new, hybrid dynamics of social relations and changes. He emphasizes the thesis 
that the social action is constantly augmented by the media dynamics. 

Mattoni, & Treré (2014) have justified three concepts that define the connection between the media and social movements. The "activist media 
practices" are some creative social practices in which activists engage and 
which include interactions with media objects interactions with the media entities connected to the media realm. The second concept is "mediation", 
which can be defined as a social process in which media supports the flow 
of discourses and interpretations in societies and brings together a number of 
activist media practices that support the social movements. The most important one, "mediatization" is about the processes where the social and cultural 
institutions are modified by means of the media influence. 

The protest of the Albanian students (December 2018 – February 2019), is an important movement that brought many changes in some fields: in 
academic organizations, society, in activism culture, and politics. A large 
number of students took over the streets of many cities in Albania asking for a radical change in the tuition fees, their participation in the decision-making, 
fighting the corruption in the universities. The stages of the protests were as 
Mattoni, & Treré (2014) described. The students were organized mainly via  
the social media; they did use "activist media practices", as media devices and people, who work in media. The second stage was about "mediation", 
where students were the main topic in all the media in Albania and their cause 
was covered from the international media. Their demands were discussed in prime-time TV-shows and did foster many public debates. The journalists 
were engaged not only in reporting, but also in supporting their movement. 

The crowded streets, the memes, the accusations, the disapproval of the 
students with the high ranked politicians and their refusals to compromise were virtually broadcasted from the media, making a big impact on the public 
opinion. The Prime Minister Rama, after many failed attempts to persuade 
the students through the media platforms, gave into some of their requests. Although some of the requests were not fulfilled, and some questions about 
political bias of the media were raised, the protest is considered as successful. 
Being a lecturer in two public universities, the author of the article can state that the impact of this movement has influenced the mentality of Albanian 
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students and in the way, the policy-makers are going to treat the students' 
demands from now. From the surveys with many students, the discussions with academics, media monitoring, interviews with prominent persons in the 
field, it is seen that mediatization is an encompassing process: by amplifying 
the protest, it did facilitate change. 
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