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PART I: ACTUAL ISSUES IN MODERN PEDAGOGY 
 

JEL: A31, Y5 

LINGUISTIC DIFFICULTIES OF TRANSLATING SOME WORDS DUE TO 

CULTURAL DIFFERENCES (according to Georgian translations from Turkish) 

 

Ekaterine Akhvlediani, PhD Student, 

 

Saint Andrew Georgian University, Tbilisi, Georgia 

 

Abstract: The article discusses the problem of cultural-national vocabulary in 

Georgian translations of modern Turkish novels. The problem of conveying this type 

of vocabulary is one of the most important questions of the translation theory and is 
associated with national-cultural features of the translation material. In this context, 

it is important to focus on the problem of translating vocabulary related to another 

culture (especially for beginner translators). 

 

Keywords: translation specificity, cultural-national vocabulary, preservation of 

local color, transcription 

 

INTRODUCTION 

Ethnographic vocabulary is related to the life, art and culture. One of the most 

important features of such vocabulary is its local color, the preservation of which is 

the most difficult task for а translator. Some researchers (Blake, Kostomarov et al) 
believe that ethnographic vocabulary refers to the unique vocabulary and argues that 

they should not be translated. The problem is not whether to translate them or not, 

but how to translate correctly. Fedorov (1983) does not share skepticism on translation. 

In his opinion, there is no such word that cannot be translated into another language, 

even though a description. While selecting the optimal translation variant of such 

vocabulary, it is necessary to pay attention to the national-cultural vocabulary and 

define its role and place in the original text, these foreign words should be provided 

the way that readers could be able imagine the content of the subject, feel the specific 

atmosphere of "foreign", local and national color. 

 

THE SPECIFICS OF THE TRANSLATION 

OF THE NATIONAL-CULTURAL VOCABULARY 
When translating ethnographic vocabulary from Turkish novels, transcription 

and translation methods are mainly used. It should be noted these two concepts are 

contradictory, according to Reformatsky (1999), since the translation tries to slow 

down the fact of another culture as much as possible, and the transcription tries to 

support the "other" with its own means. Therefore, he believes that translation and 

transcription should be considered as antipodes. Based on the abovementioned, the 

translator must first read and understand the place of the ethnographic vocabulary in 

the source text before embarking on the translation process, as well as its contextual 
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meaning in the form and shape, which the author provides. Translators who assume 

that readers find an unfamiliar vocabulary in a dictionary should know that unlike 

scientific literature, readers of fiction read to enjoy, rather than look for dictionaries 

and comments that interfere with the perception of the text.  
Then a fair question arises, how should the translator behave to preserve the local 

color of the language unit at the expense of the semantic limit or to preserve the 
meaning of this vocabulary at the expense of color limitation? The positive side of 
using transcription when transferring an ethnographic dictionary is that in case of 
successful transcription, the translator can transfer both content and local color. 
Transcription is widely used in fiction literature and publications, where material can 
be part of the exotic. In the author's narrative process, there are more opportunities 
for content disclosure and a more detailed description of the event. One of the 
advantages of transcription is its maximum compactness, but transcription requires 
great caution. Since the desire to convey color can obscure content and a large 
amount of transcribed material leads to an overload of the text. 

Transcription method is actively used in translation of Orhan Pamuk. Let us discuss 
it in the context followings: "hanım", "hanımefendi", "bey", "beyefendi", "ağabey", 
"abla", "efendi". 

Hanım, hanımefendi mean Mrs/Lady. Bey, beyefendi mean Mr/Gentleman. 
Ağabey means older brother. Abla means older sister. Efendi means Sir/Master. 
In the Georgian reality "Mr/Sir" and "Mrs/Madame" are not divided into social 

classes since ancient times. The special literature indicates that "Mr/Sir" was used as 
an expression of respectful attitude even in Old Georgian. The fact that the form does 
not have a social indicator, it easily seemed that the "Mr" could also be addressed to 
elderly peasants and a woman by members of higher social class. 

In the Turkish "Hanım", "hanımefendi" is an official form for addressing women. 
Translated to Georgian sometimes as a lady, and sometimes transferred by transcription 
without any changes. It should also be noted that "Hanım" is transmitted to Hanim 
when it comes to addressing (e.g. Sibel Hanim, Melahat Hanim), and when is mentioned 
a woman in general, it is translated as a woman/lady. As for "hanımefendi", it is 
everywhere translated into the lady. 

In Turkish, to describe the word "Mr" they use "bey", "beyefendi" and "effendi". 

Although all of them are translated into Georgian as "Mr", among these Turkish words 
there are significant differences. Turkish Dictionary explains: "Any man can be referred 

to as "bey", "beyefendi".  

When using "effendi" more attention is required: 

a) The word Efendi comes from the Byzantine "Afendi", which means "lord and 

owner". Jalal ad-Din Rumi used it in his works, which shows that in the 13th century 

it was already used in Anatolia. Sultan Mehmet Fatih, who gave the farm to colony 

Galata, called himself "Efendi". But the active use of this word began in the Ottoman 

period, Ottoman high-ranking officials bore the title "Efendi". Even the first chairman 

of the Great National Feast was awarded the title of Efendi. Only by resolution No. 

5290 of November, 26, 1934, together with "Pasha", "Agha" and other titles, the title 

of "Efendi" was officially annulled (http://www.filozof.net/Turkce/nedir-ne-demek/ 

12304-efendi-nedir-ne-demek-kelime-anlami-kokeni-hakkinda-bilgi.html). 
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b) From the second half of the 15th century, "Efendi" was used to express respect 

for successful people in science, art and literature. To emphasize the intelligence and 

honor of a person, a Turk would say that he is real "Efendi". There is also an expression 

that every man is a "Bey", but only a smart man is "Efendi". 

c) In parallel, "Efendi" in modern Turkey is also used to address low-level social 

workers although it may seem surprising; e.g. "Porter Tuncay Efendi", "Cook Bakri 
Efendi", etc. 

Therefore, by replacing Bey and Efendi with Mister, you can accidentally change 

the content. Thus, the context of the "Efendi" must be clearly defined, if it is used to 

show respect for a person or to appeal to a lower-level social class representative. To 

avoid uncertainty when describing personal names Efendi and Bey are transcribed 

(Mevlüt Efendi, Abdurrahman Efendi, Kemal Bey) and without a personal name are 

usually translated as Mister. 

"Ağabey" (pronounced "abi") means "older brother" in Turkish, and "Abla" means 

"older sister", although both are used to express respect for "elder". While translating, 

when these words describe a real brother or sister of the main character, it is translated 

as brother/sister, and when this is a polite form of address, together with a personal 

name, it is transferred into translated text, as it is in the original language (Kemal abi, 
Vediha abla). 

 

CONCLUSION 

It should be noted, we have partially discuss the problem of translating national 

language vocabulary and translation solutions. Based on abovementioned, we assume 

that the national-cultural specificity of the translation material manifests itself in the 

process of intercultural relations, one of the ways of which is artistic communication. 

Artistic communication, as well as the process of intercultural relations, confronts us 

with a practical problem, where the interaction process between two worlds should 

be delivered to readers with as little loss as possible. This concerns the transmission 

of unknown concepts of the recipient culture while preserving the stylistic nuances 
of the source text. 
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JEL: A29, Y5 

STUDENT TEACHERS' PERCEPTION OF MODERN TECHNOLOGY 
 

Ornela Bilali, PhD in Pedagogy, Associate Professor, 
 

Faculty of Educational Sciences, 

"Aleksander Xhuvani" University, Elbasan, Albania 
 

Abstract: The digital transformation that we face every day requires new skill sets. 
Digital technologies are offering new ways of learning and teaching. The aim of the 

study is to describe and analyze perceptions of student teachers about their skills in 

using technology. The study takes over to answer the questions: (1) What are the attitudes 

of student teachers versus technology? (2) What are student teachers' perceptions on 

their ability to use technology? (3) What are student teachers' perceptions about 

technology integration in teaching? The sample in this study consisted of 96 randomly 

selected third-years' study students enrolled in the educational program "Teacher 

for Primary Education". The questionnaire was used for the collection of data, where 

the answer for each of the alternatives is measured with the Likert scale. Findings 

showed that most of the student teachers have started to use the computer after the 

age of 15 years, i.e. at a relatively advanced age. Most of them have a smart phone, 

while a small part is equipped with laptop or I-pad. Regarding perceptions of the 
skills in technology, student teachers perceive different levels of skills depending on 

the complexity of tasks. Most of the students say that in the study program "Teacher 

for Primary Education" they face the integration of technology into teaching. 
 

Keywords: students' teacher, skills, technology, teaching 

 

INTRODUCTION 

Technological developments have positively impacted education and have had a 

major impact on all aspects of modern life over the last twenty years. The teaching 

and learning process has been improved through changes and impacts from technology 

integration. According to Moeller & Reitzes (2011), technology provides an invaluable 

way to provide more personalized learning in a cost effective manner. It provides 

continuous and high-level feedback to teachers and students, helping the learning 

process. It can improve academic achievements, civic engagement, leadership skills, 

and personal/social development. 

Teachers are part of society, but there are models for the next generation. Like 
every citizen, they should be able to take an active part in a digital society, so it is 

important for them to be equipped with digital competence to participate in society 

personally and professionally. As professionals in addition to the general digital 

competencies for life and work, we can use specific digital competence to effectively 

use digital technologies for teaching (Redecker, 2017). 

In the Crosscutting Strategy "Albania's Digital Agenda 2015-2020" it is noted 

that with all the investments made, the use of ICT in educational institutions is limited. 

Among ICT issues in education are mentioned: (1) Report number of computers in 
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use for students; (2) Students can only receive information in computer laboratories, 

but not in other school environments such as, for example, libraries; (3) In more than 

⅓ of schools, pupils have limited access to online information; (4) Completely absent 

digital content in the mother tongue; only content from Internet is used, which differs 

from the source used; (5) The risk of exposure to inappropriate contents is displayed. 

The aim of the study is to describe and analyze perceptions of student teachers 
on their skills in using technology. The study takes over to answer the questions: (a) 

What are the attitudes of student teachers versus technology? (b) What are student 

teachers' perceptions about their ability to use technology? (c) What are student teachers' 

perceptions about technology integration in teaching? 
 

METHODOLOGY 

Participants: The population that served for the selection of the sample of this 

study was students enrolled in the study program "Teacher for Primary Education". 

The sample in this study consisted of 96 randomly selected students from third-years' 

students enrolled in this study program. 
Instruments: The questionnaire consists of sections: (1) Attitudes of student 

teachers versus technology (i.e. the need for technology); (2) Perceptions on ability 

to use technology; (3) Perceptions about technology integration in teaching. Item like: 

I feel comfortable using technology, the participants responded on a 5-point Likert 

scale (from strongly agree equal 1 to strongly disagree equal 5). 
 

RESULTS 

The attitudes of students' teachers versus technology (i.e. the need for technology). 

Regarding the time when students started using a computer, nearly 50% started 
to use the computer after the age of 15; 36% of students started to use computer in 

the 9-12 grade and 21% after the 12th grade. 

Regarding the technological equipment that students own, it turned out that 96% 

of students have Internet access with a smart phone, while 9% is equipped with I-

pad, 27% with laptops and 39% with personal computer. Students own more than 

one technological device: smart phone, I-pad, laptop or personal computer. 

Regarding the reasons, why students use the computer resulted that nearly 42% 

use computer for social activities, 27% for fun, 22% for learning activities, while a 

significant portion 1% of them use it for purchase. 

Regarding attitudes towards technology showed that: 

- computers are very reliable for 30% of students per teacher, while for 25% of 

them are few and for 21% of them are partially reliable; 
- almost 45% of students feel very comfortable using technology, while 18% feel 

less comfortable and 21% of them feel comfortable using technology; 

- 30% of students are very interested in technology and computers and the rest 

of them are not at all (18%), few (19%), partially (21%) and extremely (12%); 

- almost ⅓ of students are extremely (33%), many (31%) and partially (37%) 

interested in new technologies; 

- most of students feel that technologies can help them learn extremely (58%) 

and quite much (27%). 
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Perception of student teachers about the ability to use technology. 
Regarding perceptions about ability to use technology resulted that: 
- students have experienced experts (27%), 21% advanced and 25% moderate 

regarding their ability to find information from Web searches; 
- 40% of students have no experience in setting up a video conference, while 27% 

of them feel advanced and 24% moderate in this skill; 
- 48% of students feel advanced in their ability to process text (MS Word), while 

in an approximately equal 18% of them are initial and expert in this skill; 
- almost ⅓ of students perceive that they have advanced skills in the use of electronic 

mail (MS Excel), while 27% have no experience and 22% feel like experts; 
- 33% of students do not have experience, 25% are beginners, 18% moderate and 

24% advanced in publishing papers (newspaper writing); 
- 39% of students feel advanced in using MS Power Point Presentations, 24% 

experts and 21% moderate; 
- 24% of students feel they have initial skills, 25% moderate, and 27% advanced 

in using graphic design applications; 
- almost half of students feel they are beginners in creating animations, and only 

3% of them feel like experts. 
Perceptions about technology integration in teaching: 
- 45% of students think that faculty supports technology integration in teaching; 
- 30% of students emphasize that pedagogue create many opportunities for them 

to observe experienced teachers, who integrate technology into their teaching, while 
20% think that partly create opportunities and 30% nothing; 

- 30% of students point out that the pedagogue creates many opportunities for 
them to practice technology teaching in Professional Practice, while 18% think they 
partially create opportunities and 27% less. 

 

CONCLUSIONS 
Findings have showed that most of students have started to use the computer after 

the age of 15, i.e. a relatively advanced age. Most of them have a smart phone, while 

a small part is equipped with laptop, personal computer or I-pad. Regarding skills 

perceptions in technology, students perceive different levels of skills depending on 

the complexity of tasks. Most of students say that in the study program "Teacher for 

Primary Education" they face the integration of technology into teaching. We advise 
to organize trainings for the digital competence strengthening. 

 

REFERENCES 

1. Moeller, B. & Reitzes, T. (2011). Education Development Center, Inc. (EDC). 
Integrating Technology with Student-Centered Learning. Quincy, MA: Nellie Mae 
Education Foundation. 

2. Redecker, C. (2017) European Framework for the Digital Competence of 
Educators: DigCompEdu. Punie, Y. (ed). Publications Office of the European Union, 
Luxembourg, doi:10.2760/159770, JRC107466. 

3. Albania's Digital Agenda 2015-2020, Strategy. Tirana, Albania. Available at: 
https://akshi.gov.al/images/Strategjia_Axhenda_Dixhitale_e_Shqiperise_2015-2020.pdf. 
  



11 

JEL: A29, Y5 

LES THEORIES DES ACTES DE LANGAGES D'AUSTIN 

ET DE SEARLE : FONDEMENTS POUR UNE ANALYSE 
 

Dan Dobre, PhD in Pedagogy, Associate Professor, 

Alina Iftime, PhD Student, 
 

Université de Bucarest, Romanie 
 

Résumé: En parlant on fait quelque chose, on parle avec une intention et à l'intention 

de quelqu'un. La parole est un phénomène social et, pour réaliser nos intentions 

communicatives, on est censé observer des conventions linguistiques et socio-culturelles 
(règles constitutives, normes d'usage ou règles procédurales). En tant qu'acte social, régi 

par des règles, l'acte de langage devient d'objet de la théorie mise en place par Austin, 

Searle et leurs disciples. Dans sa variante classique, la théorie des actes de langage 

semble être une théorie des actes isolés "unités minimales de base de la communication 

linguistique" (Searle, 1969/1972, p. 59). Dans ce travail, nous ferons quelques 

considérations sur la théorisation de l'acte de langage proposée par Austin et prolongée 

par Searle. Les critiques adressées à la théorie d'Austin contestent l'abandon de 

l'opposition entre constatifs et performatifs, la faiblesse des critères grammaticaux 

imposés aux performatifs et la typologie des valeurs illocutionnaires. La théorie 

Searlienne des actes de langage suscite quelques discussions, essentiellement sur le 

principe de l'exprimabilité, les règles conventionnelles, la taxinomie des actes 
illocutionnaires, les actes de langage indirects. 

 

Abstract: When speaking we do something, we talk with intent and for someone. 

Speech is a social phenomenon and, to realize our communicative intentions, we are 

supposed to observe linguistic and socio-cultural conventions (constitutive rules, norms 

of use or procedural rules). As a social act, governed by rules, the act of speech 

becomes the object of the theory put in place by Austin, Searle and their followers. 

In its classical variant, the theory of speech acts seems to be a theory of isolated acts 

"basic minimal units of linguistic communication" (Searle, 1969/1972, p. 59). Within 

this work, we will make some considerations on the theorization of the speech act 

proposed by Austin and extended by Searle. Critics of Austin's theory contest the 

abandonment of the opposition between constatives and performatives, the weakness 
of the grammatical criteria imposed on performatives and the typology of illocutionary 

values. The Searlian theory of speech acts gives rise to some discussion, essentially 

on the principle of expressiveness, conventional rules, the taxonomy of illocutionary 

acts, indirect speech acts. 
 

Mots clés: phénomène social, intentions de communication, conventions linguistiques 

et socioculturelles, principe de l'expression, règles conventionnelles, taxonomie des 

actes illocutoires, actes de langage indirect 
 

Keywords: social phenomenon, communicative intentions, linguistic and socio-

cultural conventions, principle of expressiveness, conventional rules, the taxonomy 

of illocutionary acts, indirect speech acts 
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INTRODUCTION 

La langue étant l'unique outil de l'homme pour la communication, l'utilisation 

pratique de cet outil complexe est guidée par des facteurs déterminants du sens, la 

conversation interne ou d'autres. Il s'agit d'un langage naturel. Le langage naturel est 

à la fois un système de communication linguistique et extra-linguistique. Par conséquent, 

une théorie qui prend en compte le langage naturel doit établir la création de relations 
de sens et ensuite, rendre compte des rôles communicatifs de ces relations dans 

diverses situations sur des bases universelles et extra-linguistiques. 

L'acte de langage représente l'unité de base de l'action discursive, étant défini par 

Searle comme "l'unité de communication linguistique" (1969/1972, p. 52). La définition 

de l'acte de langage proposée par Dominique Maingueneau le présente comme "la 

plus petite unité réalisant par le langage une action (ordre, requête, assertion, promesse) 

destinée à modifier la situation des interlocuteurs. Le coénonciateur ne peut l'interpréter 

que s'il reconnait le caractère intentionnel de'acte de l'énonciation" (1996, p. 10). 

Selon les perspectives théoriques au cœur desquelles s'est trouvé, l'acte de langage, 

de parole, de discours ou d'énonciation a eu des noms divers et des définitions variables. 

La gamme des théories sur le langage s'est réjouie d'un enrichissement considérable 

le long du temps, le chercheur se trouvant devant un choix difficile face à la complexité 
des directions de recherche, chacune avec son propre point de vue et ses développements 

parfois divergents, d'autres fois convergents. La problématique du langage se confronte 

à la question de la compréhension dans quelles conditions utiliser un système de 

signes dans le but de la production d'un objet sémiotique: l'énoncé signifie agir, 

produire un changement dans le monde. "Faire des choses avec les mots" semble 

tenir d'un pouvoir attribué par certains au rituel (linguistique ou socio-culturel), par 

d'autres à l'objet (symbolique) ainsi produit. 

La grande innovation des philosophes du langage anglo-saxon, le philosophe 

britannique John L. Austin et l'Américain John R. Searle, consiste dans l'intérêt aux 

langues naturelles, au langage ordinaire, en ouvrant la voie à la pragmatique. Ils 

remarquent le fait que le rôle du langage n'est pas exclusivement de décrire le réel, 
mais aussi d'exercer une action (d'où la théorie des actes de langage). Cette théorie a 

pris donc corps autour de la pensée de John Langshaw Austin et de son livre How to 

do things with words (Quand dire, c'est faire), publication qui rassemble douze conférences 

que le philosophe du langage a soutenues à l'Université Harvard en 1955. À partir 

de ce travail, on a élaboré plusieurs développements, plus précisément les théories 

de Reinach centrées sur l'acte de langage comme qu'acte "social", créateur de droits et 

de responsabilités, annonçant les travaux de Ducrot, les études sur les fonctions du 

langage notamment celles de Jakobson. À tous ces développements, Anca Măgureanu 

de l'Université de Bucarest remarque aussi "le contexte positiviste dans lequel se 

développe la pensée de Saussure: A. Comte qui souligne la nature d'institution sociale 

de la langue, Sechehaye et Bally qui développent une linguistique de la parole" (2008, 
p. 143). Selon Sechehaye, la linguistique de la parole s'intéresse "aux phénomènes concrets, 

aux actes dans lesquels la langue est mise au service la pensée avec tout ce qui fait de 

chacun d'eux un phénomène occasionnel différent de n'importe quel autre phénomène" 

(Chiss et Puech, 1999, p. 66). Toutes ces études sur la langue en tant qu'institution 
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sociale en créent un instrument d'interaction. Bref, la prise en compte de la parole, 

de l'énonciation, du discours semble se justifier par la modification de la perspective 

sur la place et le rôle de la langue "au sein de la vie sociale" (Saussure, 2005, p. 22). 
 

LA THEORIE DES ACTES DE LANGAGE DANS LA PERSPECTIVE D'AUSTIN 

La performativité 

L'opposition constatif vs performatif 

Une première innovation d'Austin consiste dans la contestation de l'illusion 
descriptive selon laquelle le but du langage est de décrire la réalité. Pour Austin 

énoncer une phrase est synonyme "d'exécuter une action" vue comme "un événement 
physique précis, effectué par nous, et distinct à la fois des conventions et des conséquences" 
(Austin, 1962/1969, p. 117). Austin montre que bien des phrases déclaratives permettent 
de décrire le monde et peuvent être jugées vraies ou fausses selon que la situation 
qu'elles évoquent se produit ou s'est produite ou non, de même que beaucoup de 
phrases déclaratives ne peuvent être évaluées en termes de vérité ou de fausseté: (1) 
L'enseignant est en classe: cette phrase sera vraie ou fausse si l'enseignant est 
effectivement en classe, et fausse dans le cas contraire; (2) Je m'excuse: (3) Je te 
promets de venir: ces phrases ne rendent pas compte de l'état présent ou futur du 
monde, mais elles ont l'intention de le modifier. Austin appelle ce type de phrases 
qui ont le rôle d'accomplir des actes, des actes "institutionnels", c'est-à-dire des actes 
qui font référence à une convention humaine, "des performatifs". Il oppose donc aux 

performatifs, les phrases qui décrivent le réel en termes de vérité ou de fausseté, 
c'est-à-dire "les constatifs" (1). 

Le linguiste britannique essaie de trouver des critères grammaticaux selon lesquels 
on identifie une phrase performative, sans exclure des contre-arguments. Selon lui, 
toute phrase performative devrait contenir un verbe performatif (promettre, baptiser, 
marier, jurer etc. – un verbe qui corresponde à l'exécution d'un acte) à l'Indicatif 
présent, 1ère personne du singulier. Mais, les phrases (4) La séance est ouverte: (5) 
Échec et mat: (6) Adjugé! sont performatives, sans répondre aux critères d'Austin. Si 
les constatifs sont jugés en termes de vérité ou de fausseté, les performatifs sont évalués 
en termes de réussite (succès/bonheur) ou de ratage (échec/malheur) de l'acte. 

Selon Austin, pour réussir, tout performatif doit satisfaire à six contraintes: 
(1) Il faut qu'il existe une procédure institutionnelle/humaine qui, par convention 

doit être investie d'un certain effet (l'exemple de la procédure du mariage et de ses 
effets et celui de la promesse et de ses effets). 

(2) Les personnes et les circonstances particulières doivent être appropriées à 
l'invocation de la procédure visée (pour le mariage, l'officier de l'état civil, quelqu'un 
qui n'est pas marié, la mairie ; pour la promesse, la présence de l'interlocuteur en question). 

(3) Il faut que tous les participants exécutent correctement la procédure. 
(4) Il faut que tous les participants exécutent intégralement la procédure. 
(5) Il faut que les participants éprouvent les sentiments requis par la procédure 

(amour/sincérité). 
(6) Il faut que les participants adoptent le comportement attendu. 
Austin considère que le fait de contrevenir à ces règles conduit à l'insuccès (l'acte 

visé n'est pas accompli: (1) procédure inexistante, (2) emploi indu de la procédure, 
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(3) défectuosité, (4) accroc ou bien conduit à l'abus (l'acte visé est accompli, mais il 
reste purement verbal, (5) abus par insincérité ou (6) par rupture ultérieure des conventions). 
Les différentes causes d'échec peuvent se combiner entre elles (par exemple, un 
mariage blanc suivi d'un divorce, une promesse non tenue). 

Il ajoute encore trois conditions pour la réussite d'un performatif: la présence 

obligatoire d'un interlocuteur qui doit avoir compris et reconnu l'acte pour ce qu'il 
est et, enfin, il faut que le performatif soit accompli "sérieusement". 

Austin distingue donc l'énonciation constative de l'énonciation performative, tout 
en reprenant l'opposition qui se trouve à la base de la logique classique, dont l'objet 
est l'étude de la vérité, concept sémantique qui exprime une propriété de la relation 
des mots aux choses. Or, seulement l'énoncé déclaratif (descriptif, représentatif) peut 
être dit vrai ou faux. Anca Măgureanu défend que "l'opposition, reposant sur le critère 
sémantique de la possibilité des énoncés de se voir assigner une valeur de vérité, 
soumise à une série de tests: logique, syntaxique, lexical, s'avère infirmée par l'usage 
du langage" (op. cit., p. 145), en argumentant par les exemples: (7) Luc dort: cet énoncé 
est vrai ou faux si la personne qui porte le nom Luc est ou n'est pas en train de dormir, 
(8) Luc, dort! cette fois-ci, le locuteur conseille ou demande à la personne qui porte 

le nom Luc, de dormir. La structure ne pourrait pas être analysée en termes de vrai 
ou faux, sa fonction étant de réaliser l'intention du locuteur de conseiller ou de 
demander de faire à l'interlocuteur et non pas de décrire un état de faits. 

Cette thèse confère une double acception de la performativité: 
P1: la performativité désigne une propriété spécifique d'une classe d'énoncés qui, 

à l'encontre des énoncés assertifs (constatifs) soumis aux conditions de vérité, sont 
soumis aux conditions de "réussite" ; 

P2: cette propriété est assignée à une classe particulière d'entités linguistiques, 
"les verbes performatifs" qui, par convention ont la capacité de conférer à l'ensemble 
d'énoncés qui le contiennent, la propriété P1. 

Austin est d'avis qu'en énonçant (7), le locuteur décrit un état de faits à l'intention 
de son interlocuteur dont il vise à modifier le savoir, il fait donc quelque chose tout 

comme l'énonciation de (8) par laquelle il a le but de conseiller ou de demander quelque 
chose. Nous allons schématiser dans le tableau 1 ci-dessous l'analyse approfondie 
qu'Austin réalise pour son hypothèse qui oppose l'énonciation constative et l'énonciation 
performative et les objections apportées à cette hypothèse. 

Après l'examen de la problématique, Austin constate qu'il est difficile d'opposer 
strictement constatifs et performatifs en expliquant qu'un énoncé peut être implicitement 
performatif (Je partirai demain) et un énoncé constatif correspond la plupart du 
temps à un acte de langage implicite: l'assertion (Je dis la vérité quand je dis que la 
terre tourne autour du soleil). Austin lui-même confesse la non validité de l'opposition 
constatif vs performatif et conclut "qu'il est temps, après cela, de reprendre le problème 
à neuf" (Austin, 1962/1969, p. 107). 

 

La performativité et le verbe performatif 

En essayant de répondre à la question "Que reste-t-il de la performativité?", Anca 
Măgureanu reconsidère les deux acceptions de la thèse de la performativité d'Austin: 

"dans le sens large (P1); il s'agit de la propriété d'une langue naturelle de fonctionner 
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Tableau 1 

L'énonciation constative et l'énonciation performative 

et les objections apportées à cette hypothèse 
Traits L'énonciation 

constative (EC) 

L'énonciation 

performative (EP) 

MAIS 

la nature de 

l'énonciation 

est un dire est un faire EC est également un faire 

la propriété 

d'avoir une valeur 

de vérité 

est vrai ou fausse est "heureuse" ou 

"malheureuse" 

EP peut être vraie ou fausse, alors que EC 

"semble satisfaire aux conditions de 

performatif" (Austin, 1962/1969, p. 53) et, 

par conséquent, n'est plus vraie ou fausse 

les propriétés 

logiques 

à l'encontre de EP, EC peut contracter 

des relations d'inférence, de présupposition 

et de sous-entendu, avec une autre EC 

Les relations logiques qui caractérisent 

EC sont analogues, mais non identiques, aux 

relations que EP contracte avec d'autres EP 

les moyens de 

réalisation 

EP est rendue possible par l'existence de 

moyens conventionnels, dont le plus 

approprié est "un verbe performatif" 

EC peut être envisagée "non comme une 

phrase (ou comme une proposition), mais 

comme un acte de discours" (Austin, 1962/ 

1969, p. 54), une fois la relation d'une EC 

avec un verbe performatif de type affirmer 

établie; la réussite de cet acte de discours 

sera, dans le cas de EC, fondée également 

sur les marques convention nulles de l'acte 

les conditions 

d'énonciation 

une série de conditions extralinguistiques 

doivent être observées afin d'assurer la 

réussite d'une énonciation performative 

 

Source: créé par les auteurs 

 

comme instrument dans l'accomplissement par un locuteur de son intention de 

modifier le monde, physique ou psychique. Dans ce sens, tout acte de langage est 

performatif; dans son acception restreinte (P1) […], c'est un type d'énonciation dont 

le résultat propositionnel ne peut être vrai ou faux; est donc performatif tout acte de 

langage à l'exception de l'affirmation, domaine de l'énonciation constative" (op. cit., 

pp. 152-153). Ces énonciations performatives peuvent employer ou non, "un préfixe 

performatif" contenant un verbe en emploi performatif (P2). 

Le verbe performatif est un verba dicendi qui peut fonctionner dans un "préfixe 

performatif": utilisé à la première personne de l'Indicatif présent; il a la force d'accomplir 
l'acte qu'il indique, cet emploi étant en fait performatif et non le verbe. Ces traits 

rapprochent le verbe des déictiques et des verbes d'attitude propositionnelle. Ducrot 

dit que la fonction déictique du verbe en emploi performatif est "l'engagement du 

locuteur à propos d'une phrase (d'un contenu propositionnel) qu'il fait sienne en 

l'adressant à un destinataire" (1980, p. 519). 

Dans la situation où le verbe explicitant manque et puisqu'une même phrase peut 

être employée de manière performative et constative, seulement la procédure peut 

assurer le succès d'une énonciation performative: "nous pouvons poser qu'une formule 

performative comme je promets indique clairement comment il faut entendre ce qui 

a été dit; on peut même avancer que cette formule affirme qu'une promesse a été faite" 

(Austin, 1962/1969, p. 91). Donc, le verbe performatif a un double statut sémiotique: 
à la fois indice et symbole, indiquant l'acte tout en le prédiquant à propos du locuteur, 
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assurant ainsi la réalisation effective de l'acte. Le verbe performatif est descriptif: en 

disant Je promets, le locuteur prédique à propos de lui-même qu'il promet et en vertu 

du principe d'exprimabilité formulé par Searle, il le fait. 

Les caractéristiques du verbe performatif, en tant que signe appartenant à une 
langue naturelle: 

(1) Les verbes performatifs ont le même type de comportement sémantique que 
les autres signes d'une langue naturelle: 

a) Les verbes performatifs sont polysémiques: la polysémie explique l'ambiguité 
d'un énoncé tel que Pierre m'a invité à dîner qui peut signifier que Pierre a réalisé 
l'acte de parole inviter ou que Pierre a accompli l'activité non linguistique réception. 

b) Les verbes performatifs ont la possibilité d'être remplacés par un synonyme 
ou un hypéronyme: Anca Măgureanu (op. cit., p. 156) distingue entre emploi non 

performatif, lorsque les performatifs peuvent être substitués par des verbes hypéroniques 
(dire ou faire) ou par des actes qui décrivent l'acte phonétique (balbutier, marmonner 
etc.) et l'emploi performatif, dans le discours, lorsque les verbes performatifs peuvent 
être remplacés par d'autres marqueurs de force illocutoire: syntagmes figées (s'il te 
plaît), tournures conventionnelles de phrases (Veux-tu te taire?) ou verbes modaux. 

(2) Le sens des verbes performatifs est formé par des caractéristiques sémantiques 
faisant référence à l'intention discursive et des paramètres spécifiques à la situation, 
tels que le rapport entre les interlocuteurs, l'intensité du sentiment motivant l'acte, la 
fonction méta-discursive de l'acte etc. 

Le locuteur choisit entre les verbes performatifs suivants Je vous demande/je 
vous prie/je vous supplie de m'aider en fonction de sa perception de la relation avec 
l'interlocuteur et de la stratégie qu'il adopte. Dans les trois cas, l'intention directive 

est la même, à savoir faire faire à quelqu'un quelque chose dans l'intérêt du locuteur. 
La demande rend compte d'une relation symétrique entre les interlocuteurs ou d'une 
légère supériorité du locuteur, tandis que la prière et la supplication indiquent une 
position inférieure du locuteur, en plus entre la prière et la supplication une différence 
d'intensité affective survient. Donc, le verbe performatif fonctionne tout d'abord comme 
marqueur de l'intention d'acte mais, par ses propriétés sémantiques il participe aussi 
à la structuration de la relation entre les interlocuteurs et/ou du discours. 

(3) Le verbe performatif étant doué d'un sens par les conventions sémantiques d'une 
langue naturelle rend difficile l'équivalence sémantique postulée par Searle (1969/ 
1972). Nous ne considérons pas que le sens des énoncés suivants est le même: J'affirme 
qu'il devra partir/Il devra partir; Je promets de venir la semaine prochaine/Je viendrai 
la semaine prochaine. La seule équivalence s'enregistre au niveau de l'intention 

discursive, mais la présence du verbe performatif enregistre des différences quant au 
contenu propositionnel. 

 

Performatifs explicites vs performatifs implicites 

Austin distingue d'une part, les performatifs explicites – des phrases qui désignent 

explicitement l'acte qu'elles servent à accomplir – et d'autre part, les performatifs 

implicites ou primaires – des phrases qui font référence à une convention, mais ne 

désignent pas explicitement l'acte. Les performatifs implicites accomplissent les mêmes 

actes que ceux explicites. 
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Je viendrai >Je te promets de venir. 

Les deux phrases accomplissent un même acte, la seule différence est que la 

première est un performatif implicite, tandis que la deuxième est explicite, introduite 

par Je te promets de. Par conséquent, Austin insiste sur l'importance du contexte, le 

sens de certains performatifs implicites variant selon les circonstances de la production 

de la phrase (Je viendrai – cette phrase peut être une promesse, une menace…), 
tandis que les performatifs explicites ont un sens fixe, n'importe quel soit le contexte. 

L'opposition constatif vs performatif et la notion de performatif implicite suscitent 

des points de réflexion dans la théorie d'Austin. Tout d'abord, les verbes performatifs 

peuvent apparaître dans des phrases qui ne sont pas performatives: Tu m'as promis 

de venir. 

Une deuxième préoccupation concerne la double possibilité de lecture dans le 

cas de certaines phrases: l'une performative, l'autre constative : La séance est levée. 

Une phrase performative lorsque prononcée par le président de la séance, mais 

constative lorsque prononcée par une personne qui assiste à la séance et décrit la réalité. 

Une troisième observation vise l'évaluation des performatifs en termes de succès 

ou d'échec, mais certains constatifs subissent aussi à cette condition: L'actuel roi de 

Roumanie est jeune. Echec du constatif par absence de référent. 
Un quatrième raisonnement d'Austin qui lui apporte des critiques, se réfère à ce 

qu'il nomme des performatifs impurs: les performatifs implicites, entretenant des 

rapports avec la réalité, sont susceptibles d'être, comme les constatifs, jugés en termes 

de vérité ou de fausseté. Le performatif implicite Je suis désolé (> Je m’excuse) sert 

à réaliser l'acte social conventionnel (l'excuse), mais décrit aussi la réalité (donc, peut 

être dit vrai ou faux). Mais si les performatifs implicites deviennent des performatifs 

impurs, tous les constatifs aussi deviennent des performatifs impurs. Donc, toutes 

les phrases ont une valeur plus ou moins performative: L'enseignant est en classe = 

J'affirme que l'enseignant est en classe. Ainsi, tout constatif s'intègre dans la catégorie 

des performatifs implicites. Et Austin renonce à ce raisonnement sur l'opposition 

constatif vs performatif. Ce qui va mener Austin à construire une théorie générale 
du langage comme action. 

 

La théorie des actes de langage 

Austin oriente ses recherches sur le langage envisagé comme moyen d'agir, en 

distinguant trois aspects de l'acte: 

(1) L'acte locutionnaire ou fait de dire quelque chose, de prononcer une phrase 

(réalisation grammaticale et articulatoire de la phrase). 

(2) L'acte illocutionnaire, ou acte que l'on accomplit en disant quelque chose 

(faire une promesse, poser une question, donner un ordre etc.). 

(3) L'acte perlocutionnaire, ou acte que l'on accomplit par le fait de dire quelque 

chose (obliger l'interlocuteur à avouer son ignorance, amener l'interlocuteur à faire 
quelque chose pour le locuteur etc.). 

Conformément à Austin, l'acte illocutionnaire est l'acte de langage fondamental. 

En accomplissant un acte illocutionnaire, le locuteur s'assigne un certain rôle et assigne 

à l'interlocuteur un rôle complémentaire. Pour lui, ce type d'acte est d'un usage 
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conventionnel tout comme les actes institutionnels. L'acte illocutionnaire peut être 

explicité par une formule performative: Ne fume plus! > Je t'interdis de fumer. Et, à 

ce titre, l'acte illocutionnaire est évalué en termes de succès ou d'échec. 

Le troisième élément constitutif qui participe à la réalisation de l'acte intégral de 

langage, c'est l'acte perlocutoire, l'acte de produire des conséquences "certains effets 

sur les sentiments, les pensées, les actes de l'auditoire, ou de celui qui parle, ou d'autres 
personnes encore" (1962/1969, p. 114). 

Selon Austin, un acte de langage total produit différents types d'effets: 

(1) L'effet illocutoire formé d'une somme d'effets tels que: la compréhension de 

la signification et de la valeur de la locution (donc, l'assurance d'avoir été bien compris), 

l'effet conventionnel spécifique de l'acte en question et une "réponse" ou une suite 

conventionnellement suscitées. 

(2) L'effet perlocutoire constitué d'effets conformes à un objectif (convaincre, 

persuader) et des suites: "ce qui constitue l'objectif perlocutoire d'une illocution peut 

être la suite d'un autre perlocutoire: l'objectif perlocutoire d'avertir […] peut être la 

suite de l'acte perlocutoire d'effrayer quelqu'un […]. Certains actes perlocutoires ont 

toujours des suites plutôt que des objectifs: ce sont ceux qui ne disposent pas d'une 

formule illocutoire" (op. cit., pp. 125-126). 
Donc, la théorie des effets instaurée par Austin explique que la parole produit un 

ensemble d'effets, qu'il n'est pas toujours possible de délimiter précisément ces 

divers types d'effets et que ces types d'effets sont liés par des rapports qu'il reste 

encore à définir. 

Austin met en avant un modèle d'acte qui suscitera des discussions et des critiques 

de la part de beaucoup de chercheurs. "L'acte de discours intégral, dans la situation 

intégrale de discours" (op. cit., p. 151) est composé de plusieurs actes: le locutoire 

(acte de dire – on produit une séquence de sons ayant une organisation syntaxique et 

référant à quelque chose), l'illocutoire (acte de faire en disant – on accomplit dans sa 

parole même une action qui modifie les relations entre les interacteurs: affirmer, 

décrire, promettre etc.) et le perlocutoire (acte accompli par le fait de dire – on peut 
accomplir un acte illocutoire pour réaliser des actions très variées: une question peut 

être destinée à flatter le coénonciateur, à montrer que l'on est modeste, à embarrasser 

un tiers etc.). Alors que l'acte illocutoire est de nature linguistique, qu'il est attaché à 

la prolifération d'une certaine formule, l'acte perlocutoire échappe au domaine de la 

langue. 

Austin crée un rapport entre la "signification" construite par l'acte locutoire et 

l'usage (acte illocutoire), donc, la signification n'est plus une propriété de l'énoncé 

en vertu des règles sémantiques du système linguistique, mais elle est attribuée à 

l'énoncé par l'acte illocutoire. Par conséquent, une nouvelle conception de la vérité 

apparaît: "la vérité n'est plus redevable de la seule relation entre les mots et les choses, 

mais dépend de l'intention (illocutoire) du locuteur qui indique la façon dont l'auditeur 
doit se rapporter à la réalité" (Măgureanu, op. cit., p. 148). 

La conclusion que nous tirons est que la vérité n'est pas un simple rapport 

d'adéquation des mots au monde, puisque ce rapport ne saurait être isolé de l'intention 

de l'acte d'un locuteur, ce qui ressort aussi des propos d'Austin: "l'acte locutoire n'est 
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en général qu'une abstraction, comme l'acte illocutoire. Tout acte de discours authentique 

comprend les deux éléments à la fois" (op. cit., p. 149). L'acte de langage représente 

interaction, le rapport des mots au monde étant placé au niveau du locutoire et, en 

plus, le rapport du locuteur au monde est pris en considération comme une composante 

de l'acte communicatif par lequel "le locuteur destine à son interlocuteur une 

représentation du monde (verbalisée par et dans son énoncé) tout en lui indiquant la 
manière de se rapporter à cette représentation" (op. cit., p. 148). 

La seconde thèse de la performativité défendue par Austin, représentant un 

renouvellement de la première, avance que: 

P1: la performativité devient une propriété praxéologique de tout énoncé; 

P2: le verbe performatif est le marqueur privilégié, mais non unique de la force 

illocutionnaire des énoncés. 

À partir de cette thèse, nous assistons à un développement avec changement 

d'orientation dans l'étude des actes de langage et de l'illocutoire notamment à un 

"passage du champ de la pragmatique vers la sémantique" dont parle A. Măgureanu. 

À la base de ce glissement se trouve le principe d'exprimabilité de Searle qui admet 

la correspondance entre "les règles qui portent sur la réalisation des actes de langage 

et les règles sémantiques régissant l'emploi de certains éléments linguistiques" (op. 
cit., p. 57). Donc, on assiste à la naissance de l'approche conventionnaliste qui suppose 

que l'étude des actes de langage se réalise à travers la description des moyens 

linguistiques conventionnels qui, dans certaines conditions (emploi à la première 

personne de l'Indicatif présent etc.) assigne à l'énoncé qui le contient la valeur d'acte. 

À l'opposition d'Austin qui remanie la distinction constatif vs performatif, en 

intégrant l'énoncé assertif véri-conditionnel à la classe des actes illocutoires pour 

lesquels il a proposé une réévaluation de la valeur de vérité, Searle suit une autre 

orientation, en proposant une réduction de la pragmatique à la sémantique. 

 

LES CONTRIBUTIONS DE SEARLE 

A LA THEORIE DES ACTES DE LANGAGES 
Les préoccupations initiales du philosophe du langage John Rogers Searle se 

contournaient dans la direction de la théorie des actes de langage annoncée par Austin. 

Il expose sa théorie dans deux ouvrages: Speech Acts (1969)/Les actes de langage. 

Essai de philosophie du langage (1972) et Expression and Meaning (1979)/Sens et 

expression. Étude des théories des actes de langage (1982). 

En grandes lignes, la théorie de Searle stipule: 

- Une théorie du langage est indissociable d'une théorie de l'action, en effet la 

production d'une phrase est une action, c'est-à-dire un acte de langage: "Une théorie 

du langage fait partie d'une théorie de l'action" (1969/1972, p. 53). 

- Dans l'analyse du comportement humain, il s'impose de différencier entre les 

"faits bruts", accomplis comme suite à une relation naturelle entre les moyens et les fins, 
et gérés par des normes et les faits institutionnels gérés par des règles constitutives. 

- Parler une langue signifie adopter une forme de comportement intentionnel régi 

par des règles constitutives. Une règle constitutive s'organise selon la formule "X 

revient à Y dans la situation S". 
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- L'acte de langage est défini comme l'unité minimale de la communication linguistique. 

- L'intention avec laquelle on accomplit un acte de langage étant une intention 

signifiante, l'acte de langage est l'unité minimale de la signification. Ce qui conduit 

à postuler le principe d'exprimabilité, conformément auquel tout ce que l'on peut 

vouloir signifier peut-être dit. Toute intention du locuteur peut être exprimée explicitement 

et littéralement par un moyen conventionnel (une phrase, par exemple). À ce titre, 
on peut dire que toute phrase est réductible à un performatif explicite, tel qu'il est 

défini par Austin. 

 

Les composantes d'un acte de langage 

Dans l'acception de Searle, un acte de langage est formé de plusieurs actes: 

- L'acte de l'énonciation - un comportement physique: produire des sons ou des 

marques visuelles qui correspondent à des expressions linguistiques; 

- L'acte propositionnel – la construction d'une proposition par les opérations de 

référence et de prédication. Une proposition représente un état de choses ou un fait 

tel que le locuteur se le représente; la représentation est une entité ontologiquement 

subjective; 

- L'acte illocutionnaire – par lequel cette représentation est "donnée" à l'interlocuteur; 
- L'acte perlocutionnaire – production de conséquences ou d'effets sur les actions, 

les pensées ou les croyances de l'interlocuteur). 

L'intérêt de Searle en tant que philosophe du langage est concentré sur les actes 

propositionnel et illocutionnaire. 

Un acte de langage illocutionnaire est rendu par F(p), F étant la force illocutoire 

et p le contenu propositionnel. La force illocutoire représente l'intention avec laquelle 

le locuteur adresse le contenu propositionnel à un interlocuteur. Marc vient-il? et 

Marc vient ont le même contenu propositionnel mais la force illocutoire est distincte. 

La force illocutoire peut être marquée explicitement par un verbe Je te promets de 

venir ou par la modalité de la phrase Viens-tu? reconnaissable le plus souvent grâce 

au contexte. 
Searle élimine le perlocutoire et focalise son argumentation sur l'illocutionnaire: (1) 

Tous les actes illocutionnaires n’ont pas d'effet perlocutionnaire associé: "il n'y a pas 

d'effet perlocutionnaire qui se rattache au fait de saluer. Lorsque je dis bonjour en 

attachant à ce mot sa signification, je n'ai pas forcément l'intention de créer chez mon 

interlocuteur ou d'obtenir de lui une réaction, autre que la simple identification par 

lui de mon salut. Cette identification consiste simplement pour lui à comprendre ce 

que je lui dis" (1969/1972, p. 86). 

Mais, nous n'excluons pas la possibilité d'attacher un effet perlocutionnaire à tous 

les actes illocutionnaires. Lorsque nous saluons quelqu'un, notre intention n'est pas 

tout simplement qu'il comprenne le sens du mot bonjour, ou de lui faire savoir que 

je le salue, mais de lui prouver que je respecte une norme sociale d'interrelation et 
de le faire se comporter de la même manière. 

(2) Dans le cas des actes illocutionnaires auxquels un effet perlocutionnaire est 

généralement associé, l'acte illocutionnaire peut être réalisé sans l'intention de produire 

cet effet. 



21 

Mais ce critère de l'autonomie des deux actes, pourtant conventionnellement associés, 
suscite chez Anca Măgureanu des réflexions plus poussées et, invoquant le cas de 
l'offense qui peut être visée ou non intentionnelle, la linguiste arrive à rejeter la 
pertinence de ce critère. 

(3) L'effet perlocutionnaire n'est pas réalisé conventionnellement, autrement dit 

il n'est pas réalisé par l'emploi de certains moyens doués par convention du pouvoir 
de faire reconnaître par l'auditeur mon intention de produire une signification. 

Mais il se peut que l'absence de verbe ou d'autre marqueur de l'intention 
perlocutionnaire soit due à certaines conventions non linguistiques, par exemple, les 
conventions sociales: donner à comprendre quelque chose à quelqu'un signifie 
proposer à quelqu'un non un simple décodage du sens et de la signification, mais 
aussi l'acceptation de toute modification de son propre univers de discours qui 
découlerait de ce décodage. Et, modifier la pensée et la manière d'agir de quelqu'un 
d'autre, ce n'est pas une intention avouable. 

En conclusion, Austin et Searle, excluent tous les deux l'acte perlocutoire des 
leurs théories. Austin (op. cit., p. 116) exclut également les emplois "parasitaires": 
la plaisanterie, l'usage poétique, dépourvus de son sens de base, d'effet perlocutoire 

(faire faire à l'auditeur quelque chose) et également l'insinuation "quand nous laissons 
entendre quelque chose dans une énonciation, ou grâce à elle" (op. cit., p. 130), parce 
que difficile à classer. Ce disant, le sens implicite est ignoré, car impossible à 
surprendre par des moyens conventionnels. Mais "l'évacuation du perlocutoire au 
nom du caractère conventionnel de l'acte laisse de côté un niveau de signification 
que la pragmatique a récupéré par la suite, en en faisant souvent un objet d'étude 
privilégié" (Măgureanu, op. cit., p. 171). 

 

Les règles constitutives de l'acte illocutionnaire 
Searle soutient que "parler une langue, c'est accomplir des règles conformément 

à des règles" (1969/1972, p. 76), son analyse donc précise les conditions nécessaires 

et suffisantes à la réalisation des divers types d'actes de langages (illocutionnaires) 

qui sont en fait les règles constitutives de l'acte. 

L'acte de langage est défini par les sept règles constitutives ci-dessous: 

(1) Les règles préparatoires – les interlocuteurs doivent être en mesure de se 

comprendre. 

(2) La règle de contenu propositionnel – le contenu propositionnel doit être 

isolable de l'acte illocutionnaire et repérable. 

(3) La règle essentielle – cette règle définit le but illocutionnaire de l'acte 

illocutionnaire, notamment le type d'obligation contractée par l'un et/ou l'autre des 
interlocuteurs. 

(4) Les règles préliminaires – le locuteur et l'interlocuteur doivent partager un 

certain nombre de connaissances et s'accorder sur certaines conditions qui doivent 

être préalablement satisfaites pour que l'acte illocutionnaire puisse être accompli. 

(5) La règle de sincérité – porte sur l'état mental du locuteur au moment où il 

parle et stipule qu'il doit être sincère. 

(6) Les règles d'intention – enregistrent les intentions que peut s'approprier le 

locuteur (question, ordre, promesse…) 
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(7) Les règles de convention – inventorient les moyens linguistiques dont le 

locuteur dispose conventionnellement pour exprimer ses intentions. 

Un acte de langage est réussi si ces règles sont accomplies. Le type d'acte 

correspond donc au type de force illocutoire et dépend de la spécification des sept 

règles. Ainsi, pour promettre à quelqu'un, il faut être sincère, s'adresser à un co-énonciateur 

intéressé à la réalisation de cette promesse, ne pas promettre d'accomplir quelque 
chose d'impossible ou dont l'accomplissement va de soi. 

À part ces règles, Searle admet aussi l'existence des règles normatives, d'ordre 

social, dans la communication, par exemple, les règles de politesse. 

Une observation s'impose, quant aux règles d'intention et de convention qui stipulent 

que les actes illocutionnaires et les phrases par lesquelles ils sont accomplis représentent 

un moyen conventionnel pour exprimer et réaliser des intentions. À côté du principe 

d'exprimabilité, selon lequel le locuteur pourrait toujours exprimer explicitement ce 

qu'il veut dire, ces règles montrent que Searle a une vision codique du langage. Pour 

Searle, le langage pourrait être toujours explicite, par conséquent, l'interprétation des 

phrases se réduit à un décodage. 

La règle de sincérité et le principe d'exprimabilité provoquent des discussions 

aussi puisque le locuteur d'une phrase fausse peut être de bonne foi. Les deux phrases 
Il fait beau/Je pense qu'il fait beau ne sont pas des équivalents sémantiques. Il existe 

une relation entre les croyances du locuteur et l'état du monde, mais ce sont les 

croyances du locuteur qui dépendent de l'état du monde et non le contraire. 

 

Taxinomie des actes illocutionnaires 

À part cette théorie exposée dans Les actes de langages, un autre apport important 

de Searle représente la taxinomie des actes illocutionnaires. Searle fait des critiques 

à la classification des verbes à valeur illocutionnaire d'Austin, parce que celle-ci 

présente des difficultés de classement et des chevauchements entre les catégories. 

Searle distingue clairement entre les verbes illocutionnaires et les actes illocutionnaires, 

en réalisant une taxinomie à partir des actes illocutionnaires. En fondant sa 
classification sur quatre critères, respectivement le but illocutoire, la direction 

d'ajustement entre les mots et le monde, l'état psychologique exprimé et le contenu 

propositionnel, Searle établit cinq catégories d'actes illocutionnaires: 

(1) Les phrases représentatives – le locuteur s'engage sur la vérité du contenu 

énoncé, donc la phrase peut être jugée en termes de vérité et de fausseté. 

(2) Les phrases directives – le locuteur cherche à faire faire quelque chose par 

l'interlocuteur. 

(3) Les phrases promissives – le locuteur s'oblige lui-même à accomplir un acte 

ou à adopter un comportement. 

(4) Les phrases expressives – le locuteur veut manifester son état psychologique 

par rapport au contenu exprimé par la phrase. 
(5) Les phrases déclaratives – ce sont les performatifs d'Austin, les phrases qui, 

par le fait d'être prononcées, provoquent la vérité du contenu qu'elles expriment en 

se référant à une institution extralinguistique et en impliquant des statuts spécifiques 

pour le locuteur et l'interlocuteur. 
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Bien que Searle ait réalisé une taxinomie à partir des actes, l'illustration de ces 

catégories est faite toujours à partir de certains verbes. D'où, nous pouvons également 

lui reprocher des difficultés de classement et de chevauchements entre catégories, 

provoquées par exemple, par la polysémie, tout comme dans le cas du verbe 

promettre = s'engager/garantir. 

Il semble qu'une classification, soit des verbes, soit des actes illocutionnaires, 
n'est pas possible puisque beaucoup de phrases sont susceptibles d'appartenir à deux 

ou plusieurs classes. Une autre contribution innovatrice qui annonce l'étude de Searle 

sur l'intentionnalité est apportée dans le domaine des conditions: il fait la différence 

entre conditions de succès (de réussite) des actes et conditions de satisfaction, liées 

au type de direction d'ajustement, et qui offrent la possibilité de généraliser la propriété 

de véri-conditionnalité à tous les types d'actes: ainsi, la proposition objet d'une force 

illocutoire directive devient vraie si l'interlocuteur obéit à cet ordre. 

 

L'intentionnalité 

Dans L'Intentionnalité (1983/1985) Searle place l'acte de langage dans le contexte 

des phénomènes intentionnels. 

Les prémisses sur lesquelles repose la description des actes de langage portent 
surtout sur deux niveaux intentionnels: l'intention préalable qui se trouve dans le plan 

des états psychologiques motivant l'acte et l'intention en acte (avec laquelle l'acte est 

accompli). Ces deux niveaux se superposent aux deux composantes de l'acte, plus 

précisément le contenu propositionnel et la force illocutoire. L'intention préalable, 

considérée par Searle intention représentative, vise le rapport mots-monde, tandis que 

l'intention en acte, considérée communicative, se réfère au rapport locuteur-interlocuteur. 

 

CONCLUSIONS 

Le texte d'Austin met les bases d'une théorie complète des actes de langage, 

instaurant toutes les composantes de cette théorie, que ses successeurs n'auront plus 

ensuite qu'à affiner et approfondir. 
Dans une première étape, Austin établit une distinction essentielle entre les énoncés 

constatifs et performatifs. Ces derniers, à la différence des premiers ne sont pas des 

affirmations vraies ou fausses, mais des énonciations visant à "faire" quelque chose. 

Cette opposition a été réévaluée par Austin qui a insisté sur la difficulté qu'il à 

distinguer les deux types d'énoncés. La différence qui sépare les énoncés constatifs 

des énoncés performatifs provient du fait que les deux énoncés sont porteurs de deux 

actes différents. 

Les critiques adressées à la théorie d'Austin contestent l'abandon de l'opposition 

entre constatifs et performatifs, la faiblesse des critères grammaticaux imposés aux 

performatifs et la typologie des valeurs illocutionnaires (certains verbes se retrouvant 

dans plusieurs catégories proposées – verdictifs, exercitifs, promissifs, comportatifs, 
expositifs – un tel exemple étant le verbe approuver). 

Pour Austin, l'analyse d'un énoncé ne doit pas s'arrêter à la seule dimension 

locutionnaire, mais doit rendre compte aussi du type d'acte de langage qu'elle implique, 

donc de sa force illocutionnaire. Pour Searle, la distinction locutionnaire vs illocutionnaire 
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ne peut être maintenue, puisque la force illocutionnaire n'est plus considérée comme 

une caractéristique de l'énoncé dans une situation complète de discours, mais se 

définit en fonction de la signification de la phrase. 

L'une des contributions importantes de Searle est l'analyse logique de la force 

illocutoire qui est vue comme englobant six composantes autonomes (Searle et 

Vanderveken, 1985; Vanderveken, 1988): le but illocutoire (marqué par des procédés 
syntaxiques ou par le verbe performatif), le mode d'accomplissement (laisser ou non 

un choix à l'interlocuteur), le contenu propositionnel, les conditions préparatoires 

(savoirs pertinents pour l'interprétation des énoncés), la condition de sincérité, le 

degré de puissance selon laquelle on exprime les états mentaux. Ce qui conduit vers 

une nouvelle variante des critères de classification des types d'actes. 

Searle reformule le principe de l'exprimabilité en considérant que les conditions 

de satisfaction de l'acte de langage et les conditions de satisfaction de la condition 

de sincérité sont identiques. 

Searle oppose représenter et communiquer (ce qui Austin avait refusé): "Faire 

une affirmation c'est, essentiellement, représenter quelque chose comme étant ce qui 

est le cas, et non communiquer ses représentations à autrui" (1983/1985, p. 204). 
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Abstract: Due to the economic and social importance of the small and medium-

sized enterprises (SMEs) for the economy of the Slovak Republic, it is necessary to 

improve the business environment for their development, especially to improve their 

access to external financial sources. Compared to large businesses, they are supposed 

to be more vulnerable, riskier, and so it is more difficult to obtain external sources 

of finance for them. The aim of the article is to evaluate SMEs finance in the Slovak 

Republic from the perspective of selected domestic and foreign initiatives, as well as 

to propose the measures for the improvement of SME finance in the Slovak Republic. 
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INTRODUCTION 

The importance of small and medium-sized enterprises (SMEs) in the Slovak 

economy is characterized by several indicators. Even in 2016, they represented 

99.9% of the total number of business entities in the Slovak economy, employed 

about three quarters (74.1%) of the active labor force in the corporate economy, and 

contributed to the added value generation by more than a half (52.7%). The positive 

development of the national economy has been reflected in positive impacts on the 

development of abovementioned indicators compared to 2015. Thus, the number of 

employees in SMEs has increased of 3.5%, the added value of 4.3% and generated 
profit of 3.3% (SBA, 2016). 

In Slovakia, SMEs are primarily financed from their own sources, respectively 

from loans and leasing. According to Majkova (2011), these are sources they know 

and therefore they most often use them. SME finance is more complicated due to the 

fact, that they require different spectrum of financial tools in various stages of life-

cycle. These companies often depend on the informal financial sources at the initial 

stages of their life. External sources are getting to be important with the beginning 

of the expansion stage and access to them can influence the development trajectory 

significantly. 

OECD (2016) states that bank lending is the most common source of external 

finance for many SMEs and entrepreneurs, which are often heavily reliant on straight 
debt to fulfil their start-up, cash flow and investment needs. However, SMEs typically 
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find themselves at a disadvantage with respect to large firms in accessing debt finance. 

It is connected with their smaller size, lower degree of diversification, more limited 

market and higher riskiness. As Covaci (2008) states, SMEs are in generally riskier 

than large companies, because they present a high sensitivity to economic shocks 

while disposing of an inferior capacity to absorb variations. It makes more difficult 

for SMEs to borrow than for larger companies, and can make it impossible for many 
SMEs to borrow money at all. In this case, SMEs rely on internal or "personal" funds, 

increasingly suffer from information asymmetry problems and have a small internal 

rate of return (Fetisovova et al, 2012). 

There are several international and national initiatives dealing with the rating of 

state and development of business financing in Slovakia. We take into account GEM 

NES, Doing Business (DB) conducted by the World Bank, Global Competitiveness 

Report (GCR) compiled by the World Economic Forum, and the Business Environment 

Index (BEI) prepared by the Business Alliance of Slovakia. The business finance 

issue is somehow evaluated in each of these benchmarking initiatives. 

 

LITERATURE REVIEW 

The differences in SME finance compared to financing of large, established 
companies, has always been in the interest of many studies.  

SMEs have different structure of assets compared to large companies, the share 

of their fixed assets to total assets is significantly lower. On the other hand, the share 

of current liabilities to assets is higher that indicates their higher financial vulnerability 

(Cressy & Olofsson, 1997). 

They tend to have less financial strength, do not have sufficient collateral, which 

is usually the main reason, why banks refuse to provide credit to them and why such 

businesses obtain it so hard. Smaller businesses and enterprises with a shorter history 

have only short-term contacts with the banks and therefore pay higher interest rates 

and the banks require higher guarantees from them (Berger & Udell, 1995). Later, 

Berger & Udell (2002) have continued in studies of relations between SMEs credit 
availability and banks' organizational structure. They stated that companies size and 

age have an important role in obtaining external finance. 

Berry, Grant & Jarvis (2015) have addressed questions of getting funds and banks' 

attitude to SMEs. They showed that banks play a crucial role in SMEs financing, 

because of difficult access to the capital market. Additionally, according to Dierkes, 

Erner, Langer & Norden (2013), SMEs are not an attractive client for bank lenders. 

Machauer & Weber (2000) in their empirical study dealt with the credit relationship 

of SMEs. Degryse & van Cayseele (2000) examined the relations between interest 

rates and loan amount. Prevan & Kuvek (2014) asserted, that smaller and younger 

companies have bigger problems with external financing and also pay higher prices. 

Further Belas, Bartosa, Habanik & Novak (2014) explained that conditions for SMEs 
have worsened because of the global financial crisis. Virglerova, Kozubikova & 

Vojtovic (2016) pointed out to the necessity of the financial risk management and 

the impact of certain factors and approaches to managing financial risks in SMEs. 

They also held the position, that scanning and controlling the potential hazards can 
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eliminate them as soon as possible, and it leads to the greater confidence of banks 

providing business loans. It should be noted, that current studies in the Slovak Republic 

do not analyze the evolution, do not identify barriers and do not formulate proposals, 

that may be useful for SMEs external financing (Belanova, 2015). 

It is clear that support for SMEs is very important. Their functioning and growth 

both help further with the multiplier effect to support the national economy, which 
can be tracked through indicators such as Gross Domestic Product (GDP), Gross 

National Product (GNP) or Unemployment Rate (UR). 
 

EVALUATION OF SMEs FINANCE 

In the past few years, the use of bank loans as the most frequently used external 

source of financing SMEs continued in the increase from the previous period. Based 
on the processed available financial reports of business entities, the state of bank 

loans granted to SMEs in 2016 (as of December, 31, 2016) was 14,729 million Euros 
(preliminary). In a year-to-year comparison, the state of bank loans granted to SMEs 

has increased of 11.7%. The share of long-term bank loans on the total amount of 
bank loans for SMEs represented 57.4%. In 2015, the year-to-year increase of the 

rate of used bank loans for SMEs (the share of SMEs-entrepreneurs on the bank 
loans) was 0.5 of a point of percentage to 18.2%. The year-to-year increase of the 

share of business entities using bank loans was 0.5 of a point of percentage for 
microenterprises and 0.8 of a point of percentage for small enterprises. To the 

contrary, a decrease of 0.8 of a point of percentage was accounted for in the category 
of medium-sized enterprises. From a long-term point of view, the highest share of 

business entities using bank loans is in the category of medium-sized enterprises 
(52.0%). In the category of small enterprises, the use of bank loans is reported by 

42.8% of entities and in the category of microenterprises 15.7%. The state-guaranteed 
loans are provided by the Slovak Guarantee and Development Bank (SZRB), primarily 

to those SMEs, which does not possess sufficient credit security, or are considered 
unreliable for commercial banks. The basic principle of providing guarantees for 

loans relies on the breakdown of risks between SZRB, the client and the partner. In 
2016, the total sum of bank guarantee portfolio of SMEs was 104 million Euros 

(inter-annual decrease of 4.5%). State-provided guarantees for the SMEs decreased 
in the inter-annual comparison as well to the amount of 34 million Euros (SZRB, 

Eximbanka). The average interest rate of provided bank credits for SMEs has decreased 
again to 3.1% in 2016 accordingly to NBS data (Table 1). 

The improving of the conditions is shown also in several international and national 
initiatives dealing with the rating of state and development of financing of business 

in Slovakia. GEM NES is considered one of the most significant of them being the 
main source of data for researching the key scope circumstances for business. Rating 

of financing of business in Slovakia in 2012-2016 is stated in Table 2. 
GEM NES deals with the issue of business financing through comprehensive rating 

of access of the new and growing companies to various financing forms. After slight 
decrease in 2015, it indicated relatively significant improvement of the situation and 

nearing to the positive part of the rating scale (2.91) in 2016. In 2016, position of the 
Slovak Republic on the scale of rated countries moved up to the 13th place. 
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Table 1 

Development of funding of SMEs in 2008-2016 
Indicator Year 

2008 2009 2010 2011 2012 2013 2014 2015 2016 

Provided business 

loans to SMEs, 

mln euro 

12092 12032 12046 10600 11038 10734 11902 13170 14729 

Provided business 

loans to SMEs, 

TOTAL, mln euro 

15679 15156 15174 16117 15523 15102 14837 16119 16943 

Short-term loans 

granted to SMEs, 

mln euro 

4797 4981 4987 4188 4481 4532 5385 5766 6277 

Long-term loans 

to SMEs, mln euro 

7295 7051 7059 6412 6557 6202 6517 7404 8453 

SMEs share (%) 

(corp) bank loan 

16.0 18.2 17.7 16.5 16.3 16.4 17.7 18.2 - 

State guarantees 

granted to SMEs, 

mln euro 

99 81 70 84 87 38 26 38 34 

State-guaranteed 

loans to SMEs, 

mln euro 

157 143 139 167 136 157 113 109 104 

Interest rate for 

SMEs, % 

4.6 3.0 3.2 3.2 3.8 3.6 3.8 3.4 3.1 

Source: according to SBA (2016), p. 89 

Table 2 

Evaluation of business financing in Slovakia by GEM NES in 2012-2016 
GEM NES 2012 2013 2014 2015 2016 

Score 1 - 5 1 - 5 1 - 5 1 - 5 1 - 5 

Evaluation of SR 2.38 2.16 2.73 2.56 2.91 

Position of SR among the countries 36/69 58/69 24/73 24/62 13/66 

Source: according to GEM Global reports (2012-2017) 
 

Regarding business financing, Doing Business (DB) evaluates access to debt 

financing. Similar to GEM NES, after the deterioration of the situation in 2013, DB 

also improved the assessment of Slovakia in 2014 and increased its position among 
the evaluated countries. In 2015, there was a slight decrease in the rankings. A bigger 

drop was recorded in 2017 (11th place). Return to the 44 place was recorded in 2018. 
 

Table 3 

Development of the assessment in getting credit in Slovakia, 2012-2018 
Evaluation DB 

Getting credit Position out of 189 countries 

2018 44 

2017 55 

2016 44 

2015 42 

2014 36 

2013 42 

2012 23 

Source: according to Doing Business ranking (2013-2019) 
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A similar trend is also shown by the results of Business Environment Index, where 

the value of the index focused on access to financial resources, especially through 

loans and the capital market, following a slight decline in 2013, subsequently 

increased more strongly in 2014 and oscillated around this value in 2015 (Table 4). 
 

Table 4 

Evaluation of business financing in Slovakia 

in terms of Business Environment Index, 2012-2015 
Year Business Environment Index 

Index (ref. = 100) 

2015 202.8 

2014 200.2 

2013 192.9 

2012 193.5 

Source: data of the Business Alliance of Slovakia, 2Q/2015, 4Q/2014, 4Q/2013, 4Q/2012 

 

Finally, the GCR's assessment of overall financial market development remained 

unchanged after the slight increase between 2014 and 2015, indicating rather positive 

assessment situated in the positive part of the rating scale. It can be said that across 

all initiatives, financing of entrepreneurship is not a major obstacle to entrepreneurial 

activity, and positive trends are visible, leading to further improvement (Table 5). 
 

Table 5 

Evaluation of financing of business 

in Slovakia in terms of GCR in years 2012-2016 
Year GCR 

Score 1 - 7 

2016 4.6 

2015 4.6 

2014 4.4 

2013 4.5 

2012 4.5 

Source: according to the GCR edition (2012-2018) 

 

SUMMARY AND CONCLUDING REMARKS 
Access to the finance is a key prerequisite for the SMEs development in Slovakia, 

as well as in other EU countries. Small and medium-sized enterprises, given their 

distinctive features, have different financial needs compared to large enterprises. The 

necessity to solve the basic financial problems of SMEs is related to the fact that this 

sector in Slovakia accounts for 99.9% of the total number of entrepreneurial entities. 

Business financing shows improvement in 2012-2016, which helped Slovakia to 

gain a positive position in the international context. Likewise, the absolute rating is 

close to the positive part of the rating scale. The availability of traditional sources 

(loans, equity) and modern forms of financing (individual investors and venture capital) 
is positively assessed, a little less the availability of government subsidies and very 

negatively chronic shortage of the capital market is the practical unavailability of 

funding sources through calls for subscription of shares. Overall, it can be said that 

despite the existing space for improvement, the financing of entrepreneurship does 
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not represent an obstacle, but rather support of the establishment and development 

of entrepreneurial activities in Slovakia. Thus, we propose the following measures: 

- To increase SMEs' awareness of the possibilities how to obtain financial sources; 

it is important to increase their interest in alternative, as well as innovative sources 

of funding, business angels and crowdfunding. 

- Expand microfinance opportunities – it is about making financial resources 
accessible to SMEs in the form of soft loans. Since the micro-loan program has a 

revolving character, it could help to maintain employment in individual regions of 

Slovakia, help start-ups, micro-enterprises, but also make finance available for women 

entrepreneurs or other disadvantaged groups. 

- To provide guarantees, it is necessary to raise SMEs' awareness of SZRB and 

Eximbanka's activities, as few SMEs know them. 

- Supporting potential investors to invest or borrow financial resources for start-

ups and businesses through tax relief. The advantage of such scheme is a simple 

principle of functioning, which minimally burdens the state budget and stimulates 

the market environment. 

- Improve start-up capital funding and introduce new financial instruments for 

innovative start-ups, e.g. in the form of a convertible loan, a combination of funding 
with the provision of counseling or mentoring services to innovative start-ups. 
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Abstract: Small and medium-sized enterprises (SMEs) are a key segment of the 

business sector in Slovakia, as well as the backbone of the economy and the basis 

for the country's competitiveness. An important prerequisite for their successful 

development is a favorable business environment and the provision of appropriate 

forms of support, because SMEs usually have limited resources and significantly 

higher sensitivity to the existence of different barriers in business compared to large 

enterprises. In Slovakia, a number of support measures have been implemented, 

which directly or indirectly aimed at SMEs support. The aim of the article is to 

evaluate current SMEs supporting programs in the Slovak Republic and to develop 

measures improving support system. 
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INTRODUCTION 

The small and medium-sized business sector is an integral part of any emerging 

market economy. The SMEs significance is recognized by individual EU countries 

that use a wide range of support measures to help them. 

There have been many support measures implemented in the Slovak Republic in 

order to improve conditions for SMEs entrepreneurship. Creating new as well as 

further developing current supporting tools for entrepreneurs can help to sustain the 

economic growth and to promote employment in the long run. However, without 
evaluation of the impact of supporting measures on a regular basis, it is impossible 

to assess the fulfillment degree of individual priorities and objectives of these tools. 

This was the reason, why we decided to focus on public funding for SMEs. The 

aim of the article is to evaluate the use of support programs for SMEs in the Slovak 

Republic and to develop measures improving support systems. 

 

LITERATURE REVIEW 

One of the basic prerequisites for the development of the SME sector is access 

to finance. SMEs given their distinctive peculiarities have different financial needs 

compared to large enterprises. Because SMEs are often perceived as relatively risky 

subjects by the banking sector, they try to obtain resources for the development of 
their business even from the public sector. 

Berry, Grant & Jarvis (2015) have discovered issues of obtaining funds and 

attitudes of banks to SMEs. They have shown that banks have a crucial role in SMEs 

financing, because they have a difficult access to the capital market. 
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However, SMEs are considered as disadvantage compared to large firms in 

accessing debt financing. It is due to the fact that SMEs have different structure of 

assets compared to large companies. Their fixed assets are significantly lower compared 

to the current assets. On contrary, the share of current liabilities to assets is higher 

that shows their higher financial vulnerability (Cressy & Olofsson, 1997). 

SMEs have less financial strength that is usually the main reason, why banks 
refuse their crediting. SMEs have short-term contacts with the banks and therefore 

pay higher interest rates; in addition, banks require higher guarantees from them 

(Berger & Udell, 1995). In their later research papers, Berger & Udell (2002) stated 

that size and age of companies influence the external finance obtaining. 

Dierkes, Erner, Langer & Norden (2013); Machauer & Weber (2000); Degrys 

and van Cayseele (2000); Prevan & Kuvek (2014) made the same conclusions. 

It should be noted that SMEs functioning has the multiplier effect to support the 

national economy. The survey evaluating the impacts and effects of selected SMEs' 

support measures is also available. SBA in its analytical study (2018) confirmed the 

positive economic impact on supported SMEs within the framework of the measure 

1.1. Innovation and technological transfers of the Operational Program Competitiveness 

and Economic Growth. Similar positive results have been shown also by recipients 
of its Micro-loan Program. 

 

USE OF PUBLIC SOURCES IN THE SMEs FINANCING (2015-2017) 

In general, during 2015-2017 we recorded a decrease in the total SMEs financial 

support from EUR 773,582,446.5 to EUR 400,900,815.1, i.e. a decrease of 48%. 

In 2015-2016, SMEs were mainly supported by EU grants, accounting for more 

than 25% of the total amount of financial support for SMEs for those years. In 2017, 

support for SMEs through EU grants fell significantly and accounted for 1.6% of the 

total financial support for SMEs. The reason for such decline is a slow start in the 

use of support programs under new (2014-2020) programming period. In 2017, 

financial support under loans from the budget resources represented 30% of the total 

amount of support for SMEs (Table 1). 

Table 1 

Financial Statement of Support Drawn for SMEs 

by forms of funding in 2015-2017 
Forms of financing Absolutely (EUR) Relatively (%) 

2015 2016 2017 2015 2016 2017 

EU grants 216 528 015,0 178 911 397,1 6 274 939,3 28,0 25,3 1,6 

Support in SPP frame 61 609 559,6 9 694 712,0 19 837 143,1 8,0 1,4 4,9 

Budget subsidies 44 659 408,0 70 580 698,5 77 940 597,6 5,8 10,0 19,4 

Active labor policy 93 861 798,0 137 620 799,0 77 400 000,0 12,1 19,4 19,3 

EU loans support 144 432 880,0 114 116 335,7 61 690 422,0 18,7 16,1 15,4 

Budget loans support 162 992 000,0 140 037 000,0 120 257 500,0 21,1 19,8 30,0 

Innovation fund 750 000,0 560 000,0 212 000,0 0,1 0,1 0,1 

Guarantees 38 172 000,0 33 971 000,0 31 491 000,0 4,9 4,8 7,9 

Venture capital 10 389 768,0 17 080 046,0 2 907 075,0 1,3 2,4 0,7 

Incentives 187 018,0 5 061 070,0 2 890 138,0 0,0 0,7 0,7 

Total 773 582 446,5 707 633 058,3 400 900 815,1 100,0 100,0 100,0 

Source: SBA (2018) 
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In 2017, the largest share (over 50%) of the SMEs funding received on the total 

amount of financial support for SMEs (400,900,815.1 EUR) was in the area of access 

to finance provided to SMEs by means of loans from the state budget, EU loans, 

guarantees, venture capital, investment incentives and the Innovation Fund. 

According to the results of the EC survey on SMEs access to finance (EC, 2017a), 

SMEs in the Slovak Republic are characterized by low rate of public grants utilization 
and subsidized loans. In 2017, only 2.3% of SMEs were using public grants and 

subsidized loans in Slovakia. Compared to 2016, the rate of public grants usage or 

subsidized loans in Slovakia increased year-on-year (from 1.3% in 2016 to 2.3% in 

2017), but it is still lower than in 2014 and 2015. A substantially higher rate of public 

grants usage and subsidized loans is achieved 7.3% in the EU-28 and 6.7% in the V4 

countries. SMEs use public grants and subsidized loans mostly in Italy (14.1%), 

Hungary (12.0%) and Slovenia (11.7%). Slovakia ranks among the countries with 

the lowest use of public funding sources (2.3%). Only three countries, viz. Estonia 

(1.8%), the Netherlands (1.5%) and Latvia (1.2%) were placed after Slovakia in the 

comparison. 15.4% of SMEs in Slovakia considered grants and subsidized loans as 

the relevant source of their funding. The relevant source of funding is the source that 

entrepreneurs expect to use in the future or they used it in the past. This is confirmed 
by the results of further EC survey (2017b), which evaluated entrepreneurs' attitudes 

towards corruption. It also states that Slovak business entities are characterized by a 

low level of use of public support programs for the entrepreneurship. 

In 2017, the survey's results show that 6.3% of business entities in Slovakia have 

used some type of public support to promote business in previous 12 months. Compared 

to 2015, the results slightly improved (by 1.3 percentage points), but it only offset 

the achieved value in 2013 (Table 2). 

Table 2 

Share of business entities applying for/benefiting from 

the public support over the previous 12 months (2013-2017) 
Country 2013 2015 2017 2017/2015 (p.p.) 

Slovak Republic 6.3% 5.0% 6.3% 1.3 

EU – 28 7.8% 9.5% 8.5% -1.0 

V4 9.2% 9.5% 13.3% 3.8 

Source: EC (2017b) 

 

Within the reviewed period, there is a continuing decline of SMEs in Slovakia, 

which perceive positive changes in the approach to public financial support. Compared 

to 2014, the representation of these entities in Slovakia decreased from 11.8% to 

8.1%. A similar trend of decline in SMEs representation is also evident for V4 

countries. 

Within the EU – 28, cyclical developments in the representation of such SMEs 
have taken place since 2014, with a slight increase in 2017. 

This development is also in line with the assessment of governmental support 

programs for SMEs. On a year-on-year basis, the evaluation of support programs in 

Slovakia after previous improvement decreased by 0.6 points. The evaluation level 

of support programs in 2017 was the lowest within the monitored period (Table 3). 
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Table 3 

Evaluation of public support programs for SMEs 
Country 2013 2014 2015 2016 2017 2017/2016 (p.p.) 

Slovak Republic 2.2 2.3 2.3 2.6 2.0 -0.6 

EU – 28 2.8 2.8 2.7 2.8 2.8 0.0 

V4 2.5 2.5 2.5 2.5 2.3 -0.2 

Source: SBA (2018) 

Note: Assessment of government programs for SMEs is classified on a scale from 1 (worst) to 5 (best) 

 

Evaluation of support programs for SMEs in V4 countries shows a relatively 
stable development (around 2.5 points), with a slight decrease in 2017 to 2.3 points. 

There is also a relatively constant assessment in the EU countries, which oscillates 

2.8 points in the reviewed period. We consider as positive the fact that in 2015-2018 

the number of entrepreneurs with complete information on the possibilities of using 

support programs increased (from 39% in 2015 to 43% in 2018) (SBA & Crystal 

Ball, 2018). The most significant obstacle to the availability of public support for 

entrepreneurs was the high administrative burden, demanding fulfillment of support 

conditions or long evaluation procedures of the applicants. The index of satisfaction 

of SMEs with public support in 2018 reached 3.8 points (on a scale from 1 to 6), 

according to the survey results. 

 

SUMMARY AND CONCLUDING REMARKS 

The SMEs position in the national economy in terms of job creation, local economy 

support or balancing of regional development disparities is significant in Slovakia in 

the long run. Macroeconomic development, stable economic growth and a range of 

support measures implemented in Slovakia's economic policy had positive influence 

on the SMEs business conditions recent years. 

In order to improve conditions for the use of support programs, it is a prerequisite 

the quantity and budget capacity increasing of support programs and their efficiency 

and availability for individual target groups. As the SMEs Business Support System 

in Slovakia is rather complex and non-transparent to businessmen, it is important to 

strengthen SMEs awareness at regional and local levels. 97% of business entities in 

Slovakia are micro-enterprises and ⅔ of these entrepreneurs feel an information lack 
about possibilities of using support programs. Examples of suitable measures in this 

area include national projects of the National Business Centers of the SBA aimed at 

providing entrepreneurs with a comprehensive range of services, including information 

service on supporting measures in the Slovak Republic. As additional measures to 

improve the support programs usage and to streamline support delivery, we offer to 

reduce time and simplify administrative processes between submitting a grant application 

until it is approved, simplify and streamline the procurement process, reduce the 

difficulty of defined measurable indicators or introduce a "pre-class" evaluation of 

project objectives. Furthermore, it would be appropriate to simplify the EU grant 

scheme so that the applicant is able to develop the project self-help, without the need 

for external consultancy agencies. These measures would increase the attractiveness 
of support programs for entrepreneurs and make them effective. 
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Abstract: The sustainable development problem of the banking sector has been 

investigated in the article. The development tendencies of the banking sector in 

Ukraine based on the main indicators of its activity results have been established. 

The factors of negative influence on sustainable development of the banking sector 

have been determined. The mechanisms for ensuring of the banking sector sustainable 

development have been proposed. 
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INTRODUCTION 
The banking sector has an important influence on the sustainable development 

of the countries' economies around the world, because firstly, it provides credit 

financial resources of economic entities of various sectors and spheres, and secondly, 

the reliability and financial stability of the banking system as a whole to create 

positive externalities for business and society. Therefore, it is essential for each 

country to identify trends, factors and mechanisms of financial sustainability of the 

banking sector as the most integrated one in the global financial system. 

The aim of the article is to determine factors influencing the sustainable development 

of the banking sector and its mechanisms for ensuring on the basis of established 
tendencies. The main tasks for our research are (1) to establish the tendencies of the 

banking sector development in Ukraine based on the main indicators; (2) to determine 

factors influencing sustainable development and its mechanism for ensuring. 

 

MATERIALS AND METHODS 

The development and financial stability problems of the banking system in the 

theoretical and practical aspects have been previously investigated: in the conditions 

of markets globalization by T. Levitt (1983), O. Dziubliuk (2012); crises of the phenomena 

in the economy by S. Chava & A. Purnanandam (2011), T. Bolhar (2013); on the 

world banking system by S. Claessens & N. Horen (2012), H. Timmis (2018); banking 

sector of countries with a transitory economy by Zh. Dovhan (2012), N. Nalivayko 
(2012), A. Mikhailov (2018) et al. Recognizing the contribution of scientists, it has 

to be noted that the peculiarities and areas of sustainable development of the banking 

system in the conditions of globalization and cyclical crises have not been studied in 

researches, viz. factors of influence and enforcement mechanisms in Ukraine. 
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Methods of analysis and synthesis, comparativeness and justification have been 

applied in our research. 
 

RESULTS 

The current state and trends of the banking sector development 

The tendencies of the banking sector development have been studied on the basis 

of statistical data (Table 1). It has been established that during 2012-2018 banking 

sector of Ukraine faced a set of issues, the main part of which is of a general economic 

nature, and the rest due to the insufficiently balanced policy of the National Bank of 
Ukraine (NBU). 

Table 1 

Key Indicators of Ukraine's Banking Sector 1 

Indicators 2012 2013 2014 2015 2016 2017 2018 

Quantitative Indicators 

Number of active banks 176 180 163 117 96 82 77 

incl. with foreign capital 53 49 51 41 38 38 37 

of which foreign banks 22 19 19 17 17 18 23 

Balance sheet indicators (billion UAH) 2 

Total assets 1 264 1 409 1 477 1 571 1 737 1 848 1 911 

incl. in foreign currency 503 513 667 800 788 755 779 

Net assets 1 125 1 278 1 290 1 254 1 256 1 336 1 361 

incl. in foreign currency 450 470 565 582 519 507 495 

Gross loans to economic entities 3 634 727 820 831 847 870 919 

incl. in foreign currency 227 252 400 492 437 423 460 

Net loans to economic entities 3 553 648 710 614 477 457 472 

Gross Loans to Individuals 184 189 208 176 157 171 197 

incl. in foreign currency 227 252 400 492 437 423 61 

Net loans to individuals 133 145 144 96 76 92 114 

Funds of economic entities 3 221 258 283 349 413 427 430 

incl. in foreign currency 80 81 114 141 177 163 150 

The funds of individuals 368 443 403 402 437 479 509 

incl. in foreign currency 187 189 214 215 239 243 241 

Financial indicators (billion UAH) 

Net interest income 49.2 49.1 52.2 39.1 44.2 53.1 22.5 

Net fee & commission income 18.1 21.0 23.1 22.6 24.2 27.5 9.6 

Deductions in reserves 22.3 28.0 84.4 114.5 198.3 49.3 3.8 

Net profit/loss 6.0 1.4 -33.1 -66.6 -159.4 -26.5 10.8 

Notes: 
1 For solvent banks 
2 Including non-bank financial institutions 
3 Including savings certificates 

Source: NBU (2019), Overview of the banking sector 
 

Among the most important tendencies of the banking sector development there 

are the following: 

1. Significant reduction of the number of banking institutions. In general, the 

tendency towards a reduction in the number of banking institutions can be considered 
positive if solvency and capitalization are raised. However, the policy of a state 

regulator is based only on solvency. Otherwise, such actions only undermine the 

trust towards the entire banking sector in Ukraine. 
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2. The tendency to reduce the number of banks with foreign capital. In the future 
it is possible to continue this trend as a result of sanctions against Ukrainian banks 
with Russian state capital and the withdrawal of banking institutions with Russian 
capital from the Ukrainian market. 

3. Growth of the share of state-owned banks in the assets structure. As a result 

of the transition of PJSC PrivatBank into one-hundred percent state ownership 
(fourth quarter of 2016), the share of state-owned banks in the structure of assets of 
the banking system of Ukraine as of January 1st, 2017, amounted to 52%. 

4. Growing distrust in the banking institutions activities. This trend is due to the 
ill-considered policy of the NBU, as well as political instability in the country. The 
banking sector of Ukraine has been overcoming a serious problem since 2014, which 
threatens its liquidity as a massive outflow of deposits. The trend towards clients' funds 
growth has been observed since 2015. However, short-term certificates of deposit (up 
to 1 year) began to prevail in the client's portfolio, whereas demand deposits increased. 
Given the structure of the client's portfolio for these components, there are currently 
no factors that can ensure confidence restoring in the national banking system. 

5. Outflow of deposits in foreign currency. During 2014-2015, the banking sector 

of Ukraine lost 55.1% of all deposits in foreign currency. The share of deposits in 
foreign currency in the total client portfolio in 2017-2018 fluctuated around 40-50%. 

6. Trend to cheaper credit resources in Ukraine. In 2015, the NBU raised the discount 
rate to 30% to suppress inflation in the country. However, it limited the banks' ability 
to lend to the economy, which aggravated the economic crisis. During 2016-2017, 
the trend towards the discount rate size improved significantly (decreased to 12.5%), 
and in 2018, the discount rate dwindled to 18%. 

7. Increase of the minimum amount of authorized banks' capital. According to the 
Law of Ukraine "On Banks and Banking Activities", the minimum amount of 
authorized capital at the moment of bank state registration cannot be less than 500 
million UAH. For already operating banks whose authorized capital does not meet 
the requirement, the NBU has developed a schedule for gradually increasing its size 

by 2024 (Resolution No. 242, 2016). In the future, the schedule is to be revised 
(Resolution No. 58, 2016), and by January, 2019, banks have to adjust it to a size 
not less than 450 million UAH. 

8. Lack of assets. In 2018, banks switched to International Standard 9 "Financial 
Statements", which has deteriorated the valuation of assets held in their portfolios at 
the beginning of the year. As a result, the sector's own capital declined (about 90% 
of this amount was formed by state banks). However, the net profit earned during 
the year offset largely the decline in capital. Regulatory and statutory capital grew, 
and equity diminished. Currently capital sufficiency in the sector exceeds the minimum 
required size. However, there is not an adequate amount of assets to lend to the economy. 

9. Low efficiency of the banking sector. Between 2014 and 2017, the banking 
sector was unprofitable. In 2018, the banking sector received the largest profit in the 

last decade. The main profitability factor was the significant reduction of deductions 
to reserves. The average return on capital (ROE) in the banking sector exceeded 10%. 
However, banks of the western banking groups had the highest efficiency (ROE over 
30%). In domestic banks, the value of ROE was in the range of 0.5-12.5%. 
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Consequently, the banking system of Ukraine has an insufficient level of 

capitalization, high level of dollarization; is inadequately financially stable for stable 

development. 
 

Factors and mechanisms 

for ensuring sustainable development of the banking sector 

A number of factors (Figure 1), which are grouped on the basis of the state and 

trends analysis of the main indicators of activity, are negatively influenced by the 

steady development of the banking sector in Ukraine. 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

Figure 1: Factors of negative influence 

on sustainable development of the banking sector in Ukraine 
Source: created by author 

 

These factors affected negatively the efficiency of the banking sector functioning 

during a long period of time. For sustainable development of the banking sector, it 

is necessary to introduce an integrated mechanism, which will include components 
and their elements to eliminate the factors of negative influence. Therefore, in order 

to improve the situation in the banking sector, it is expedient to introduce mechanisms 

that will ensure: 

- Stabilization of the national currency by regulating the supply of foreign currency 

and reducing the domestic economy dollarization; 

- Stabilization of the banking system by guaranteeing the preservation of deposits, 

limiting debt burden on borrowers, improving risk management; 

- Intensification of the reorganization and restructuring processes of banks through 

legislative regulation of measures for the bank activities stabilization; 

- Increasing the level of capitalization of Ukrainian banks. 

Factors of negative influence on sustainable development of the banking sector 
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Increasing banks capitalization level is possible via the organizational and economic 

mechanism implementation. The tools of this mechanism are as follows: 

- Capitalization of the bank's profit; 

- Attraction of additional share capital by issuing simple and preferred shares; 

- Government securities market development (domestic government bonds), which 

will enable the NBU to regulate efficient the structural liquidity of banks by transferring 
funds from banks with excess liquidity to banks with insufficient liquidity; 

- Attraction of subordinated debt; 

- Improvement of the existing system of commercial banks funds reserve; 

- Stimulating banks that are actively engaged in investment lending; 

- Improvement of the taxation system and statutory regulation of banks mergers 

and acquisition. 

In order to improve the situation with assets, it is primarily necessary to apply a 

regulatory framework to create favorable conditions for business development so 

that to restore the borrowers' solvency. 

 

CONCLUSIONS 

The banking sector of Ukraine has been recovering from the crisis for a long 
period of time. The monetary policy of the NBU is inconsiderate, and sometimes 

destructive. The lack of a strategy, the application of administrative influence, and 

the politicization of the management system led to negative trends in the banking 

sector development, viz. a significant reduction in the number of banking institutions; 

a considerable share of foreign capital; increase of the state banks share in the 

structure of assets; high distrust of banks; outflow of capital and others. 

In order to eliminate the factors of negative influence it is necessary to implement 

an integrated mechanism. 

To increase the level of Ukrainian banks capitalization, it has been recommended 

to introduce an organizational and economic mechanism with valid instruments; to 

improve the structure and quality of assets to implement regulatory and legal mechanism. 
The proposed approach will provide the basis for the banking sector sustainable 

development. 

 

REFERENCES 

1. Levitt, T. (1983). The Globalization of Markets. Harvard Business Review, 

Vol. 61 (May/June), pp. 92-102. 

2. Dziubliuk, O.V. (Eds.). (2012). Bankivska systema Ukrainy: stanovlennia i 

rozvytok v umovakh hlobalizatsii ekonomichnykh protsesiv [Banking system of 

Ukraine: formation and development in the conditions of globalization of economic 

processes]. Ternopil: Vector, 462 р. [in Ukrainian]. 

3. Chava, S. & Purnanandam, A. (2011). The Effect of Banking Crisis on Bank-
Dependent Borrowers. Journal of Financial Economics, Vol. 99, pp. 116-135. 

4. Bolhar, T.M. (2013). Problemni kredyty u bankivskii diialnosti v umovakh 

finansovoi kryzy [Problematic loans in banking in the conditions of the financial 

crisis]. Kremenchuk: Vydavnytstvo PЕ Shcherbatykh O.V., 372 р. [in Ukrainian]. 



42 

5. Claessens, S. & Horen, N. (2012). Foreign banks: trends, impact and financial 

stability. IMF Working Paper WP/12/10 (January). Available at: https://www.imf.org/ 

external/pubs/ft/wp/2012/wp1210.pdf. 

6. Timmis, H. (2018). The global financial system and developing countries. K4D 

Helpdesk Report. Brighton, UK: Institute of Development Studies. Available at: 

http://opendocs.ids.ac.uk/opendocs/handle/123456789/13800. 
7. Dovhan, Zh.M. (2012). Finansova stiikist bankivskoi systemy Ukrainy: 

problemy otsinky ta zabezpechennia [Financial stability of the banking system of 

Ukraine: problems of assessment and provision]. Sumy: DVNZ "UABS NBU", 448 р. 

[in Ukrainian]. 

8. Nalivayko, N.N. (2012). Inostrannyi kapital v bankovskoi sisteme respubliki 

Belarus [Foreign capital in the banking system of the Republic of Belarus]. Available 

at: http://edoc.bseu.by:8080/bitstream/edoc/14034/2/Nalivayko_N_N_Ust_rost_2012_ 

S_75-77_ocr.pdf [in Russian]. 

9. Mikhailov, A.V. (2018). Inostrannyi kapital v bankovskom sektore Rossiiskoi 

Federatsii. Prichiny stanovlenie i posledstviia [Foreign capital in the banking sector 

of the Russian Federation. Causes, formation and consequences]. Moskovskii 

ekonomicheskii zhurnal [Moscow economic journal]. Available at: https://cyberleninka. 
ru/article/n/inostrannyy-kapital-v-bankovskom-sektore-rossiyskoy-federatsii-prichiny- 

stanovlenie-i-posledstviya [in Russian]. 

10. Ohliad bankivskoho sektoru [Overview of the banking sector] (2019). Kiev, 

National Bank of Ukraine. Available at: https://bank.gov.ua/doccatalog/document? 

id=88238661 [in Ukrainian]. 

 

  



43 

JEL: O39, Y90 

THE CONCEPT OF SMART SPECIALIZATION IMPLEMENTATION IN 

UKRAINE IN THE FRAMEWORK OF INDUSTRY 4.0 DEVELOPMENT 
 

Igor Matyushenko, PhD in Technical Sciences, Professor, 

Anastasia Kornienko, Master Student, 
 

Department of International Economic Relations,  

School of International Economic Relations and Travel Business, 

V.N. Karazin Kharkiv National University, Ukraine 
 

Abstract: The paper draws on the up-to-date state of implementation of the smart 
specialization concept in Ukraine. Being a crucial factor in solving economic 
problems of the country, the process of adopting the new concept faces obstacles 
which hamper harmonized economic development of Ukraine and prevent the state 
from obtaining competitive advantages. The main problems in the development of 
smart specialization and recommendations on improving are defined. Priority vectors 
for development and the implementation principles are identified. In addition to it, 
methodical approach to the creation of the new era of regional smart specialization 
in Ukraine in conditions of 4.0 industry development is reflected in this article. 
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INTRODUCTION 

In the framework of regional economic development, identifying industrial 
transformation processes that lead to the appearance of new value chains and related 
industries is of increasing interest. The abovementioned processes can provide the 
regions with competitive advantage if they are properly supported and represent 
massive potentials for regions to develop and eventually to create jobs within 
innovative fields. The European Commission highlights that globalization requires 
regions to handle the transformation of existing economic structures by means of 
designing Smart Specialization Strategies (S3) and cluster policies. 

The interplay between S3 and clusters implies an interconnection with mutual 

benefits between the two concepts, as is depicted in the layout below (Figure 1). 
 

 

 

 

 

 

 

 
 

Figure 1: Beneficial interplay between S3 and Clusters 
Source: adapted by authors from Keller, M., Reingruber, I., Dermastia, M., Bersier, J. & Meier zu 

Köcker, G. (2018). Smart Specialization Strategies (S3) and Clusters – An Innovation Model for 

Transformative Activities 

S3 Clusters 

S3 triggers: 
- Transformation processes 

- Entrepreneurship 

- Innovation 

Clusters represent: 
- Local concentrations of capacities 

- Entrepreneurial resources 

- Mid-grained level of aggregation 

- Cross-sectoral connectivity 

- Actors of the quadruple helix 
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As a practical result, the interaction between S3 and Clusters represents significant 

potential for S3 implementation. 

 

MATERIALS AND METHODS 

The issue of implementing the present-day smart specialization concept is being 

studied by many experts, both foreign and Ukrainian scientists, viz. I. Bulkin, A. Butnik-
Siversky, K. William, I. Egorov, N. Isaakova, O. Krasovskaya, Z. Lehenkari, H. Lio, 

B. Malitsky, N. Marulis, C. Palmberg, A. Popovich, G. Rumpf, V. Solovyov, K. Halme, 

G. Strohilopoulos, A. Khrebtov, Y. Shkvorets et al. At the same time, it should be 

noted different approaches to the many-sided nature of smart specialization enables 

further studying and deepening into the issue. 

 

RESULTS 

The dependence on specific regional capacities in S3 emphasizes the importance 

of existing local resource concentrations. On the other hand, cross-sectoral causation, 

essential for the cluster concept, is a crucial determinant for the creation of critical 

mass for Transformative Activities. Moreover, clusters typically reunite the actors 

of the quad spiral, which is important for cooperative leadership in an entrepreneurial 
discovery process. Strongly conforming the definition of clusters, Foray (2014) notes 

that preference in the process of developing and implementing S3 should be given 

to a "mid-grained level of aggregation as the level at which activities group together 

a certain number of firms and partners that collectively explore and discover a new 

pathway to transformation". Finally, what is an assisting matter; clusters are unlimited 

to borders, but often stretched over several regions. Thus the cross-regional cooperation 

is often a favorable factor for creating critical mass. Adhering to this point of view, 

we may consider organized form of the cluster concept to be a perfect instrument in 

the process of S3 development and implementation. Nevertheless, clusters are also 

admitted as typical beneficiaries and direct recipients of S3-enhanced innovation. 

Indeed, according to Foray (2014) "generating a vibrant innovative cluster" is considered 
"a logical outcome" of S3. The whole process of establishing and thorough exploring 

new areas of opportunity, "will possibly form the basis for [new] local resource 

concentration" by sparking entrepreneurship, abundance and innovation at the cluster 

level. From this perspective, clusters are mechanisms of transmitting S3-enhanced 

innovation processes to the business level, eventually contributing to establish new 

value chains and create jobs in innovative fields. In the context of the policy stage, 

this implies cluster policies gaining from being driven by S3. This perception in pure 

form illustrates integrating clusters in the process of developing S3 in the sake of 

vast perspectives opening up for clusters in regional development policy. 

As a practical result, the interaction between S3 and clusters represents a 

significant potential for S3 implementation. In a nutshell, involving clusters into S3 
helps to identify entrepreneurial resources and areas of strategic potential. Being an 

intermediate link between individual firms and broader public sectors, clusters typically 

represent strong partnership connections, animated communities and relevant interactions 

between associated institutions, related businesses and suppliers. Clusters include all 
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relevant actors of the innovation process and provide with important information 

about needs, opportunities and ongoing transformation, which are all essential elements 

of S3. In addition, clusters are not limited to any border, vice versa, are often stretched 

over several regions where they can facilitate the implementation of actions through 

interregional cooperation. Therefore, we offer a non-standard approach of integrating 

cluster initiatives in the S3 process. The model is a systematic process for the regional 
and cross-regional identification and development of transformative activities (TA). 

To conclude, clusters are second-to-none screws in the S3-enhanced transformation 

processes aimed at arising on a business level, including following benefits, such as 

innovation within enterprises, new value chains and innovative work facilities with 

considerable growth potential.  

Moving to S3 implementation grade in the framework of Ukraine, it should be 

pointed out that the smart specialization model is a crucial stride for Ukraine since 

within its adaptation, unlocking the regional potential for structural and technological 

qualitative changes, as well as industrial modernization are becoming feasible. 

Smart specialization is also of prime importance for the provision of so-called 

specialized diversification, which is not related to the specialization of the regional 

economy with the use of local-orientated competitive advantages as such, but refers 
to the expansion of the regional economy's ability to adapt to unpredictable changes 

in market conditions in future. This is important for overcoming the destructive 

tendencies of preserving the old industrial economic structure of the regions and the 

structural inertia of the regional economy, which is largely based on the practice of 

artificial identifying certain industrial sectors of the regions as priority and lobbying 

certain sectors and areas of economic activity for the governmental support. Figure 2 

depicts the implementation of transformative activities project for smart specialization. 

Thus, among the competitive advantages of Ukrainian regions there are low 

logistic costs and developed logistics infrastructure, favorable geographical location 

and access to the Black Sea, production sites availability, high mineral potential, free 

trade agreements with the EU, EFTA countries, Canada, the CIS countries etc. 
Needless to say, this list is important and refers to the factors that directly influence 

the effectiveness of regional development. However, it contradicts the principles of 

identifying competitive advantages in regional economies, which in the modern 

regional policy are formed on the basis of smart specialization. 

This list demonstrates the continuous desire to exploit the competitive advantages 

of the industrial age and emphasizes the tendency of state authorities to use the 

outdated approach to build a state regional economic policy in Ukraine that has not 

been used in the EU since 2010. 

The outdated approach has been replaced by the concept of a new regional policy 

with an innovative tool for achieving the goals of regional development – smart 

specialization. Moreover, on the practical side of the issue, the emphasis on the 
industrial competitive advantages of regional development not only can negatively 

affect the quality of industrial, regional and structural policies of Ukraine, but can 

also stimulate further conservation of the regional economy structure, which is 

inappropriate due to time requirements. 
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Figure 2: Transformative Activities (TA) for Smart Specialization 
Source: adapted by authors from Keller, M., Reingruber, I., Dermastia, M., Bersier, J. & Meier zu 

Köcker, G. (2018). Smart Specialization Strategies (S3) and Clusters – An Innovation Model for 

Transformative Activities 
 

While European and world practice emphasizes possibilities of smart specialization 
to intensify the use of region industrial potentials, the idea of industrial component 

predominance over primary aspects of smart specialization concept is unwarrantably 
prevailing in Ukraine. Such an approach jeopardizes adequate implementation of 

regional smart specialization in general and predetermines the risk of distorting its 
concept to simple modernization of regional industrial potential. 

Recognition of pressure of increasing external and internal challenges, taking 
into account their possible consequences, led to formation of a capable innovative 

policy of social and economic development of the state. 
The Strategy of Innovative Development of Ukraine within 2010-2020 in the 

conditions of globalization challenges was created to reinforce the innovation and 
investment model of socioeconomic development in Ukraine, to increase the efficiency 

of using the country's intellectual potential, all its human and natural resources, to 
ensure the national economy's competitiveness, to achieve sustainable development 

and to improve the well-being of Ukrainian citizens. Its implementation will create 
opportunities for Ukraine's successful advancement of knowledge-based economies 

and societies. As far as it can be seen, innovation component is included into the 
strategic tasks of the state policy for the regional development in Ukraine with 

enhancing competitiveness of its regions and strengthening their resource potential 
as a priority vector in reconstructing the economic field of certain regions. 

Innovation Model Process Description 

Base of Evidence Generation of a base of evidence covering existing capacities 
and transformation opportunities 

Identification Identification of the set of innovation capacities necessary for the 

aspired transformation based on the reflection about existing capacities 

and opportunities represented by new technologies and challenges 

Development Development of the actions necessary to establish transformative 
activities in a region, viz. trough gaining critical mass 

Implementation Implementation is an execution of the developed actions resulting in 
the gain of critical mass in the defined set of innovative capacities 

TA: Transformative 

Activities 

Transformative Activities are the set of innovative capacities and actions 
of a group of actors derived from innovative combination of existing 

structures, targeted related areas and having a potential to transform 
significantly existing industries 

Monitoring Monitoring the roles and contributions of Cluster initiatives at the 
different stages of the process and evaluation of its outcomes 
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It is a commonly recognized opinion that following this direction will allow to 

increase productivity of economy spheres in regions and support new types of innovative 

activities that will eventually increase the employment level (Matyushenko, 2016). 

 

CONCLUSIONS 

The smart specialization model is a crucial stride for Ukraine since within its 
adaptation, unlocking the regional potential for structural and technological qualitative 

changes, as well as industrial modernization are becoming feasible. 

Thus, among the competitive advantages of Ukrainian regions there are low 

logistic costs and developed logistics infrastructure, favorable geographical location 

and access to the Black Sea, production sites availability, high mineral potential, free 

trade agreements with the EU, EFTA countries, Canada, the CIS countries etc. This 

is important and refers to the factors directly influencing the effectiveness of regional 

development. However, it contradicts principles of identifying competitive advantages 

in regional economies, which in the modern regional policy are formed on the basis 

of smart specialization. 

Recognition of increasing external and internal challenges' pressure, taking into 

account their possible consequences, led to formation of a capable innovative policy 
of socioeconomic development of the state. 

The main tasks of the Innovative Strategic Program are: 

- support of the innovative infrastructure creation; 

- financial support for priority development in the regions; 

- increasing the volume of competitive innovative products; 

- improvement of the mechanism for promoting the commercialization of scientific 

research results and experimental development; 

- development of the small and medium-high-tech manufacturing business; 

- creating a permanent monitoring system of innovative potential and innovative 

infrastructure of the region; 

- qualitative staff training within a progressive knowledge-based system. 
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Abstract: The relevance of the chosen topic is that tourism has long been 

considered as one of the most profitable and intensively developing sectors of the 

world economy. The development of tourism is important in solving social problems. 

In many countries, it is through tourism that new jobs are created, a high standard 

of living is maintained, and the prerequisites for improving the balance of payments 

of the country are being created. The need to develop the tourism industry contributes 

to raising the level of education, improving the system of medical services for the 

population, introducing new means of disseminating information. 
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INTRODUCTION 

Tourism has an impact on the preservation and development of cultural potential, 

leads to the harmonization of relations between different countries and people, 

forcing governments, public organizations and businesses to participate in the preservation 

and improvement of the environment. 

If we consider tourism as a form of recreation, it can be noted that it occupies an 

important part of the pastime of people, being one of the types of leisure. Tourism is 

one of the effective means of meeting the recreational needs of the population, and 
is currently acquiring a mass character. This is due to the growing interconnection 

and interdependence of countries as a result of the openness, globalization, increase 

in the international trade and expansion of its scope, covering not only the exchange 

of goods and capital, but also services. Intensive international contacts, both at the 

state and individual levels, social communication via e-mail and mobile phones, 

hotel reservations, transport tickets, and other services ordered via Internet have 

become typical of the social practices of millions of people around the world. 

The implementation of new technologies in the field of tourism has led to the 

emergence of new types of tourism. Achievements in the field of new technologies 

allow modern tourists to visit places previously inaccessible to them. A prime 

example is a space tourism. At present, with certain material possibilities, it is quite 

possible to visit the orbital space station. Space tourism is a completely new area of 
tourism, which is just starting to develop. This is the most expensive and, perhaps, 

the most exotic type of extreme tourism as a trip to the Earth orbit. These are paid 

from private funds into space or near-earth orbit for entertainment or research aims. 

There are many people who dream, even though the corner of their eyes, to look at 

the vast expanses of our galaxy. 
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RESULTS 

In the distant 1960s now, soon after the launch of the first satellite into orbit, and 

then the astronauts, everyone quickly believed that the space was conquered. Soon, 

apple trees will bloom on Mars, and people, as Korolev once said, will begin to fly 

into space through the trade union vouchers. The rapid development of astronautics 

convinced many that it will be so! And how could it be, otherwise soon after the 
flights of Gagarin and Titov in orbit, "multi-seat" ships with a crew of 2-3 people 

were already cruising. In 1965, Leonov first emerged into open space. In 1969, the 

first man set foot on the surface of another planet, a year later the Lunokhod traveled 

along the Moon, transmitting daily and even somehow ordinary images of lunar 

landscapes. At the beginning of the 1970s, space stations appeared in Earth orbit, 

where people spent weeks and months doing research and installation work. 

However, it was in the mid of 1970s that this development, which was quite 

visible to the common man, had gone so far, seems to be ending. The stations both 

flew in near-earth orbit and continued to fly. Outwardly, only their names and the 

names of the inhabitants changed. Everyone understood that important experiments 

were being conducted there, but the nuances were not available to non-specialists. 

As a result, the seething enthusiasm of previous years gave way to cooling down 
to the space theme as a whole. It came to the realization that the romantic era of the 

first flights, apparently completed. In fact, the development of "cosmic" events was 

directed towards the interests of two superpowers, competing on Earth and therefore 

immersed in concerns, very far from organizing mass "cruises" to other planets. They 

needed military space and scientific space. 

Perhaps today, when the acuteness of the "big space race" is gone, and the state 

is ready to "move over" and allow private initiative, allowing private funds into the 

space industry, the faded dreams of space travel will receive new opportunities for 

flourishing. Cosmos may soon turn from the object of scientific research into the one 

of the tourism areas. Earn on sending tourists into space can be a lot. In any case, 

much more than his scientific research. Specialized travel agencies are already being 
opened, transports are being developed, designed exclusively for the transportation 

of tourists into the space. As in any business, there will be competition. Under the 

influence of competition, the development of any industry goes faster. Therefore, it 

is worth hoping that in the near future, space will become more accessible. There are 

several options for traveling to space: 

- The first is the comfort. In the cabin there are passengers who want to visit outer 

space. The device flies over areas of the Earth at the request of passengers, may 

decrease over what is necessary. Landing in the regions of the poles and other 

interesting places. Also, the route may include circling the moon and landing on it. 

At the end of the tour, another group of tourists is taken on board. 

- The second option is amazing accommodation. With the help of the spacecraft 
in a continuous mode, delivery to the orbit of structural elements from which the 

hotel is assembled. This can be a fairly large hotel, with dozens of rooms and support 

staff. Recall that it has artificially created gravity, so that problems with a long stay 

will not. In some rooms, gravity can be turned off, to test the effect of weightlessness. 
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- The third opportunity is the construction of a habitable complex on the Moon, 

where there is also the possibility of a long stay. Those interested can visit Mars and 

live there for a certain amount of time. There are no problems and circled all the 

planets of the solar system. As tourist trips to various places on Earth have become 

familiar, so will the same flights within the solar system soon become common. 

- The fourth option is the purchase of this device in personal ownership. It is 
possible to fly wherever you want, when you want and how many times a day. Start 

and landing occurs from any surface, without any runways. 

Most options are possible only in the distant future. But what do we have today? 

 

The development of space tourism nowadays 

Main foreign private companies are Virgin Galactic, EADS Astrium, Bigelow 

Aerospace, Blue Origin, Rocketplane, Space Adventures, Scaled Composites. 

Organizations are Arcaspace, Astronaut Club European, LiftPort Group, Personal 

Spaceflight, Space Tourism Society, Association of Autonomous Astronauts. 

Successful ships are SpaceShipOne, SpaceShipTwo, Genesis I, Genesis II. 

Life in space are Space Station MKS (Space settlement, Space colonization, 

Space commercialization, Suborbital spaceplane in the future). 
Along with the traditional tour operators have appeared a lot of space companies. 

1. The most popular company, Virgin Atlantic Airways, is developing a private 

suborbital machine. Its owner is Richard Branson. He announced the launch of the 

new space project "Virgin Galactic". This project was created using SpaceShipOne 

that is a private, reusable manned suborbital spacecraft. The idea of creating this ship 

belongs to Scaled Composites LLC (USA). Since 1982, the company is engaged in 

the development and production of experimental aircraft. The aim of its creation was 

to participate in the competition Ansari X Priz. 

At the heart of the construction of the miracle ship was a hybrid engine that runs 

on polybutene and nitrogen oxide. Inside the cabin you can be without a spacesuit, 

as it is a sealed chamber with the necessary pressure. A large number of double-layer 
glass windows, each of which individually withstands ambient pressure, and the content 

of oxygen, carbon dioxide and humidity, is controlled by different systems. Oxygen 

is supplied from cylinders, and carbon dioxide is absorbed by a special installation. 

On April 1, 2004, manufacturers received a license from the US Federal Aviation 

Administration. Flight test for Ansari X Priz was scheduled for September 30, 2004. 

To a height of 14 km the ship raised a special aircraft "White Knight". At this 

level, SpaceShipOne disconnects and aligns for 10 seconds. After this time, the ship 

takes a vertical position, due to the inclusion of the rocket engine, which remains on 

for about one minute. This minute is enough for the device to rise to a height of 50 

km. The remaining 50 km it passes by inertia. In space, SpaceShipOne was about 

three minutes, moving along a parabolic trajectory. Not reaching the apogee of the 
trajectory, he removes the wings and tail, for entry into the earth's atmosphere. It 

descends to an altitude of 17 km, assumes a horizontal position and plans before 

landing. As a result, the company Scaled Composites LLC received a reward of 10 

million US dollars. 
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In this way, humanity is still one step closer to space exploration. Richard Branson 

received a license to use SpaceShipOne for private flights. 

Later, on March 22, 2010, SpaceShipTwo, the ship for space tourists, also the 

brainchild of British billionaire Richard Branson and his company Virgin Galactic, 

passed its first flight tests. SpaceShipTwo Enterprise soared into the sky from the 

Mojave cosmodrome 110 kilometers from Los Angeles, rising to an altitude of about 
14 thousand kilometers. Representatives of the company reported that the first flight, 

which lasted 2 hours and 54 minutes, was successful. SpaceShipTwo created the 

American aircraft designer Bert Rutan, the owner of Scaled Composites. That he 

owns the development of the predecessor of the current apparatus as SpaceShipOne 

and the carrier WhiteKnightTwo (White Knight-2). As planned by Rutan, the spaceship 

is fixed between the fuselages WhiteKnightTwo, which looks like a catamaran. 

WhiteKnightTwo raises the SpaceShipTwo to an altitude of 16 km, after which SS2 

undocks and independently takes off to an altitude of 100-110 km into the suborbital 

space. A spaceship lands like an ordinary plane. The private spacecraft SpaceShipTwo 

was first demonstrated in early 2008 in New York. At the end of the same year, the 

WhiteKnightTwo carrier aircraft passed its first flight tests. 

The company Virgin Galactic is going to create only 5 spaceships and aircraft 
carriers. After successful test flights, it will be possible to make commercial flights 

that are expected to begin in 2012. A commercial tour of duration takes 2.5 hours, 

of which for six minutes' space tourists will be in a state of weightlessness. Journey 

into orbit will cost thrill-seekers at 200 thousand dollars, and this is the most budget 

option. Virgin Galactic has already formed a lineup of customers. 330 people left 

their applications, reserving seats on the spacecraft and investing $ 42 million in the 

project. Pre-payment depends on the wishes of customers. Those who want to be 

among the first pay the entire amount at once, those who want to get into the first 

thousand pay between 100 and 175 thousand dollars, and then the rest. 

At the same time on board the SpaceShipTwo Enterprise accommodates two 

pilots and six passengers. Representatives of the company claim that after the start 
of commercial flights, tourists will go into space up to four times a year. 

The creation of an aircraft with a capacity of 3,000 people is predicted. Passing 

on this ship will be an expensive ticket, worth about 200,000 US dollars. This project 

should be launched within 5 years. If we dream up a little, we can assume that maybe 

in 10-15 years these flights will become available to many citizens, and will cost no 

more than a trip to the sea. 

2. A similar project of suborbital flights by 2012 plans to implement the company 

EADS 

The European aerospace concern EADS (European Aeronautic Defense and 

Space Company), which is the parent company of its better known "daughter" 

Airbus. EADS has announced a new initiative that will help the group to earn. By 
2012, EADS also intends to take up space tourism. 

The device with which EADS plans to perform suborbital flights is already under 

development. It is also known that in the future ship specialized seats will be used, 

allowing you to feel comfortable during weightlessness and acceleration of the ship. 
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From a height of 100 kilometers, tourists will clearly see the boundaries of the 

planet with its atmosphere, perfectly consider the dark blue outer space, and also see 

the Moon and the Sun as full-fledged space objects, and not because they can be seen 

from the Earth's surface. After being in the zone of weightlessness, the pilots will 

turn on the brake motors for 10 seconds, which will slow down the ship. A minute 

after the ship starts to slow down, it will be in the atmosphere of the Earth, which 
will begin to actively attract it. In this zone, rocket engines will be disconnected and 

ordinary aircraft engines will be switched on, which will allow the device to land. 

These space flights will last about 90 minutes. During this time, the device should 

reach a height of 100 kilometers and space tourists for about 3 minutes should be in 

a zone of weightlessness. 

In the meantime, EADS has introduced a full-size model of the cockpit of a future 

spacecraft. The presentation took place in Paris in front of 2,500 invited guests and 

reporters from industry publications. According to the EADS plan, for 8 years of the 

programs' work (by 2020) about 15,000 tourists should visit the space. 

3. The company Space Island Group in the future plans to build in orbit an entire 

city from the external fuel storage of shuttles. These huge tanks, about 3,000 cu. 

meters, which are planned to be modified to meet the needs of the inhabitants, are 
called "geodes". The project includes two types of stations Zero-Gravity Stations 

and Partial-Gravity Ring Stations. The first option requires the presence of one geode 

and more, and the second at least 12. 

The idea of similar use of external fuel tanks arose at NASA in the 1970s, at the 

same time the variant of the project of connecting 12-16 geodes in orbit in the form 

of a rigid rotating wheel was also discussed. In the center of it should be located a 

few more geodes connected to the central column controlling the rotation of the 

station. The central column is designed to receive passengers and accommodate 

electronic equipment. The inner part of the wheel is divided into 2-3 decks where 

tourists will be located and where it is planned to create gravity equal to ⅓ of the 

earth level. Of the seven or more geodes, it is proposed to build research stations and 
small plants for their assembly. A fleet of 25-50 shuttles of the new model will 

deliver tourists to orbit, each of which will be able to carry almost 230 tons of cargo 

and about 300 tons of liquid non-toxic hydrogen and oxygen on board. The passenger 

compartment is designed for 100 seats. 

4. The company X prize is created on private donations. Its task is to manufacture 

a cheap mode of transport for space flights. In order to achieve this goal as soon as 

possible, an international competition was announced with a prize fund of $10 million. 

The competition pursued the idea of creating a space tourism, owned not by the state, 

but by an individual. An indispensable condition is the rise of the aircraft by at least 

100 km (the boundary of outer space). The ship should be designed for three passengers, 

not astronauts or one passenger and cargo equal to the approximate weight of two 
more. After the first flight, the ship must be able to make another flight no later than two 

weeks later. At the same time, in addition to the replacement of fuel, the replacement 

of ship parts should not exceed 10%. After the second flight, the device must remain 

in good order as to make the flight again if the need arises. Construction of the ship 
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should be carried out by a private company at the same private funds. The ship 

should lift into the air three adults a height of 188 cm and weighing 90 kg. In total, 

over 20 participants were registered, and from the Russian Federation Cosmopolis 

XXI takes part in the competition 

5. Atlas Aerospace is exploring prospects for organizing expeditions to the moon, 

believing that from a technical point of view it is not difficult. Today, the possibility 
of a lunar flight is being studied from an economic point of view, while financial and 

investment analysis should show when this can be done. However, the preliminary, 

"earthly" part of the lunar project is already being launched. An installation simulator 

is being prepared that will simulate the flight to the moon on a real-time basis as 

fully as possible for ground conditions. "Road" back and forth will take 7 days. In 

the role of an improvised lunar module, the base unit of the Mir station was used. 

The crew of enthusiasts must experience all the factors and routines of space flight, 

except for prelaunch overloads and weightlessness, they will "eat" them in a centrifuge 

and in an IL-76 LL flying laboratory. On the "moon ship" will be adequately 

reproduced the external environment, and the "picture" is so realistic that, looking 

out the window, it is possible to see the stars, the Earth and the Moon in the mode of 

"running the starry sky". Electron-optical devices imitate the movement of celestial 
bodies in the same way as when a ship is moving in real flight. Food, sleep, toilet, 

the whole system of vital activity, oxygen installation will work in space mode. 

Installation of the installation in Star City was to be completed in January-February 

2003, after which the crew immediately began training. 

It is worth noting that today the concepts of private space flights, which would 

be more appropriately called suborbital, have so far developed mainly in the United 

States and mainly with private funds. 

 

PROBLEMS OF THE SPACE TOURISM DEVELOPMENT 

In recent years, projects in Russia and other countries have been formulated and 

have begun to be slowly implemented, which can be conventionally combined with 
the slogan "space not only for professionals". 

But in the development of space tourism, as in any other form of tourism, there 

are problems: 

1. They owe their appearance to the specifics of the established aerospace market. 

Today, unmanned cosmonautics brings in revenue launches of communication satellites, 

navigation, space research platforms that ensure the commercial interests of customers. 

It is profitable. But piloted astronautics is still unprofitable everywhere in America 

and in Russia. The enormous costs are associated with the problems of placing a 

payload into orbit. 

The satellite weighs less than a manned spacecraft, which also needs a more 

"delicate" launch mode, since a person is physically unable to withstand the same 
overload as a mechanism. Therefore, satellites can be launched in "hard" mode on 

cheaper carriers, the role of which is suitable for simpler and, therefore, less expensive 

missiles, including former ballistic missiles. Therefore, the cost of starting at least 

one person is very high. Even the launch of the American shuttle "Shuttle", which 
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takes on board 7 people, costs half a billion dollars. Expensive for the trade union 

voucher! Actually, the market prompted the idea of launching "commercial" astronauts 

named "space tourists", paying for the "entrance ticket" from 20 million dollars. 

Therefore, "The future of space flight depends on the ability of individuals for a fee 

to visit space". This is one of the development problems today. 

2. Another problem in the development of space tourism is that today serious 
financial problems have arisen around the construction of the ISS. Both Russia and 

the USA are experiencing difficulties, which reduce their participation in the project. 

Astronautics is a very expensive; it is very problematic to expect some profit or even 

payback from space research. In this regard, the development of private astronautics 

is very slow, but still goes. The USA is still the leader in this area. There are many 

things have been produced for astronautics in private mode. Many private firms are 

engaged in space taking governmental orders. Moreover, they are developing both 

launch vehicles, spacecraft, and orbital stations light, cheap, based on new principles 

that have not yet been used in the history of cosmonautics. Therefore, in the USA, 

such projects are financing from the private capital. 

3. Private astronautics is risky (commercially and technically) for participants. 

For example, suborbital flights on winged spacecraft, which several companies in 
America are trying to build, are very unsafe. They declare that before switching to 

commercial use (tourist transport), it is necessary to carry out about 30 test flights. 

4. Moreover, the current ISS station has been defined as a period of 15 years, i.e. 

until 2012. What does the ISS look like today, which people have already called "a 

space communal one"? According to astronauts, the station resembles a pipe a hundred 

meters long: modules go one after another. Everything is viewed; it is inconvenient. 

Difficulties arise even in the male team. And what can we say about female? The 

station, of course, is still under construction. It is possible that later will be better. 

Those who managed to work on the Russian orbital station MIR, consider that it 

was more comfortable: there modules diverged in different directions. The base unit, 

where astronauts have lived, was good. Americans in their segment do not have even 
toilets, no means of livelihood. Therefore, for the development of space tourism it is 

necessary to build comfortable space stations for tourists. 

5. In addition, despite the fact that space tourists pay millions of dollars, this does 

not mean that anyone will be allowed into the station. Potential station visitors should 

be able to read and communicate in English, undergo medical tests, including 

psychological ones, as well as appropriate training at the training centers in Star City 

and in Houston. That is, today the availability of money does not give 100% the 

ability to fly into space. 

6. A very serious development problem stands in the way of the implementation 

of some projects. On the one hand, travel companies cannot fail to attract billions of 

dollars in profits and the possibility of creating tens of thousands of new jobs in orbit, 
and on the other hand, there is a state monopoly for human exploration of space in 

Russia and the United States. According to researches of American experts, this 

problem can be solved in two ways, which are called "commercialization" and 

"privatization" of the space. 
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"Privatization" means that the space stations and ships will belong to the private 

sector in this case and the state's role will be reduced to the peculiar role of the client. 

"Commercialization", on the other hand, provides that private companies can only 

rent, enter into leasing agreements, or participate in the use of systems that are fully 

owned and controlled by the government. The "commercialization" policy at the 

moment adheres to the NASA administration, whose representatives allow the only 
30% of the ISS commercialization, realizing that injections of private capital may 

well help in solving some problems of financing space programs. Besides, space 

tourism is able to provide sufficiently tangible investment in the development of 

basic science. 
 

CONCLUSION 

For thousands of years, the starry sky has fascinated human beings with its 

grandeur and infinity. It gave people a crazy dream of flying and the desire to know 

the secrets of distant galaxies. It was and remains a source of inspiration and creative 

energy. Up to 2010, the cosmos became closer. 

A space touristic industry requires investment and development of initiatives, 

that is, to act with it as with a normal business project. But while the development is 

underway to create a special aircraft that can freely leave the limits of gravity and 

come back. Such space project will be a very expensive, and preparation is required, 

but potential space tourists will pay in the future all costs. Scientific exploration of 
space in the world can go to the background due to the development of space tourism. 

As for the danger that this type of tourism harbors, it is not so great if we take into 

account the statistics of road and air crashes. The risk associated with flights into the 

space, significantly outweigh benefits that humanity can receive as a whole. Perhaps, 

a couple of decades will pass, and space tourism will become as familiar as a bus 

tours or crew tours. 
 

REFERENCES 

1. Alaverdov, V.V. & Bodin, B.V. (2001). The main directions of the space 

activity of Russia in 2001-2005. Zemlya i Vselennaya. No. 1, pp. 9-18. Available at: 

http://epizodsspace.airbase.ru/bibl/ziv/2001/1/1-osn-nap.html [in Russian]. 
2. Alyabyeva, L. (2005). Air Balloon as an Entertainment: from the history of 

the English "Aeronautical Fever". Novoe literaturnoe obozrenie, No. 76, Available 

at: https://vk.com/@art_gvalt-alyabeva-ludmila-vozdushnyi-shar-kak-razvlechenie-

iz-istorii [in Russian]. 

3. Belyakov, M.V. (1960). Atmosphere. 2nd ed., Gos. izd-vo fiziko-matematicheskoi 

lit., Moscow, Russia, 72 p. Available at: http://biblioclub.ru/index.php?page=book_ 

red&id=106793&razdel=170 [in Russian]. 

4. Bolkhovitinov, V.F. (1962). Ways of the aircraft development, Oborongiz, 

Moscow, Russia, 133 p. [in Russian]. 

5. Borisov, M. (2005). Jumps of Humanity. Business People, No. 11, pp. 76-83. 

6. Walker J.R. (2017). Introduction to Hospitality. 7th ed. Pearson, UK, 680 p. 

7. Beech, J. & Chadwick, S. (2005). The Business of Tourism Management. 
London: FT Prentice Hall, 608 p. 
  



57 

JEL: F22 
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OF INTEGRATION OF MIGRANTS AND REFUGEES 
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Abstract: The complexity in the blended projects stems from the need for betterment 

of the results we need to achieve in the integration management of migrants and 

refugees. The projects are getting more complex than usual because the new 

European funds of DG Migration and Home Affairs and especially Asylum and 

Migration Fund will be results-oriented and policy-makers will be dealing with 

reaching of smart performance of the taxpayer's money. The European funds impact 

will provide smooth and sustainable integration only if we have logical implications 

of every one-steps in the implementation of the output and results-oriented indicators. 
 

Keywords: integration, migration, blended projects 
 

INTRODUCTION: INTELLIGENT INTEGRATION 

OF REFUGEES AND MIGRANTS 

The social inclusion has become a European notion for stable policy. Migration 

population coming from third countries is endangered, as we know. Moreover, 

refugees are being forced every day in their countries of origin and we are not 

familiar, when new global conflict would arise. The European policy in the next 

programming period have to be sustainable and reliable. The project's philosophy in 

overcoming migration and refugees' problems will be results-oriented. We as 
Europeans have to be embedded in the smart solving of reception priorities, municipal 

housing, developing of the labor market integration process, education of migrants 

and refugees and vulnerable groups daily problem. The European civilization have 

to proof its strong and intelligent policy. 

There are many profit-oriented possibilities in front of migration and refugees' 

integration, even if we mention Asylum, Migration and Integration Fund. In blended 

projects usually participate partners like managing authority (MA) of operational 

program funded by European Regional and Development Fund, MA of Cohesion 

Fund, MA of European Social Fund, MA of AMF, also municipal/regional authority, 

SMEs, and financial institutions like EIB and EIF. Let imagine the case, when the 

SMEs are core part of the blended projects under inclusion of migrants into the labor 

market. What is the practical way of our insecure and changeable future? The SMEs 
inclusion would illustrate a very light future for the stability in the integration of 

migrants. In accordance with upcoming Common Provision Regulation, the revenue 

generating projects under AMF cannot be a common practice in the next programming 

period 2021-2027. However, in our opinion, how we would pave a way in а real 

labor integration of the migrants and refugees without revenue generations. There 

are many possibilities for reinvestment of the generated income into the durable 

inclusion in the labor market. This will be our key performance indicator (KPIs), 

because the will of the policy-makers is part of the European effectiveness. 
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The business place of integration provokes the wise and smart thinking across 

the policy-makers at a European level. However, how not competitive SMEs will be 

a stable partner in the blended projects? There are many possible inputs, like in-

house contributions, business transferability between SMEs, merging of labor power, 

etc. By vocational training is possible to educate migrants and hire them at a regional 

SMEs level. The partnerships possibility in front of municipalities and the regional 
authorities would step up business integration. Yes, we say "business", because human 

resources are the best and the most important resource in the regional development 

of the European SMEs. Robotics is also important, but so far is not too disseminated 

everywhere at the Union level. It appears difficult and expensive, when the SMEs in 

the blended procedure will have been using loans by EIB or EIF. The balance in 

redemption of the loan and business expanding by means of blended projects appears 

to be complex issue. 

 

WHY WE NEED SMART PROJECT-APPROACH? 

Bear in mind the regional perspective enshrined into the Urban Agenda, we need 

to find out, how the Partnership on Inclusion of Migrants and Refugees will be 

applied across the Union. In our opinion, we need partnership network between 
SMEs, regional, municipal and governmental authorities. The need for the smart 

project-approach appears to be difficult understandable by many Member States. 

The cities should be aware in its new role. They will have to establish societal 

migratory decisions of the 21st century. The smart project-approach will include 

project sustainability and results-based implementation of the European policy and 

turning the project results into implementation of overarching crosscutting European 

policy. The smart project-approach will be having the following steps: 

Step 1: Entering of pre-baseline data Baseline 1 (National Program). The partners 

should be able to provide study. It has to be addressed the problems in migration and 

refugees' society by means of partnership efforts at the national level.  

Step 2: Mixture of project proposals and possible funding combinations. In step 2 
is set up Baseline 2 (Project Proposals) and negotiating of funding strategy. It is 

valuable for the project sustainability to be established smart-project network based 

on different project proposals accepted by the partners in question. 

Step 3: Analyzing the proposed Baseline 2 regarding the Baseline 1 and giving 

decisive results-oriented decisions in overcoming integration problems. 

Step 4: Negotiations before signing of partnership agreements and funding channels. 

Step 5: Possibilities in front of partners at different regional and EU fund level. 

In the current 5th step is enshrined possible outcomes and results-oriented indicators, 

as final destination is sustainable integration into the European family. 

Step 5.1: Business Inclusion at the SMEs level. 

Step 5.2: Co-funding of additional SMEs business items at MA on ERDF's level; 
it is about expanding of the business SMEs units. 

Step 5.3: Major project in infrastructure at a local/regional level in setting up of 

new neighborhood at MA on CF's level (e.g. wastewater treatment, waste treatment 

plant, road infrastructure, sewage infrastructure, housing infrastructure). 
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Step 5.4: Vocational training, SMEs support at MA on ESF's level. 

Step 5.5: Language training, legal consultancy and adaptation consultancy at 

MA on AMF's level. 

Step 6: Initiating of partnership agreement and strategy. 

Step 6.1: Initiating of negotiations between stakeholders in setting up of results-

oriented indicators applicable in accordance to the different funding instruments 
(AMF, SMEs, ISF, ERDF, InvestEU, CF, etc.) and thematic areas. 

Step 6.2: Implementation or setting up of steering committee in management of 

the expected results. European Migration Advisory Board will play a regional policy-

making role in the inclusion of migrants and refugees into the European policy – 

Urban Agenda. It will be possible to provide study by means of the experience of 

the Advisory Board. 

Step 6.3: Monitoring committee in monitoring of real results (stakeholders are 

migratory population and final goals are: housing, number of tenants, number of 

renovated houses, number of filled free working places by the migratory population 

after taken place of vocational training, number of newly opened working place and 

taken by the migration population and number of sustainably set up businesses). 

Step 7: Auditing. 
In relation to the results-oriented indicators on Asylum and Migration Fund for 

the period 2021-2028, it is important MS to establish its methodology in creation of 
its Baseline 1. Hence, it should be implement study process about the expected results 

indicators on a National Program level. The fact that no program specific indicators 
in AMF are required (unlike in the Cohesion Policy Funds) would cause deficiency 

in blended projects. Because, in the Cohesion Policy Funds, the program indicators 
are required, and it will crystalize the project performance. Bear in mind the connection 

between National Programs (NP) and their political influence, the connection of NP 
to the project implementation, besides and the output and results indicators. The 

missed program specific indicators at AMF will provoke illogical political vision 
between indicators progress into the EU overall policy implementation. Actually, the 

intervention comes from results as a whole. Consequently, by means of the intervention 
of the result indicators, the EU policy will be implemented. Every one indicator 

cumulatively is important in implementation of the voters will. The connection 
between indicators, national program, specific objectives of the funds will provide 

keep track of the EU policy implementation. Therefore, the proposed smart results-
oriented matrix is important in implementation of the regional policy. 

 

CREATION OF THE SMART RESULTS-ORIENTED MATRIX 

The smart results-oriented matrix envisages provision of a stable and consecutive 
steps in building up of blended projects. In the matrix many combinations are possible 

between different financial instruments and the five abovementioned thematic areas. 

The bottom-up approach is deemed to be applicable, especially in Baseline 1. The 

matrix provides keep track of the one target group into many different project stages 

at a MS level and between MS. The project partners should adhere to the different 

funds' specific rules. It is important to be mentioned that in blended procedures is 

possible firstly, two results-based indicators to be implemented in accordance to the 
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AMF rules and the second part of the indicators to be part of the ERDF, the third to 

be part of ESF, CF, etc. The new in the e-reporting system would be that everyone 

Managing Authority should report its progress over the project indicators independently, 

and finally to be reported the expected results of the project intervention, only by the 

project leader partner. The smart results-oriented matrix makes logical and sensible 

connection among the partners. It includes key-strategic synergy connections in 
accordance with the five thematic areas: reception, housing, labor market, education 

and vulnerable groups (Table 1). 
 

Table 1 

The smart results-oriented matrix in the migrants' integration 
Partners Funds specificities Applicability of 

strategic stages 

Strategic 

element 

Output Results 
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Social inclusion, 

i.e. games, movies, 

events 

Established durable 

connections between 

local citizens & TCNs 

SMEs Business inclusion 

at the labor market 

Labor market 

possibilities 

Vocational training 

providing 

Number of Hired TCNs 

EIB Loan Interoperability 

with 

municipal/regional 

budget and SMEs 

Inclusion into the 

project budget 

management and 

possible loan 

redemption 

Ratio of paid installments 

(loan redemption) by project 

leader (creation of stability 

in migration projects for 

revenue-generating projects) 

EIF Loan Interoperability 

with municipal/ 

regional budget 

and SMEs 

Inclusion into the 

project budget 

management and 

possible loan 

redemption 

Loan redemption (creation 

of stability in migration 

projects for revenue-

generating projects) 

Municipal 

level 

Provision of training 

rooms, houses, social 

premises 

Connection with 

SMEs needs and 

MA activities 

Trainings, events, 

integration games 

(park, fishing, 

cycling, swimming). 

Vouchers for dinners, 

sport equipment. 

Business events. 

Established social inclusion 

at municipal premises. 

Jogging, dinners, walking, 

etc. Number of business 

connections between 

SMEs and MA by means 

of local partnerships 

MA of ESF 

(Aim – training 

people, help to 

get into a work, 

social inclusion, 

quality of public 

services) 

Payment of salaries on 

migrations, organization 

of vocational trainings 

Provision of 

funding to the 

municipalities and 

SMEs 

Possible 

alleviation of the 

SMEs regional 

pressure and 

inclusion of labor 

stability measures 

Number of sustainably 

hired TCNs. Number of 

business connections at 

interregional and 

regional level 

MA of CF (TEN-

T, connect Europe 

Facility, energy 

or transport, envi-

ronment of energy 

efficiency) 

Building up of social 

and/or business 

infrastructure 

Provision of 

funding to the 

municipalities and 

SMEs 

Extending 

manufacture 

capacities of SMEs 

& possible creation 

of municipal/ 

regional municipal 

social companies 

Number of (km…) 

extended local communal 

infrastructure 

MA of ERDF 

(innovation 

research, SMEs, 

digital agenda, 

the low-carbon 

economy) 

Cooperation with 

municipalities in 

business of social 

business infrastructure 

Provision of 

funding to the 

municipalities 

and SMEs 

Renovated social 

buildings (libraries, 

co-working 

places etc.) 

Number of migrants 

visited social buildings. 

Opened new working 

places in low-carbon 

economy 

Source: developed by author 
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Every one thematic area should be underpinned by means of many different 
consecutive stages in the blended projects implementation. Partners should have 
indicators based strategy at a project level. The synergy by means of the smart 
results-oriented matrix will provide benefits across results-oriented indicators, because 
the effectiveness in blended projects would be greater than the individual projects 

implementation of funded solely by means of ERDF, CF, ESF or AMF (Table 1). 
Regarding partners' responsibilities during blending projects implementation1, 

the Smart results-oriented matrix provokes many questions. It should be taken into 
consideration many steps in consecutive manner in setting up of the partnership. 
Have a look at some possible questions and explanations:  

1. How the EIB/EIF would act as a leading partner in blending projects and 
provide multilateral expertise? 

Considering the different specifications ensuing from the Matrix, the partner or 
managing authority is a leader in its own role. Actually, the loan providers EIB and 
EIF would adjust or tailored the process by means of their financial intermediaries 
as far as implementation of the financial loan monitoring. The loan provider would 
be valuable as a monitoring authority in the project implementation. 

2. Team obligations between everyone MA, and how the information on the 
indicators will be disseminated and controlled between the partners? 

As we know, many steps stemming from the completely financial bulk are included 
in the blending projects. The target group has to be lead in through the whole steps 
strictly. There are many different rules in every financial instrument and the integration 
journey should be implemented as smoothly as possible. 

3. How will be implemented project progress between different stages in the 
blending project? 

Obviously, MA should provide partner-monitoring process based on inclusive 
responsibilities. For example, if blending project is being implemented by MA on AMF 
(phase 1) for 10 months, MA on ESF (phase 2) should be familiar with the project 
implementation/results 1 month before finalization of phase 1. Baselines 1 and 2 

should be managed strictly in accordance to the smart results-oriented matrix. 
4. How will be strictly managed modifications? 
Modifications occurred on a phase 1 of the project implementation would have 

influence over the phase 2 and/or 3. The results should be strictly adhered. The 
partnership channel of possible small changes or meaningful variations in the Baseline 
should be minimal and is better not to be serious to the whole blending project 
implementation. The deviations from the planed Baseline 1 on a National Program level 
and Baseline 2 on a project level should be dealt by means of risk management plan. 

5. How the measurable output and result indicators will be achieved? 
The partnership agreement should consist of VfM assessment part. Every one 

partner has to be able to provide its results in the end of its phase to the next partner. 
The results of the VfM assessment should be a base for the next phase. Here comes 

the effectiveness assessment process. As we know, key performance indicators 

                                                
1 The General Directorate Joint Research Center, the European Commission, Pact of Amsterdam (2016). 

Available at: https://ec.europa.eu/futurium/en/inclusion-migrants-and-refugees/join-public-feedback#Action 
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(KPIs) would be our mirror for the work implemented at every phase. The evaluation 
of the KPIs would include effectiveness (achieved integration objectives), relevance 
(connection between program and projects' objectives), efficiency (outputs achieved 
at the lowest costs), utility (coherence between partners and target group), sustainability 
(full integration over the labor market). 

 

URBAN AGENDA APPLICABILITY 

The application of Urban Agenda (the Pact of Amsterdam, 2016) requires policy-

makers to have an open-minded thinking in its political will, mostly in the perspective of 

TCNs inclusion into the European labor market. The SMEs are potential player in 
the integration process, because they are the main provider of working places. They 

are the spine of the EU economy and policy-makers have the task to provide 

applicable results-oriented project strategy underpinning the SMEs and municipal 

authorities in extending sustainably the labor market. If there are ensured possibilities 

for vocational training by the SMEs to the migration population hence migrants could 

be part of the EU labor market later on. The benefit is real results of the labor market, 

especially at the regional level. 

Action 1: Establishment of Blending Facilities for cities and SMEs. Actually, the 

SMEs would provide migration-related expenses like in-kind contribution. The 

affordability will have two fold, for the migration population and for the SMEs. The 

smart results-oriented matrix in blended projects will facilitate the SMEs competition 
by means of the key strategic synergy connections based on the KPIS in accordance 

with the five thematic areas. 

Action 2: Establishment of Financial Blending Facilities for Microfinance Project 

indicators: (a) created professional networks; (b) provided familiarity with the legal 

and administrative requirements to begin a business in the host country; (c) provided 

by SMEs services in number of drafted business plans; (d) implemented administrative 

reforms in securing funding notably linked to a lack of credit history or secure legal 

status. Therefore, it is crucial for migrants and refugees to receive business development 

services (BDS) as an integral part of a microloan. Partnership between SMEs is also 

available. For example, SME 1 would educate professionally migrant group in MS 1 

and the same migrant group would start work into SME 2 of MS 2. The difficulty 

would be how SME 1 should make use of its efforts used by another SME in MS 2. 
Action 3: Reduce regulatory and practical barriers for cities and local authorities 

and promote tools to guarantee a better access to EU integration funding. 

The combination is shown in the smart results-oriented matrix depicts interconnection 

between AMF, ESF, ERDF, CF, EIB, EIF, SMEs, cities, local and governmental 

authorities. The interconnection carries out an engagement like overarching the EU 

Integration Fund that encompasses many different combinations in the process of 

integration, housing, education, labor market and business expanding. The connection 

between national governments and local authorities based on political systems would 

has two-aspect meaning. Political decisions between government and local authority 

elected from the same political party will have greater understanding in the integration 

policy, while if local political authority is part of different political party than the 
integration strategy will has a great problem. 
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The blending projects in the project application moment, authorities should have 

to know, how to build up the public-procurement strategy/project application procedure. 

It should be organized consecutive stages consisting of total number of the needed 

strategic objectives based on political visions into the National Programs. Consequently, 

it will be made connection with the expected project results. 

The overarching integration Fund will be a flexible tailor-made system, where the 
National Programs will have key-linked different results-oriented purposes. For 

example, NP on AMF will have an easy logical access through the portal with the 

NP in employment and education of another ministry. Hence, the connections between 

different actions will be implemented at a local/urban/regional/governmental levels. 

Action 4: Protection and reinforcement of the rights of children with a migrant 

background from a multilevel perspective. 

By means of the established partnerships between AMF, ESF, ERDF, CF, EIB, 

EIF, SMEs, cities, local and governmental authorities is possible results-oriented indicator 

expressed in payment of kindergarten and school fees for 6 months. It will alleviate 

integration of the adult migration population on the labor market. 

Here is possible to be established something like enter level system with real pass 

marks for unaccompanied minors on this way they will have the same educational 
rights as the European minors. Moreover, afternoon schools, church schools and weekend 

schools are also applicable. Cities will need a better regulation (possible amendment 

in regulations) by providing the enter school system for refugees and migrants. It 

will ensure inclusive education. School segregation is possible of being overcame 

by means of school games, combination between migrants and local population in 

one team with pave a way friendships. 

Action 5: Establishment of a peer-to-peer academy on integration for policy makers. 

The possible information campaign targeted to the local authorities and unveiling 

the partnership possibilities amongst AMF, ESF, ERDF, CF, EIB, EIF, SMEs, cities, 

local and governmental authorities would provide assurance across policy makers at 

a local and central governmental levels. The expertise of Managing authorities will 
enhance the local administrative capacity and ideas in process of the five thematic 

areas. Baseline would be pilot project in testing the capacity of the local authorities 

and SMEs preparedness for expanding of its business potential. 

Action 6: Creation of the European Migrant Advisory Board. 

The European Migrant Advisory Board is possible to be tasked to implement 

bottom-up approach in accordance with real needs of the migration population aimed 

at an inclusion of targets and possible results-oriented indicators. It is about pre-

establishment of baseline (Baseline 1), before project application period (Baseline 2). 

There is ability to be set up Advisory Board at the national level with local engagements. 

Action 7: Urban Indicators – Facilitating evidence based integration policies in cities 

Integration indicators are shown in the smart results-oriented matrix. There is a 
need for an expert group working at request at a local level with an evidence-based 

integration strategic plan. It will have providing what type of information is important 

and how to implement its obligations by statistically proof information. The study is 

possible to include bottom-up and up-down approach in tailoring the both sides, 
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political powers and needs of migrants and refugees. The information and integration 

indicators would be available in the National Program. The need of expanding of the 

members of the Partnership on Migration in the Urban Agenda is welcomed. 

 

INTEGRATIONAL PORTAL 

Here comes the possibility of an integrational portal creation in better AMF's 
management. The portal would have a city vision and to be based on "city-to-city", 

"integrate-me-socially" or "integration-in-business" principles. KPIs connecting local, 

urban, regional and governmental levels will be included in the portal. Integrational 

policy should possess common KPIs between central government and local authorities 

expressed in the National Programs. Hence, the knowledge transfer will be increased 

among cities on evidence-based integrational policy. The portal is possible to be set 

up like the Covenant of Mayors on the climate change issues2. 

 

CONCLUSION 

The smart European vision has to find its place at the higher effective level in the 

integrational process. Migrants and refugees are persons we need to take in our 

family, but in our home we have strict rules. The European funds will provide smooth 
and sustainable integration, only if we have logical implications of every steps in the 

implementation of the output and results-oriented indicators. 
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Abstract: The basis for this publication is the professional action of the Food and 

Veterinary Service Inspector. All the activities related to this issue were caused, i.e., 

they were caused by the multiple access of responsible people to the goat herd 

database and the use of these data for personal purposes. For those several 

inspectors who carried out their duties in connection with our "personage" herd on 

the spot, data access is legitimate. The Agricultural Data Centre does not care about 

the name of the document of the goats' movement from one herd to another, i.e. the 

form and content of this document. The form of "sales-purchase agreement" or 

"Animal Movement Declaration" does not change their content, i.e. their substance. 

 
Keywords: goat herds, correct registration of goat herds, documentation of registration 

 

INTRODUCTION 

In June, 2017, without the permission of the goat owner and without the need for 

professional duties, she has got into the goat herd database several times, using 

existing service powers (rights) to obtain data on goats to be sold. Similarly, this 

inspector has entered the database of the goat farmer of Mālpils territory. It is not 

certain that she has only visited these two goat herds' databases. (It would really be 

a great success to hit immediately, without to look into wider range of goat herds, in 

the "bull's eye"). She through the common acquaintances of the civil parish agreed 

with one of the owners of the herd to purchase two goats. She was informed about 
the name and price of seller's goats. When exporting the two goats from the previous 

goat herd, she was notified that the goat ear tags would be released when the sale-

purchase agreement was concluded. The price agreed for both goats' purchase was 

paid immediately. One goat buyer was renamed "Vika". Then came the unexpected 

and unusual adventures with the design of goats' sales-purchase agreement. 
 

MATERIALS AND METHODS 

Scientific literature and scientific journals have been used as a base for the material 

research. Comparative analysis is used as a main method of research. Interviews and 

telephone calls with responsible people and authorities have been used as the main 
means of evidence base. 

 

RESULTS 

Mrs Kalniņa's move towards the wrong and its consequences 

On February, 01, 2018, Mr. Marek Samohvalov (hereinafter Samohvalov), director 

of structural unit of the Food and Veterinary Service (FVS), has been interested in 
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telephoning through a third party about Mr. Rubenis relatives (with the aim to impress 

Mr. Rubenis). If someone has an interest in Mr. Rubenis' relatives, they should call 

by phone or otherwise contact directly with Mr. Rubenis. Mr. Rubenis will assess 

the need for information. If Mr. Rubenis recognizes, if somebody needs the data 

about Rubenis' family as necessary, he will give this data to the claimant. The mother 

line Mr. Rubenis has been studying family archives down to the second half of the 
16th century and up to now. With this family branch, Mr. Rubenis can be proud of 

having important people in today's society. 

Mr. Samohvalov asked this third person: "What does Rubenis think doing with 

D. Kalniņa?" Nothing, because she doesn't have a subordinate or a wife (about her 

own ear tags, about their use, can be decided by her and her husband), not a renter 

of the property (Her goat farm is located on the estate of the husband Mr. Z. Kalniņš, 

"Birznieki". As far as we know, Mrs. Kalniņa has not concluded any property lease 

agreement with Mr. Z. Kalniņš. This can create some negative risks for the goat herd 

placement. There are several such cases in life). 

Mr. Rubenis can only wish that Mrs. Kalniņa does not prevent me from carrying 

out my duties in livestock breeding and that she self-fulfil her duties as a livestock 

keeper against the Latvian Agricultural Data Centre (ADC) and other state institutions, 
such as to hand over official reports on Mr. Rubenis in good time – she is still 

hampering the sale-purchase contract for goats, and, moreover, in relation to Mr. 

Rubenis – to prevent Mrs. Kalnina data forgery that could distort the actual situation 

and possibly benefit herself from the falsification of her goat's data – on the health 

status of the goat herd (There may be a criminal case from Mrs. Kalniņa's action, but 

this time it is not the most important). The Food and Veterinary Service inspector 

Mrs. D. Kalniņa as a livestock keeper should be a positive example for other livestock 

keepers. 

Mr. Z. Kalniņš real estate in "Birznieki" with about 4 hectares of agricultural land 

can provide 3 goats (Mrs. D. Kalniņa's flock) and from his father he inherited horse 

maintenance with sufficient food base (that satisfaction of these animal welfare rules). 
Mr. J. Kalniņš' designated horse served mainly as means for transporting of mail 

(Mr. J. Kalniņš was a beloved postman). 

When Mr. Rubenis sold a goat, he had always been convinced of the buyer's 

ability to maintain the goat well and well. For example, about 10 years ago, Mr. 

Rubenis refused to sell a goat to one buyer because he was unable to provide the goat 

with a decent maintenance. Mr. Rubenis has also tried to find out the potential buyer 

cooperation with the Rural Support Service. Buyer's cooperation with the RSS gives 

greater guarantees for ensuring the welfare of goats, as the RSS also controls the 

observance of the welfare conditions of domestic animals. 

Mr. Rubenis, allowing two goats from his goat herd to go to the Mrs. Kalnina 

goat herd in "Birznieki", over and over again promised to hand over the ear tags to 
goats by signing a sales-purchase agreement. Mrs. Kalniņa is still hampering the 

conclusion of the necessary sales-purchase agreement. 

Mrs. Kalniņa also does not have a proper understanding of goat mating times. 

On July, 04, 2017, Mrs. Kalniņa's goat brought into the herd is only 2-3 months older 
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than the new goats Pupa and Vika. So, all the 3 goats are the peer. The fact that Mrs. 

Kalniņa would have led to the "Birznieki" a foreign goat to kid (in the Soviet era in 

large-farms used for such needs veterinary isolation ward) is not known (has not 

happened). Mrs. Kalniņa has no professional idea of goats' birth, as well as the length 

of the gestation of goats; she does not know the laws and regulations of the service 

and does not know to explain them. 
Mrs. Kalniņa regularly spoke that she has been in constant contact with Marek 

(she named her boss in a familiar form that has not yet been introduced in Latvia), 

i.e. with Mr. Samohvalov, from the outset for a new goat purchasing process. Whatever 

it seems unbelievable, in Mr. Samohvalov's view further action and its developmental 

tendencies after Mr. Rubenis' report on the inspector Mrs. D. Kalniņa, it might be 

thought that Mrs. D. Kalniņa is right. 

Mr. Rubenis seemed to have no need to intervene with Director-General Mr. 

Balodis to decide on the need for such an inspector, because: 

- Mrs. Kalniņa confuses the duties of the service with gaining personal benefits 

(without performing her official duties she has accessed several times the data of Mr. 

Rubenis' goats herd). It served as a base for counterfeiting the origin of Mrs. Kalniņa's 

goat herd. As a result, she received an assessment that her goat herd against brucellosis 
was clinically healthy. If, in the case the goats moved from Mr. Rubenis' property 

were not clinically healthy, then this falsification of data would have been negative 

in life. So the potential for negative consequences was not eradicated but increased. 

It was all indifferent to Mrs. Kalniņa's that only the documental benefit was gained – 

a positive assessment of her goat herd. 

- She wants to establish, strengthen and develop a string-pulling system (the 

string-pulling ("blat") system, according to scientists, is however a part of corruption); 

- The Mrs. D. Kalniņa's professional knowledge level does not even correspond 

to the bachelor level in general. Mr. Rubenis is an experienced academician, who is 

recognized both in Latvia and abroad. He has taken part in numerous bachelor and 

master thesis examination commissions. 
- If Mrs. Kalniņa, as a person, is so much needed for a department, so that it, at 

the discretion of the department, draw up a list of the duties to be performed where 

she would not have access to the service database. 

The fact that Pupa and Vika have been goats of the Mr. Rubenis flock can be 

tested in two ways (of course, at the expense of Mrs. Kalniņa). One of them is one 

hundred percent security, but expensive and based on genetics. The sale-purchase 

agreement, due to Mrs. Kalniņa, remains open. Therefore, Mr. Rubenis asks that 

Mrs. Kalniņa should no longer delay the conclusion of this agreement. 

 

CAUSE AND EFFECT 

All the activities related to this issue were caused, i.e. they were caused by the 
multiple access of Mrs. Kalniņa to the Mr. Rubenis goat herd database and the use 

of these data for personal purposes (she couldn't have any other purpose.) For those 

several inspectors (Mrs. Kalniņa did not include) who carried out their duties in 

connection with the Mr. Rubenis herd on the spot, data access is legitimate. 
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FORM AND CONTENTS 

In this case, the Agricultural Data Centre does not care about the name of the 

document of the movement of goats from one herd to another, i.e. the form and 

content of this document. As remembered by former teaching staff of Mrs. Kalniņa 

(studied at the Faculty of Veterinary Medicine until 1993), she has mastered philosophy 

("to five") and has made maximum use of the main methodology of philosophy – to 
answer the general phrases of the study courses without deeper insight. There are 

several study courses where she has "gone through" and received a rather high rating. 

However, in those study courses where it has failed, a sufficient evaluation, i.e. "3", 

has been received. She has received a high rating in genetics (excellent) as it is felt 

without this philosophical approach. 

For further analysis of Mrs. Kalniņa's activities, the categories of her "expensive" 

philosophy that are valid in materialistic philosophy and also in idealistic philosophy 

will be used. 

Let us see the form and content in relation of a letter from Mrs. K. Lamberg 

acting as Director-General (drafted by Mr. Kozlovskis). The sale-purchase agreement 

was presented in a simplified form following the recommendation of the Agricultural 

Data Centre. A better document is the "Animal Movement Declaration". In essence, 
this document covers the same data as the simplified sales-purchase agreement. That 

is why Mr. Rubenis submitted an "Animal Movement Declaration" for each goat that 

was moved. All deadlines are too late for them, not because of the fault of the former 

goats' owner (seller). It is therefore necessary to sign the two "Animal Movement 

Declarations" promptly and return copies 3 and 4 to the former owner (seller) of the 

goats'. From this form, although in general the content of the previous one will not 

come from the characteristics of civil rights relations between two individuals. It can 

be taken into consideration by the court of the Republic of Latvia and not to accept 

the relevant documents. Mr. Kozlovskis has not taken this into account. Influencing 

the signing of this document so that the new owner of goats fulfils the obligations of 

the goat herd holder to the ADC and signed the "Animal Movement Declaration" 
will still be the FVS competence. It can be solved by Mr. Samohvalov, head of the 

FVS unit, at his desk. Then it will be "... that the FVS's task is to promote the 

legitimate, honest and qualitative work of the public interest and to promote public 

confidence in the FVS". 

As you can see, the form of "sales-purchase agreement" or "Animal Movement 

Declaration" does not change their content, i.e. their substance. 

 

MAIN CONCLUSIONS 

The Food and Veterinary Service inspector Mrs. D. Kalniņa as a livestock keeper 

should be a positive example for other livestock keepers. 

All the activities related to this issue were caused, i.e. they were caused by the 
multiple access of Mrs. Kalniņa to the Mr. Rubenis goat herd database and the use 

of these data for personal purposes. Mrs. Kalniņa has no professional idea of goats' 

birth, as well as the length of the goats' gestation; she does not know the laws and 

regulations of the service and does not know to explain them. 
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In this case, the Agricultural Data Centre does not care about the name of the 

document of the goats' movement from one herd to another, i.e. the form and content 

of this document. The form of "sales-purchase agreement" or "Animal Movement 

Declaration" does not change their content, i.e. their substance. 
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INTRODUCTION 

Mr. Rubenis (surname is changed) has received a written consignment from the 

Ministry of Agriculture. He is very surprised at the renaming of this document on 

"Submission". Now a protest has been made to the new Minister of Agriculture, Mr. 

Gerhards, not a submission, because with regard to inspector Mrs. Kalniņa (surname 

is changed), Mr. Rubenis has never written an application to anyone, which would 

involve the protest filed. 
 

MATERIALS AND METHODS 
Scientific literature has been used as a base for the material research. Comparative 

analysis is used as a main method of research. Interviews and telephone calls with 

responsible people and authorities have been used as the main means of evidence base. 
 

RESULTS 

Exit positions for FVS 

Getting acquainted with the circumstances of the case and the contents of this 

document gives the impression that all the action on covering the inspector Mrs. 

Kalniņa takes place behind the "back of the Minister of Agriculture", i.e. the Minister 

does not know about it. When Mr. Rubenis was in a telephone conversation with Mr. 
Kozlovskis (FVS worker), he told him, "It is to be reported to the Director-General 

of the FVS and even to the Minister of Agriculture", Mr. Kozlovskis began to worry 

and said that they should not be involved in this case. 

As if this action had been proposed by Mr. Samohvalovs, Director of the unit of 

the FVS (?) More than a month had passed, Mr. Rubenis was forced to send Mr. 

Samohvalov an ironic reminder. A letter signed by Mr. Samohvalov was sent swiftly 

to this reminder, which led to a surprise to Mr. Rubenis "…all the questions are 

answered by the "authority subordinate to Mr. Samohvalovs… FVS". 
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The letter "On Submission" in the first paragraph states that discussions have 

been conducted with the FVS unit management, as well as with the other FVS 

officials in charge. Mr. Rubenis is interested in what topics have been discussed, 

whether these interviews involve the parties involved in this matter. 

Letter from Mr. Samohvalov, Director of the FVS unit (May, 28, 2018. No. 17.1-

10.1/18/209, sent late), it follows that: (1) Mrs. Kalniņa, without the requirements of 
service and without Mr. Rubenis' information, could enter the herd database of Mr. 

Rubenis. (2) The establishment and development of the Blatte system in the FVS unit 

operated by Mr. Samohvalov is legitimate. (3) Counterfeiting of data is legitimate. 

(4) Disregarding the factual situation of herd health is legitimate. (5) The psychological 

effect on Mr. Rubenis' relative and through her – on the little daughter, is legal. Less 

effect was already – her little girl felt her mother's experiences, "fell back into the 

disease". Mr. Rubenis has already explained this fact to Mr. Kozlovskis. 

Mr. Rubenis sent more complete information. Mr. Kozlovskis, a member of the 

FVS Internal Control Department, did not try to see the cause, i.e. the action of Mrs. 

Kalniņa, which caused consequences of this action. Mr. Kozlovskis paid too much 

attention to the form of the sales-purchase agreement, and by all means, try to turn 

this issue into a civil case between Mrs. Kalniņa and Mr. Rubenis, to be examined 
in a civil court, not in a chosen way. Therefore, the actual situation regarding the 

behavior of Inspector Mrs. Kalniņa and the trends of covering it may show signs of 

corruption (Mrs. Kalniņa has argued in a long series of talks with Mr. Rubenis that 

Mr. Marek was in the course of the process of purchasing her goats from the outset). 

For Mr. Rubenis, the largest "discovery" stemming from a letter signed by Mr. 

Balodis, that the ADC animal movement declaration of moving animals (goats) from 

one herd to another, is not necessarily to be signed by former and existing owners 

and not necessarily submitted to the ADC. The mandatory signing and submission 

of this declaration to the ADC is Mr. Rubenis' assumption. Mr. Rubenis' assumption 

is also that all the action taken by Mrs. Kalniņa to cover is "behind the Director-

General of the FVS, i.e. Mr. Balodis, back", formed from a telephone conversation 
with Mr. Kozlovskis. In this conversation, in which Mr. Rubenis announced that he 

could turn to the Director-General or Minister, Mr. Kozlovskis was concerned that 

those persons should not be involved in this case. Indeed, if this assumption by Mr. 

Rubenis is wrong, he apologizes to General Director Mr. Balodis. Why Mr. Rubenis' 

assumption developed – he explained earlier. Such an assumption ruled out another 

assumption that Mrs. Kalniņa would also be the guardian of Mr. Balodis. The fact 

that Mrs. Kalniņa would abuse her position is nowhere to be said by Mr. Rubenis. 

As a result, the last sentence of the letter "On Submission" signed by Mrs. Lamberga, 

acting Director-General, looks like a mockery of the true purpose of the FVS and 

cannot contribute to public confidence in the FVS. 

Mr. Balodis' decision says nothing about the animal movement declarations 
made by Mr. Rubenis. So they seem and don’t need them? The ADC is in other 

thoughts. Even in recent correspondence with the ADC, the ADC considers that the 

animal movement declaration for goats should be signed on a reciprocal basis and 

submitted to the ADC. No institution has abolished them. 
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Mr. Samohvalov's question, which was intended for Mr. Rubenis – what he meant 

to do with Mrs. Kalniņa – must be set up in conjunction with Mr. Samohvalov himself. 

Based on the information provided above, the following information was sent to 

the Director-General of the FVS: 

- E-mail to Mrs. Kalniņa (Mr. Rubenis had reminded Mrs. Kalniņa on several 

phone calls that the deadline for the transfer of ADC reports was coming); 
- Report to the ADC Goat Accounting Department; 

- Declarations of movement of animals drawn up No. B 0130323 and No. B 0130324; 

on his part Mr. Rubenis had signed declarations; 

- Explanation to ADC; 

- Letter signed by the Director-General of the FVS; 

- LDC Response Letter-Explanatory Notes; 

- Additional clarifications of the LDC on declarations of movements of goats from 

one herd to another, etc. 

In order to exclude speculation that Mr. Rubenis is handling various documents, 

Mr. Rubenis asks to request from the Registry of the Director-General of the FVS a 

complete set of documents sent by Mr. Rubenis on this subject by the FVS, in particular 

the declarations of movement of goats (animals) to another herd (No. B 0130323 and 
No. B 0130324). 

 

FRAGMENTARY COPYING OF SECTIONS "A" and "B" OF THE ANIMAL 

MOVEMENT DECLARATION AND FULL COPY OF SECTION "C" 

"C" is translated entirely, "A" and "B" are translated in fragments. 

Section "C" corresponds to the dispute between Mr. Rubenis and Mrs. Kalniņa. 
 

Table 1 

ANIMAL MOVEMENT DECLARATION No. B 0130323 (per goat) 

 
Source: provided by author 
 

At the transaction beginning, the animals' owner shall certify by his signature, 

that the animals to be moved are owned by him, that the transaction does not contain 

any legal, civil or commercial barriers and that all animals to be moved into the full 

ownership of the owner of the closing herd with the date of movement. 
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P.S. The example created in Table 1 is not as qualitative as in the typographically 

printed version, e.g. the pages on the corresponding copies were colored, but the 
content is provided entirely. 

(1) Copy: Report of the animal recipient to the ADC. 

(2) Copy of the animal consignee. 

(3) Copy: Message to the ADC off Animal Sending. 

(4) Copy of the consignor of the animals. 

All the required copies of the declaration by Mr. Rubenis have been prepared, 

signed and passed on to the FVS. 
 

LOWER-LEVEL UNIFORM HONOR WIPERS 

Former Health Minister Mr. Belēvičs had laid down strict procedures for conducting 

investigations (with which assignments) and only then was possible hospitalizing 

customers. The following arrangements included a number of adverse events for 

customers, echoing throughout Latvia: 

- A long-term period of time had passed with Jelgava City resident, mother of 
two small children, Mrs. Misēviča until she was admitted to Gaiļezers Hospital, and 

Mrs. Misēviča's state of health had become more critical. 

- The little boy in the town of Bauska, who had a study at the Children's Clinic in 

Riga until two o'clock, and immediately even my mother had to remove the child 

from the clinic. At two nights to Bauska from Riga, no bus was heated and the road 

was too expensive to order a taxi. So mother and the boy sat all night at the bus stop 

in the direction of Bauska. Mr. Belēvičs didn't even think of apologizing to his mother. 

The Head of the clinic, later Health Minister Mrs. Čakša, in violation of subordination, 

apologized to mother with the sick child. Mrs. Čakša, still the Head of the clinic, 

improved his work at the clinic and prevented the possibility of discharge a child 

from the clinic during the night. 

- On the other hand, Minister Mr. Belēvičs himself, bypassing all the lines, 
demanded that he be subjected to the minor medical manipulation he needed. So 

roughly used his position of service. 

- A very risky case involved Priekule Hospital, where there was a Department of 

Health in Liepaja district, headed by doctor Mrs. Circene. Sufferer Mr. Līns (a pensioner) 

was only admitted in the evening to exams for inflammation of the prostate. Then 

his line had arrived. He was launched from hospital at four in the morning, and he 

walked 20 km to his home (with an aching prostate). In Priekule Hospital hadn't been 

a surgeon on the spot. The following evening was worse for Mr. Līns, and his family 

(wife – pensioner) called for an ambulance. Mr. Līns, boarding an ambulance, 

requested that he be taken to Liepaja City Hospital, i.e. around 65 km from his home. 

      -      
New owner's person code 

Former owner's signature Signature of the new owner 

      -      
Previous owner's person code 
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It was the last moment, because as soon as he was brought into the hospital, he was 

taken directly from the ambulance to the surgery table. The Priekule Hospital had 

decided to impose sanctions against Mr. Līns, including paying the bill for the use 

of ambulance transport to Liepāja. The fact that Mr. Līns was brought to the surgeon 

at Liepaja Hospital at the very last moment and was immediately operated did not 

take into account the management of Priekule Hospital. The chief doctor of the then 
Liepaja district, Mrs. Circene intervened. She interrupted the mishandling of the Priekule 

Hospital and withdrew the whole process of sanctions of the Priekule Hospital. In 

addition, Mrs. Circene apologized to the patient for the inconvenience and the family 

for the ordeal. 

 

MAIN CONCLUSIONS 

Mrs. Kalniņa verbally argued to Mr. Rubenis that Marek (Mr. Samohvalov) had 

been on the course of purchasing both goats since the beginning, i.e. from June, 02, 

2017. Mrs. Kalniņa tried to give the impression that her mishandling was led by her 

direct boss, Mr. Samohvalov. Mrs. Kalniņa has been preventing the sale-purchase 

contract from being properly settled by various techniques until now. 

Individual officials of the Ministry of Agriculture illegally distort the protest of 
the officially submitted Mr. Rubenis and the facts stated therein. Mr. Belēvičs's 

specifically designed administrative system has actually been dismantled. 

Former director of the Children's Clinic and later Minister of Health Mrs. Čakša 

was so self-critical, and, in passing over the Minister, Mr. Belēvičs, she apologized 

to the mother of the child who had suffered from Bauska. 

Jelgava Hospital's private practices, family doctors and Jelgava hospital have no 

mutually agreed recruitment times. It was therefore impossible for Mrs. Misēviča to 

reach these doctors around a week. It was too bad for Mrs. Misēviča and her family 

(the husband did not always have the option of driving the car for his wife). 

The management of Priekule Hospital (in former Liepaja district) considered the 

patients to be operated as spare facilities to load the hospital surgeon. However, he 
was relatively rare in the hospital and could not perform the duties of the hospital 

surgeon in a timely manner. By then, the chief doctor of the District of Liepāja, Mrs. 

Circene, had already started developing a system for carrying out patient operations. 

It started. Many people are still grateful to Mrs. Circene for this. 
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Abstract: The research substantiates the impact of globalization processes on 

the processes of transformational changes in Ukraine at the present stage. It proves 

the historical manifestations of globalization to be mainly a system in which one of 

the following structural elements plays a dominant and synthesizing role: religion, 

culture, economy, society or politics, as it usually happens in the modern world. 
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INTRODUCTION 

The rise of Ukraine as an independent state takes place in the period of significant 

changes both in the Ukrainian society and in the system of international relations. 

The birth of new independent states, the occurrence and development of new centers 

of international interaction significantly affect the process of statecraft in Ukraine, 

which coincides with its gradual entry into the world community and the search for 

a place in the modern world. 

For each specific national economy today, the main task is to achieve the most 

attractive positions in the world economy. Herewith an essential feature of the world 

economy is globalization, which is objective in the nature. History, current state and 

prospects of this phenomenon development shows the great dependence of the future 
of each country on the quality of solving the issue of its access to foreign markets. 

Understanding the nature of globalization for Ukraine is a particularly topical issue, 

which is directly related to the need in implementing a long-term strategy for the 

country's development in the context of immense changes in the global economy. 

 

MATERIALS AND METHODS 

Gate (1998), Thurow (1996), Brzezinski (2004), Inglehart (1990), Fukuyama 

(1992) and others in their works have investigated most deeply the methodological 

problems of modern globalization processes. These studies mostly analyze the 

internal state of development that produce globalization and its consequences, and 

the most important are outline possible prospects for human development associated 
with the process of intensifying the formation of the information space and its value 

systems. The Roman Club has focused a great attention on this issue. Prominent 

economists of the Massachusetts Institute of Technology prepared the first reports at 

the Club's request. These are: the report The Limits to Growth, prepared by scientists 
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led by Meadows, the report Mankind at the Turning Point by Mesarovic and Pestel, 

the report Reshaping the International Order by Tinbergen, the report Beyond the Age 

of Waste by Gabor, Colombo, King and Galli, the report Goals for Mankind by Laszlo. 

Scientists sought to analyze the global problems of human survival in the future. 

The aim of the research is to provide a scientific and theoretical substantiation of 

the essence of modern globalization processes and analysis of their influence on 
modern transformational processes in Ukraine. 

 

RESULTS 

Nowadays scholars, politicians, businesspersons, religious figures, journalists 

speak and debate on the globalization. Problems and perspectives of the modern human 

civilization, which are intensively discussed on the cusp of the 21st century and the 

third millennium, are on an equal footing with issues of the science, technology, 

culture, lifestyle and to a great extent touch upon problems of economic globalization. 

Scientists are united in the fact that global problems threaten humanity. According 

to Peccei (1981) and Reimers (1992), the man himself has created these problems, 

"all the starts and the ends are inside him". 

The problems of globalization are associated mainly with the change in the spatial, 
temporal and structural-logical connections surrounding a person. The human existence 

and its thinking crosses the planetary cosmic coordinates, which are supplemented 

by coordinates of the time sense. Globalization is considered not only as a tendency 

designed for the future, but as a real fact of the present, a sign of a new phase of the 

coming civilization. The another important coordinate of globalization changes is a 

new filling of the human freedom content, rights of social ties. A general feature of 

these changes is the novelty of the self-determination processes of the person, caused 

by significant changes in technical and technological systems and in more unified 

ways of strengthening human freedom. 

The processes of globalization of the world order, on the one hand, significantly 

activate the universal way of life optimizing methods, mechanisms and resources in 
all aspects of existence. Then the person rationally, coordinately and economically 

conforms relations with the society, its institutions, the state and the authorities. 

At the same time, processes of globalization give rise to a number of contradictions, 

in particular: 

- Significant secularization of previous historical forms, content and ways of 

globalization. The expansion and domination of certain "universal" forms of religion 

accompanied this process. There was an intensive geographic development of the 

land, which led to the establishment of peculiar colonial globalism through the wars. 

It also caused formation of vast empires through a special factor of market relations 

formulated by the classical bourgeois era, and even through the same humanistic 

ideas of enlightenment. These ideas, on the one hand, rationalized reality, the very 
relationships, but on the other hand, what is important, globalized the very meaning 

of human existence, its freedom, right and mind. And these historical methods are 

subjected to constant secularization under the influence of neo-globalist processes in 

the modern world; 
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- Contradictions between the general historical values of human culture and the 

values being formed by the modern civilization; 

- Contradictions on the basis of combination or non-combination of various local 

civilizational processes; 

- Contradictions between the global dynamism of social change and the stability 

of social, political, legal and economic systems; 
- Contradictions between the possibility of mankind self-destruction and survival, 

the genus preservation; 

- Contradictions between the unification, the system "transparency" of human 

relations and the existing need for a guarantee of national security of any state, without 

which this state turns into a myth. 

Due to certain circumstances, the processes of globalization among the CIS states 

are the most noticeable in Ukraine. Ukraine continues to lose its position in the global 

world ranking in terms of economic competitiveness. Thus, according to the Global 

Competitiveness Index, published by the World Economic Forum in 2016-2017, 

Ukraine ranked the 85th place among 138 countries worldwide by losing six positions 

within a year (ranking 79th position in the previous rating). Traditionally, Switzerland 

and Singapore topped the rating. The ten most competitive countries, as in the 
previous survey, became the USA, the Netherlands, Germany, Sweden, the United 

Kingdom, Japan, Hong Kong and Finland. 

In the rating of the poorest countries of the world, according to Bloomberg, Ukraine 

was among the Top-10. Ukraine ranked the 7th position in the rating although experts 

note the improvement of the economic situation in the country. Unfortunately, the 

Global Competitiveness Index of Ukraine demonstrates that Ukraine is developing 

its competitiveness towards the poorest underdeveloped countries. Ukraine first of 

all needs to pay attention to the legislative bodies activity, state policy, since the main 

problem remains the waste of state funds, state regulation, trust both to politicians 

and law enforcement agencies, bribes, corruption, organized crime, protection of 

property rights, intellectual in particular, delayed reforms. 
In order to assess the degree of inclusion of individual countries in the process 

of globalization the most common KOF-index of globalization is used. It allows 

building a ranking of countries by the degree of involvement into the global flows. 

As it is seen from the data provided in Figure 1, the general index of globalization 

in 2017 according to the KOF system for Ukraine was 70.24 (100 points is the 

maximum rating). Thus, Ukraine ranked as the 45th in the top list among 193 countries 

of the world. Compared to 2016, the KOF index for Ukraine amounted to 70.71 and 

the rating position was 44. This decrease is primarily attributable to the slowing down 

of structural reforms in key sectors of the economy and to political instability. 

 

CONCLUSIONS 
Thus, Ukraine, like other countries, is open to the processes of globalization, hence 

experiencing the effects of destructive globalization manifestations. The researches 

have shown ambiguity and contradictory nature of the impact of globalization 

processes on Ukraine's economic development. 
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Rating Country 

1 Netherlands 

2 Ireland 

3 Belgium 

4 Austria 

5 Switzerland 

6 Denmark 

7 Sweden 

8 Great Britain 

9 France 

10 Hungary 

45 Ukraine 

193 Solomon Islands 

 

Figure 1: Rating of Ukraine among the world countries 

due to the KOF globalization index for 2017 
 

On the one hand, globalization provides new opportunities for economic 

development, and on the other hand, it threatens seriously. Therefore, ensuring the 

competitiveness of the national economy of Ukraine under current conditions of 

globalization is possible due to implementation of an effective innovation policy of 

the state. The main task of such a policy should ensure a balanced interaction of 

scientific, technical and production potential, to improve the activation mechanism 
of innovation activity of business entities, the dissemination of innovations in all 

fields of the economy. 

Ukraine should be involved into the process of regulating the global problems of 

humankind, as the world community has entered a new stage of development as the 

formation of a new system of international relations that would be able to respond 

adequately to the new challenges of our time. Under conditions of globalization, there 

is a decline in the role of the national state, the loss of its state identity and integrity. 

At one pole of the modern world economy, there are global leaders with the USA 
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supremacy. At the other end of the world economy, the majority of countries for 

which economic globalization manifests itself as qualitatively new developmental 

conditions that are virtually impossible to influence, but they must be taken into 

account. It is important to consider the scale and dynamics of the formation process 

of the global resource management system of the planet and the redistribution of 

world income, which is not equivalent. Successful resolution of all global humankind 
issues in the process of globalization will depend on the efforts of all inhabitants of 

the Earth, on the culture, education and responsibility of everyone. 
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Abstract: Scientific, tutorial and popular literature is filled with the description 
of the digital marketing concept, its significance and application into the current 
everyday life. Authors has reviewed papers of American, British, Chinese, Finish, 
Polish, Ukrainian and Indian authors and practitioners dedicated to summarizing the 
best marketing tools worldwide. Researching a wide range of digital marketing tools, 
we have used SEO engines, as well as scientific methods of analysis and synthesis, 
systemic approach to summarize and justify all current modern marketing tools. 
Methods of digital clustering and grouping have been used by constructing a table 
of digital marketing means. Social media marketing features have been characterized. 
The Main Digital Marketing Tools have been presented with their possibilities to use 
in a table form. Authors have provided a deeply detailed systematization of the digital 

marketing tools and made it clear recommendations about their correct and effective 
usage. Authors have described over 160 digital marketing tools clustering them for 
this types and application spheres. Accent is pointed out at the SEO tools, Marketing 
Automation and Mobile Marketing Applications. 
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INTRODUCTION 

Marketing has changed in an innovative way. It has become digital last decades. 
Today, according to the Statista, global digital population increased from 3.7 billion 
Internet users till 4.4 billion as of January 2019. As statistics shows, digital population 
is increasing rapidly from 1.2 billion in 2005 (almost 4 times). At the same time of 
the measured period, almost 3.5 billion were social media users. China, India and 
the United States rank ahead all other countries in terms of internet and social media 

users. China was ranked first with 772 million internet users, more than double the 
amount of third-ranked United States with just over 312 million internet users. 
Overall, all BRIC markets had more than 100 million internet users, accounting for 
four of the seven countries with more than 100 million internet users. Considering 
that the number of humans living on Earth is presently estimated at some 8.5 billion. 
It means that over 42% of the world population is interconnected through the use of 
internet. There are stark differences in user distribution according to region. East 
Asia was ranked first with mobile social media penetration rate of 70% followed by 
North America with 61%. The global mobile social penetration rate was 42%. 
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Internet affect humans live in many ways when communicating, keeping updated 

news, interacting with public authorities, buying goods/services online, sharing news, 

looking for the needed information, promoting startups, own business etc. Nowadays, 

digital technologies transform the world. ICT support startups and support current 

small, medium and large businesses with some new opportunities that contribute 

their competitiveness and development. The world is changed – it become a digital 
world based on the Internet tools, its fast development is observed in the fields which 

seemed to be undeliverable for, viz. the healthcare sector, security service, transport 

service, energy-saving technologies, an educational industry, the public sector etc. 

 

MATERIALS AND METHODS 

Modern scientific, tutorial and popular literature’s space is filled with the 

description of the digital marketing concept, its significance and application into the 

current everyday life. In particular, Mandal & Joshi (2017) have described Digital 

Marketing Strategy have discovered the effects of technology adoption on mass 

customization ability. Kozioł, Wojtowicz & Pyrek (2014) have considered relations 

marketing as a tool for supporting the company's innovations. Johnson & Ettlie (2001) 

have described reliability of modern ICT for customization Chen (2006) has researched 
new ways for the marketing innovative tools application. Nikunen, Saarela, Muhos, 

Oikarinen & Isohella (2017) have developed new approach for the usage of digital 

marketing tools by micro-enterprises in order to build successful customer relations. 

Matthews (2018) has summarized and overviewed over 150 the best marketing tools, 

which seem to be useful for practical activity in each sphere. However, still we didn't 

find good schemed and logically algorithmized scientific, tutorial or popular paper, 

which might provide the best applicable practice for inexperienced marketing tools. 

The aim of our study is concentrated description and clustering of the modern 

digital marketing tools for their effective choice and application into the practice. 

The main tasks that will be solved due to our research are following: (1) description 

of the current world social media environment in numbers; (2) research of the different 
types of marketing digital tools and their efficiency; (3) finding ways for the most 

effective digital marketing usage according to the case. 

Researching a wide range of digital marketing tools, we have used SEO engines, 

as well as scientific methods of analysis and synthesis, systemic approach to justify 

all current modern marketing tools. Methods of digital clustering and grouping have 

been used by constructing a table of digital marketing means. 

 

RESULTS 

Social media is a part of everyday life. People regularly access a variety of social 

media channels from a mobile app or computer web browser. According to The 

Manifest survey conducted by Herhold (December, 2018), the average person spends 
5 years of his or her life on social media (i.e. more time than they spend eating, 

socializing, and grooming). The main findings of her study demonstrate that 

(1) 86% of people aged 16-55+ use social media at least once per day, and 72% 

use it multiple times per day; 
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(2) Facebook (82%), YouTube (75%), Instagram (53%), Snapchat (39%), Pinterest 

(38%), Twitter (36%) are mostly used social media; 

(3) people use several social media channels more in 2018 compared with 2017, 

viz. YouTube (63%), Instagram (61%), Snapchat (58%), and Facebook (52%); 

(4) people use a combination of methods to access social media, viz. mobile apps 

(67%), computer web browsers (57%), mobile web browsers (41%), and tablet apps 
(31%), computer app (28%), tablet web browser (23%), smartwatch (11%); 

(5) females use social media multiple times per day compared to 64% of males 

(75% vs. 64%); 

(6) the majority of both females (83%) and males (81%) use Facebook, but they 

vary in how they use other channels, including Pinterest (44% vs. 26%), Twitter 

(28% vs. 51%), and Reddit (8% vs. 29%); 

(7) almost half of social media users (46%) access social media on mobile apps. 

Based on this survey, we can conclude that people definitely rely on social media. 

Kozioł, Wojtowicz & Pyrek, R. (2014) made the assumption that the use of customer 

relationships in the innovation business processes of the company contributes to their 

successful development. They point out that CRM systems are effective tools for. 

Authors state that the effectiveness of individualized marketing is conditioned by 
such factors as close relationships with customers, continuous oversight, analyses, 

information technologies and databases usage. We agree with polish authors in a 

point that knowledge received from consumers is valued higher than information 

obtained from marketing research centers (summarizing analytics and doing cabinet 

researches on demand). 

Chen, Y. (2006) provides an economic analysis of marketing innovations based 

on the dynamic model that includes γ-factor, which allows a firm to acquire consumer 

information effectively and σ-factor, which reduces consumer's transaction costs. 

Author concluded that incentives and effects of both factors differ. Although γ-factor 

benefits the innovating firm, it hurts some consumers (because of their differences in 

tastes, preferences, types, behaviors, purchasing possibilities etc); as well, while σ-factor 
benefits all consumers, it may or may not benefit the innovating firm. 

Nikunen, Saarela, Oikarinen, Muhos & Isohella (2017) have pointed out that today 

the digital marketing environment is focused at attracting customers, engaging 

customers' interest and participation, retaining customers, learning their preferences 

and relating to customers in building strong customer relationships. Thus, authors 

make the accent at the relationship marketing based on the digital marketing tools. 

Authorial findings highlight the importance such digital marketing tools, as Blog, 

Facebook, Content marketing, E-commerce, E-mail, Search engine marketing, Website. 

Mandal & Joshi (2017) in their scientific article conclude that digital channels have 

no boundaries. Each company can use any devices such as smart phones, tablets, 

laptops, televisions, game consoles, digital billboards, and media such as social 
media, SEO, videos, content, e-mail and lot more for promotion company and its 

products. We agree with authors on a range of digital tools usage, but in our paper 

we offer much more perspectives for their implementation relying on the current 

development of informational technologies. 
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As we have mentioned before, there are many different types of marketing digital 

tools, which have different purposes. But we offer to combine them in fifteen groups 

(Table 1). 

Table 1 

The Main Digital Marketing Tools 
Top Marketing sphere Marketing tools description 

1 Analytics & Tracking ClickMeter, Funnel.io, Google Analytics, Heap, Track 

Maven, UNAMO 

2 Online Branding Rebrandly, BrandYourself DIY Tool, Mention, Pixellogo, 

SurveyMonkey, Wisestamp  

3 Blogging & Content Creation WordPress, BuzzSumo, BuzzSprout, CoSchedule, Pocket, 

Grammarly, Hemingway Editor, Kahoot!, Medium, 

Piktochart, Qzzr, Zest 

4 Collaboration Slack, Asana, Cyfe, Dropbox, Google Drive, 

GoToMeeting, JIRA, Join.me, Quip, Trello, Traackr, 

Zenkit, Zoom 

5 Customer Success & Support Intercom, Drift, Emojics, Mopinion, Ramen, Respond (by 

Buffer), Totango, Zendesk 

6 Design, Images & Video Canva, Adobe Spark, Animatron, Balsamiq, Favicon 

Generator, Fluid UI, Genially, InstaQuote, InVision, Loom, 

Pablo, Powtoon, Snappa, Typ.io, Wistia 

7 E-Commerce Shopify, BigCartel, BigCommerce, Chargify, Gumroad, 

Selz, Magento, Oberlo, PrestaShop, Product Upsell, 

Squarespace, Volusion 

8 Email Marketing MailChimp, AWeber, Campaign Monitor, Constant 

Contact, ConvertKit, GetResponse, iContact, 

NEWOLDSTAMP, Revue, Scope 

9 Marketing Automation HubSpot, Zapier, Automate.io, IFTTT (If This Then That), 

Microsoft Flow, Pardot, Follow Up Boss 

10 Event/Project Management Eventbrite, AppInstitute, Bizzabo, Cvent, Eventsforce, 

Sli.do, Eventmobi, Gather, Wild Apricot, Indydesk, 

Bitrix24, ProofHub 

11 Paid Advertising Facebook Ads, AdEspresso, AdStage, AdRoll, Bing Ads, 

Driftrock, Google Adwords, Social Ads Tool, SpyFu, 

Twitter Ads 

12 Productivity 1Password, Calendly, CheatSheet, Evernote, F.lux, Rescue 

Time, Momentum, StayFocusd 

13 SEO Tools Google Keyword Planner, Cocolyze, K-meta, Ahrefs, 

Alexa, Answer the Public, Copyscape, Google Trends, 

GTMetrix, Moz, OnPage.org, Screaming Frog, SEMrush, 

SERPChecker 

14 Social Media Management Meet Edgar, Buffer, Crowdfire, Dlvr.it, Earshot, 

Meltwater, Oktopost, SocialBee, SocialPilot, SproutSocial 

15 Webpage Creation 

& Lead Capture 

Optimizely, ClubRunner, Instapage, JotForm, M-Files, 

Sumo, Kickofflabs, Optinmonster, Sleeknote, Albacross, 

Typeform, Wix, Unbounce 

Source: systematized and completed by authors based on research of Matthews (2018) 

 

(1) Analytics & Tracking is an entrance of any marketing strategy. With the ability 

to track on the marketing efforts, it is possible to determine operative tasks. 

(2) Online Branding is a platform makes it easy to create, track, and manage short 
URLs with a custom domain name. 

https://pixellogo.com/
https://pixellogo.com/
https://justgetflux.com/
https://justgetflux.com/
https://justgetflux.com/
https://momentumdash.com/
https://www.crowdfireapp.com/
https://www.crowdfireapp.com/
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(3) Blogging & Content Creation both are the backbone of the digital marketing. 

Without such software tools it is impossible to share any content. 

(4) Collaboration digital tools allow to check work in a team (each team member) 

and separate goals with different directions. Such tools make sure that team works 

productively and reaches their marketing goals. 

(5) Customer Success & Support tools makes it a key category of the best 
marketing tools list, because it provides support connection and feedback with each 

concrete customer. 

(6) Design, Images & Videos tools help with creating visual images, videos and 

sites to attract visitors and engage consumers. It's complicated sometimes for 

marketers to create well-looking content, not being web designer. Settings of these 

tools help. 

(7) E-Commerce platforms are tools helping to sell physical products or services. 

This huge software instruments with limited abilities to maneuver. These tools are 

'heavy' from the point of ITC and take a great responsibility from software developer/ 

programmer to implement it. 

(8) Email Marketing has been an integral part of most marketing strategies. Today, 

it is impossible to imagine promotions of goods or services without such tools. 
Therefore, there are a lot of email marketing tools to choose from in this category. 

(9) Marketing Automation Even with the best marketing tools available, there is 

still a lot of work to put in. Marketing automation tools give you the freedom to be 

more productive and spend more time on the work that really matters. So sit back 

and let the automation do its thing with one of the tools from this category. 

(10) Event Management is a very stressful part of any managing process. To run 

or to manage an event is a hard deal. That’s why it’s so beneficial to use one of the 

tools listed in Table 1 above. 

(11) Paid Advertising. One of the best ways to boost any of marketing efforts is 

by using paid advertising. There are many digital tools to use paid advertising 

depending on the type of the business, its form and scale. 
(12) Productivity is the main indicator to estimate marketing results. When it 

comes to digital marketing, it is necessary to make sure about staying productive. To 

help keep things moving along quickly and right way, here is a list of the best digital 

tools. 

(13) SEO Tools help to rank for keywords on search engines. There are so many 

guides to tell the best way to rank but at the end of the day, only the search engines 

know all the details of their algorithms. Here is a number of tools to help better 

planning SEO strategy and start ranking. 

(14) Social Media Management is a tricky business tool. There are a lot of platforms 

to manage and it is possible to spend hours making sure everything is updated. This 

is one of the categories that has the most options to suggest. 
(15) Web page Creation & Lead Capture. It's almost an expectation now that 

marketers should be able to make and maintain their own web pages without the help 

of a developer. With many drag and drop interfaces available, it’s become much 

easier to do so. 
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CONCLUSIONS 
Ensuring customers find exactly what they are actively searching for what is the 

key to a successful inbound lead generation campaign. By including the keywords 

people use to search for interesting good, services or just information, business 

increases the likelihood to attract new clients due to the digital search engines. This 

process is called search engine optimization (SEO). By having strong SEO and using 
online advertising, it is possible to drive visitors to the website of any company and 

to present them with a free information-based offer. Afterwards, it will be possible 

to customize a strategic follow up system that intensify sales. We should notice, that 

inbound lead generation works much more efficiently than old-fashioned cold 

calling strategies. 

Marketing Automation continues all the way through the sales process makes 

sales making it easily. Automating the follow-up to the lead generation process is a 

smart way to ensure the marketing runs continuously and smoothly all the time. A 

good example of the Marketing Automation is a series of emails sent out 

automatically over time that continues to provide information and keep building the 

relationship with customers (aka relationship marketing). Marketing Automation 

software captures contact information, delivering free information and then sending 
relevant follow-up. As we can see, Marketing Automation technologies are growing 

rapidly last time. 

Mobile Marketing is a dominating strategy nowadays. Given the fact that nearly 

every person has a mobile phone, business might connect with customers via a 

mobile device. In this case, the website should be mobile friendly and emails should 

work well when opened on a small screen. Effective ways of mobile marketing usage 

include text message campaigns, having a mobile app and creating a mobile loyalty 

program. Also it is advisable to use quick response, or QR-codes in the print 

advertising (if such takes place). These black-and-white square graphics allow a 

mobile phone user to scan the code in the ad and be taken immediately to a mobile 

landing page where business can capture the contact information. Thus, customers 
get to decide whether or not to engage with the company (or any other business) via 

mobile, but it's smart to prepare supply's side of that connection. 

In the world of digital marketing, there are many applications and software 

solutions to keep things running smoothly. That is why it is important to focus efforts 

on what is essential for the business. As we can conclude from our research, the most 

common uses for digital marketing applications are social media management, 

automation, content marketing, and community building. 

Although there are still many skeptics who reject digital marketing technologies 

effectiveness, it should be agreed that today's progress seems unsecured without 

using them. The Internet of things/services presents a fantastic opportunity for 

marketers/businesses. Products or services that market themselves, order themselves 
and integrate into the system that will increase customer retention. Few years ago 

marketers could only dream of such things, now they are a reality. These trends of 

digital marketing usage have to be seized by marketers to be implemented 

successfully. 
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Abstract: The article is exploring the global experience of introducing and developing 
of agro-tourism, marks the specific of development in regional dimension by the 

stages, reveals the conception of the term "agro-tourism" connected with regional 
and socio-economic background. Also it answers the questions of opportunities to 
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innovative phenomenon in the tourism industry of Kazakhstan. Authors determine 
the conception of agro-tourism development in Kazakhstan and the factors that 
contributing its effective development based on comparative analysis. 
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INTRODUCTION 

Agro-tourism geographically tied to specific territory that is why the elaboration 
of theoretical and methodological basis for its evolution connected with the 
development of definitional concept of "agro-tourism" in accordance with regional 
conditions and socioeconomic prerequisites. In this connection it is obvious that the 
concept of "agro-tourism" may vary significantly in different countries depending 
on the approaches of specialists. Based on the existing variety of definitions, agro-
tourism could be considered as a geo-demographic point of view; it is a tourism that 
located outside the city, on the territory with low population density. And from a 
recreational point of view (organization of tourist production) agro-tourism is a 
variety of services, starting with the living in the rural household and nature-oriented 
types of leisure activities. 

France is deservedly considered as the leader of agro-tourism in Western Europe. 
More than 7 million tourists visit France every year, and they also prefer to have a 
rest in the countryside (Pecheritsa & Shevchenko, 2012). The main areas in specialization 
of agro-tourism are wine and gastronomic tourism. In the coastal zones agro-tourism 
optimally combined with beach tourism. The distinguishing feature of agro-tourism 
in France has been identified as a large variety of leisure activities offered to people. 
Active state agro-tourism support in France is indented to save and develop comfort 
living in the rural households occupied a significant share of the total country area. 
In accordance with the methodology in country, agro-tourism consists only of rest 
in places with a population of less than 2,000 people, occupying about 80% of the 
total territory. 
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Nowadays Italy is quit competitive with France in the agro-tourism sphere. 

Despite of the higher cost of services in comparison with France, the number of 

tourists choosing rural holidays in Italy is about two million people every year. The 

main means of agro-tourists' accommodation are Agricola and Masseri. Also another 

main characteristic of agro-tourism is the legally regulated obligation of a farm that 

absorb tourists, not to stop agricultural production. 
In Germany, there are about 10,000 agro-tourism enterprises that participate as 

members of rural tourism in regional and federal associations. Such policy is based 

not only on economic factors, but also on the desire to support cultural identity of 

rural areas. Also for these reasons, agro-tourism in Germany links up with the event 

tourism. National holidays, fairs, folklore festivals and many other events become 

traditional component of rural holidays. 

In England, there over 25,000 small enterprises work in agro-tourism, which 

provide employment to 400,000 people. Here, as in Germany, there is a predominant 

orientation towards the cohabitation of tourists and owners of agro-tourist farms. In 

England, the great attention is paid to the environmental education, and that is why 

farms always allow children to care for young animals in special places. 

Spain is very popular in foreign agro-tourism, therefore, the number of tourists 
is more than 1 million people, which exceeds the number of domestic visitors. In 

Spain, rural hotels are the most common form of accommodation, located in large 

estates, farms (gran finca), and historic places (finca histórica). 

Experts think that so-called "second wave" of agro-tourism development is the 

result of activity of countries, which maintain not only economic (desire to support 

agricultural industry) and socio-psychological factors (enhancing the attractiveness 

of rural holidays into the public consciousness), but also ecological factors, which 

are connected with the reduction on environment, and cultural and historical centers 

traditionally attracting a large flow of visitors. This group of countries includes Cyprus, 

Greece, USA and others. The main feature of agro-tourism development in these 

countries is the fact that there was originally high level of centralization and solution 
of this problem at the state level. A typical example of this development approach is 

Cyprus. For this purpose, there was carried out a comprehensive analysis of new 

possible tourism directions, which resulted in formulated state program for tourism 

development in this country. In 1995, the Cyprus Agro-Tourism Company has been 

established by Government. Nowadays, there more than 60 registered agro-tourism 

farms that offer good rest in the countryside. 

The "third-wave" of agro-tourism development usually refers to Eastern European 

countries, which joined the European Union and succeed its experience in this area. 

In addition to the state support, the tourism development in these countries had 

contributed to financial assistance by European Union. 

Kazakhstan, which has a high level of tourist and recreational potential, is 
characterized by insufficient of agro-tourism development and tourism in general. 

Its GDP share (only accommodation and nutrition services are calculated) is about 

0,9%. The growth in demand for domestic and inbound tourism in Kazakhstan was 

observed over in 2000-2007; in 2017 the increase of visitors was 65,5%. The total 
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number of all foreign residents, who entered Kazakhstan in 2016 was 6 509.4 

thousand people, which is 1.2% more than in 2015. Most foreign residents came from 

Republic of Uzbekistan (37.8%), Russian Federation (24.4%) and Kyrgyz Republic 

(20.7%). The main reasons were private visits (75.4%), official visits (16.2%) and 

less than 1% for tourism purpose (Kurmangaliev, 2016). 

In 2017, there were 5279 visits to Kazakhstan and most of them were for business 
and professional purposes, while touristic purposes were in stagnating situation. 

However, the number of Kazakhstan citizens who travelled abroad was 9 755.6 thousand 

people, which is 15.8% less than in 2016, and 54.1% more than trips to Kazakhstan. 

People in Kazakhstan spend 1.6 billion dollars on travel abroad, including touristic, 

business and other trips, while non-residents got services for 1.5 billion dollars 

(Abenova, 2016). 

Thus, over the years the country balance of payments under the "trips" article is 

negative and is about 109.3 million dollars. Kazakhstan is still "tourist donor" for 

such countries as Turkey, China, United Arab Emirates and Thailand, where there is 

developed tourism industry, new workplaces, improved balance of payments and 

growing population welfare. Demand for tourism of people in Kazakhstan represents 

loss of business share for tourist destinations and accommodation facilities in the 
country, so it is logical that with qualitative tourism development the certain number 

of citizens who travel abroad will chose domestic destinations, spending money 

within country. 

 

MATERIALS AND METHODS 
The abovementioned trends are long-term and as practice shows, the State Concept 

of industry development based on these trends is not successful. However, there are 

more promising and cost-effective methods, and most of all, they are low-budget, 

short term and have prerequisites for successful development of economic situation. 

In accordance with the "Concept of Tourism Industry Development in Kazakhstan 

until 2023", agro-tourism is relatively new and perspective direction, which involves 
building and providing services of accommodation, food, excursion, leisure and 

sports activities, fishing and hunting, and opportunity to learn active types of tourism 

in countryside (Borovaya, 2017). Attractive features of this type of tourism are clean 

air, preserved nature, natural products, silence and unhurried life. That is powerful 

tool of environmental protection, which contributes to the involvement of population 

respect nature and it will be profitable for state economy. According to the Concept, 

there will be taken such measures in agro-tourism sphere as: enacting of agro-

tourism conceptual apparatus including the term of rural tourism (agro-tourism), 

development of agritourist destination in countryside: guest houses, specialized private 

hotels in the style of "agritourist villages", "fishing and hunting villages", etc. 

Nevertheless, the Concept conceals the fact that it is necessary to introduce more 
specific and effective measures to develop this type of tourism, moreover, there is 

no analysis of this direction in tourism, conditions and prerequisites for development 

are not defined, actions to popularize tourism are not disclosed and the main thing 

that the experience that has already been implemented in some regions in Kazakhstan 
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has not been taken into account. So, in 2004, KTA launched 4 pilot projects funded 

by "Eurasia Found" in 4 regions: Lepsinsk, Zhabagly, Katon-Karagay and Ridder. 

In these regions there were created eco-sites (villages in which residents receive 

visitors according to agro-tourism concept). In 2014, the implementation of project 

"Golden Altay is a wealth way to develop region" began in East Kazakhstan. The 

project directed to agro-tourism development in Kazakhstan Altay is led by Machaon 
International Association (Slovakia) with financial support by EU. The implementation 

period is from February 2015 to February 2017. The main goal is to initiate and launch 

the process of creating a market for tourist services by residents and organizations, 

who interested in partnership. Project is carried out in villages located on the territory 

of Katon Karagay National Park and around the West Altay reserve. In "Roadmap 

for tourism development in East Kazakhstan for 2015-2017" program, there were 

implemented 14 projects, including 11 projects in countryside, which helped to increase 

the number of employed people in this sphere. The most ambitious and bright projects 

of agro-tourism in East Kazakhstan are "Ulba singing" ethno festival and "Nomad" 

lend-art symposium. This festival has visited about 400 guests from Kazakhstan, 

Belarus and Russia. In 2018-2019, agro and ethno-touristic trips to Russian Village 

with study of Old Believers history and to Berkutchi family in Kazakh Auyl in order 
to introduce people with nomad life, will be continued. 

 

RESULTS 

The motivation for agro-tourism development in Kazakhstan is firstly associated 

with deterioration of ecological and psychological situation in big cities; desire to have 

vacation in environmentally friendly territories; revival of interest in the elements of 

traditional folk culture: examples of folk architecture, cuisine, craft and folklore; 

growing interest in visiting rural places; searching for sources to improve financial 

situation of people living in countryside; desire to expand communication; increased 

competition in traditional investment areas; search for new investment objects. 

The mission of agro-tourism is to give impetus to the development of individual 
rural places, to increase the income level of their inhabitants, to curb the migration 

flow from village to city by creating additional jobs, reducing social tensions in the 

village by organizing a new specific sector of the local economy. According to 

statistics, almost half of the population of Kazakhstan lives in rural areas, and the 

poverty level of villagers is higher than the urban level in 3 times. In this connection, 

it is necessary to create a large number of tourist destinations that are not large with 

well-organized agriculture (plant growing, animal husbandry) and personal subsidiary 

farming of guest houses, well equipped tourist infrastructure in compliance with 

international sanitary standards and security measures. The economic benefit for 

rural areas from the development of agro-tourism is in the possibility of employing 

people over working age, which make up 31% in the structure of the rural population. 
Small farms should be primarily interested in agro-tourism, because this service has 

the highest share of added value in the cost structure. 

In connection with the above, we have developed basic concepts of agro-tourism 

development in Kazakhstan (Table 1). 
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Table 1 

Basic concepts of agro-tourism development in Kazakhstan 
Agro-tourism concepts Description Tools 

Organization of agro-tourism 

based on small family hotel 

and estates management 

Private micro hotels based on the housing 

stock, existing in the countryside 

agricultural and specialized objects 

Farm, Apiary, Fishing 

farm, Sports Complex, 

Camping, etc. 

Construction of large and 

medium-sized private agro- 

tourism objects in countryside 

Specialized private hotels, Centers Stylized agro-tourism 

village. Cultural and 

ethnographic center 

Creation of agricultural parks 

in farms and agricultural 

cooperatives 

Demonstration of national receptions, 

agricultural production 

Agroforestry Park 

Source: compiled by authors 
 

CONCLUSIONS 

Thus, world practice convincingly demonstrates the growing importance of agro-

tourism in the economy. The rapid growth of this sector in tourism industry, which 

amounts to 6% per year, is provided by the following factors: 

- Agro-tourism acts as an effective tool for restructuring agriculture in conditions 

of agricultural overproduction and increasing competition by transferring part of the 

agricultural business from production to services; 
- Agro-tourism contributes to level differences in the living standards of rural 

and urban populations and to alleviate poverty; 

- Thanks to agro-tourism, there are new opportunities to preserve cultural 

identity, maintain and develop national traditions and lifestyles; 

- Agro-tourism meets the needs of significant part of modern tourists, who are 

the carriers of environmental values, who want to leave the urban city for holidays 

and join the nature and origins of national culture not only of their country but also 

of the other states. 

In addition to countries with positive experience in agro-tourism, there are many 

countries that actively absorb this experience and have significant achievements in 

this type of activity. These include such countries as India, China, Georgia, Belarus, 
Ukraine, Lithuania, Latvia, Estonia, Russia et al. In many foreign countries, agro-

tourism is a fairly mature tourist destination that has passed certain stages of development 

and formation, and therefore, has valuable experience that is necessary for the agro-

tourism development in Kazakhstan. 
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Abstract: Through the creation of 4 primary indicators "contribution of innovation", 

"result of innovation" and "innovation of the internal and external environment" and 

11 secondary indicators, a system of assessment indices was created for the potential 

of industrial innovation in China. The method of factor analysis and the method of 

cluster analysis are combined to assess the innovative ability of industrial 

enterprises in 30 provinces and cities in 2016. The study shows that the innovative 

capacity of industrial enterprises in the southeast has a strong advantage over other 

regions, which is mainly reflected in high investment and production of industrial 

enterprises. The low industrial innovation potential of the central region is mainly 

due to insufficient investment and unfavorable innovation environment, and the 

domestic innovation environment in the western region needs to be improved. Based 

on this, this article makes proposals for promoting innovation and the development 
of industrial enterprises in China. 
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INTRODUCTION 

Innovation is the fundamental driving force for national and regional development 

and the core of economic competitiveness, while industrial enterprises are the best 

carrier for developing regional independent innovation. In recent years, many experts 
and scholars have analyzed the factors influencing the innovation ability of enterprises. 

Ji Xiaoding (2018) use AHP (Analytic Hierarchy Process) method and fuzzy comprehensive 

evaluation method to evaluate the technological innovation ability of enterprises. Liu 

Chao (2017) used rough set method to analyze key factors affecting the development 

of innovation ability in Zhengzhou City. Zhu Shanli (2016) used data envelopment 

analysis to study the influencing factors of technological innovation in China's high-

tech industry. Based on the literature review, this paper selects appropriate financial 

and non-financial indicators, and uses factor analysis to comprehensively compare 

the innovation capabilities of industrial enterprises in China's provinces, and studies 

the level of innovation development in China based on cluster analysis results. 

Provide guidance for enterprises to "improve industrial innovation capability" and 
provide reference for the government to "develop incentive and innovation policies". 

The data used in the experimental analysis of this paper comes from the 2016 

Statistical Yearbook of Scientific and Technological Activities of Industrial Enterprises 

issued by the National Bureau of Statistics of China in 2017. Due to the lack of data 
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in the Tibet Autonomous Region, this paper only statistically analyzes the situation 

of other 30 provinces (cities) in mainland China. 

 

INDICATOR SYSTEM 

This paper first studies the "National Innovation Capability Evaluation Index 

System" published by the National Bureau of Statistics of China, then refers to the 
"Global Innovation Index" issued by WIPO, and comprehensively draws the following 

11 evaluation indicators to construct an evaluation index for industrial enterprises. 

The system, as shown in Table 1: 

Table 1 

Evaluation Index System 

of Industrial Enterprises' Innovation Ability in China's Provinces 
Primary indicator  Secondary indicator 

Innovation investment 

X1 R&D personnel equivalent to full-time equivalent 

X2 R&D expenditure 

X3 Technical renovation expenditure 

X4 Number of companies with R&D activities 

X5 Number of new product development projects 

Innovative output 
X6 Number of patent applications 

X7 New product sales revenue 

Innovative external 

environment 

X8 R&D funding from government departments 

X9 Government funds 

Innovative internal 

environment 

X10 Expenditure on domestic research institutions / R&D expenditure 

X11 Number of researcher / R&D personnel full time equivalent 

Source: created by author 
 

EVALUATION MODEL 

Factor analysis 

Factor analysis is a multivariate statistical analysis method designed to simplify 

the original model and decompose the original observed variables into linear 

combinations of factors by constructing a factor model. Using factor analysis, 
multiple variables can be grouped according to the calculated correlation. Each group 

represents a basic element, which we call a common factor. The implicit information 

of the original variable is expressed by fewer common factors, it is conducive to 

scientific research and analysis, and can be widely used in evaluation research in 

various industries. 

Mathematical model 

{

𝑥1 = 𝑎11𝑓1 + 𝑎12𝑓2 + ⋯ + 𝑎1𝑚𝑓𝑚 + 𝑒1

𝑥2 = 𝑎21𝑓1 + 𝑎22𝑓2 + ⋯ + 𝑎2𝑚𝑓𝑚 + 𝑒2

⋯ ⋯ ⋯ ⋯ ⋯
𝑥𝑛 = 𝑎𝑛1𝑓1 + 𝑎𝑛2𝑓2 + ⋯ + 𝑎𝑛𝑚𝑓𝑚 + 𝑒𝑛

, 𝑚 < 𝑛      (1) 

Equation (1) can be simplified as: 
 

X = AF + e                                                                 (2) 
 

Where xn represents the original variable, which is the evaluation index; aij 

represents the weight of the variable xi on the common factor fj, which is the standard 
regression coefficient; fj represents the common factor. 
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In the process of using factor analysis, researchers generally choose the maximum 

variance method, which can make the standard regression coefficient matrix more 

reasonable, explain common factors more easily, and the actual meaning is more distinct. 

 

EMPIRICAL RESEARCH 

Experimental process 
This article uses SPSS 25 as an analysis tool. Due to the lack of some data, this 

article does not analyze the Tibet Autonomous Region. 

First, according to the evaluation index system of industrial enterprises' innovation 

ability established in this paper, through reviewing the Statistical Yearbook of 

Scientific and Technological Activities of Industrial Enterprises, collate and calculate 

relevant data of industrial enterprises in 30 provinces (cities) in mainland China. 

Second, import data in the SPSS software and standardize the data. Next, the factor 

analysis method is used to analyze the data. In order to verify the rationality of the 

experimental results, the KMO and Bartlett's Test was selected at the same time as 

the factor analysis. 

Finally, the comprehensive evaluation value, that is, the estimated value equation 

of the total factor score is obtained. In this experiment, using the factor analysis 
function of SPSS, the three factor variable scores FAC1_1, FAC1_2 and FAC1_3 

were saved, and the final score was calculated by the factor variance contribution 

rate. The results are shown in Table 2. 

Table 2 

KMO and Bartlett test 
KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy 0.814 

Bartlett's Test of Sphericity Approx. Chi-Square 563.344 

df 55 

Sig. 0.000 

Source: created by author 

 

The KMO value is 0.814 > 0.6, and the Sig. value of the Bartlett's Test is 

0.000 < 0.005, indicating that the validity test of the original data is passed. The data 

of this study is suitable for factor analysis. It can be seen from the variance explanation 

table (Table 3) that the cumulative contribution rate of the extracted three common 

factor interpretations is 91.136%, which can express most of the information carried 

by the data.  

The initial eigenvalues of all common factors extracted by factor analysis are 

shown in Figure 1. 

As shown in Table 4, the load distribution after rotation clearly shows the 

distribution of the various factors. X1, X2, X3, X4, X5, X6, X7 is mainly explained by 

the first factor X8, X9 is mainly explained by the second factor, and X10, X11 is mainly 
explained by the third factor. The variables closely related to the first factor are 

mainly variables in innovation input (R&D personnel, R&D expenditure) and innovation 

output (patent and new product income), which can be named as "innovation input-

output" factor. 
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Table 3 

Variance interpretation table 
Total Variance Explained 

No Initial Eigenvalues Extraction Sums of Squared 

Loadings 

Rotation Sums of Squared 

Loadings 

Total % of 

Variance 

Cumu-

lative % 

Total % of 

Variance 

Cumu-

lative % 

Total % of 

Variance 

Cumu-

lative % 

1 7.556 68.692 68.692 7.556 68.692 68.692 6.465 58.775 58.775 

2 1.458 13.255 81.946 1.458 13.255 81.946 2.428 22.072 80.847 

3 1.011 9.190 91.136 1.011 9.190 91.136 1.132 10.290 91.136 

4 0.519 4.716 95.853 
      

5 0.229 2.079 97.932 
      

6 0.130 1.180 99.113 
      

7 0.045 0.407 99.519 
      

8 0.028 0.251 99.770 
      

9 0.012 0.108 99.878 
      

10 0.009 0.080 99.957 
      

11 0.005 0.043 100.00 
      

Extraction Method: Principal Component Analysis 

Source: created by author 

 
Figure 1: Gravel diagram 

Source: created by author 

Table 4 

Component matrix after rotation 
Rotated Component Matrix 

 Component 

1 2 3 

X1 0.959 0.147 -0.070 

X2 0.940 0.303 -0.053 

X3 0.283 0.935 -0.104 

X4 0.947 0.254 -0.047 

X5 0.932 0.325 -0.055 

X6 0.932 0.290 -0.016 

X7 0.246 0.949 -0.075 

X8 0.818 0.240 -0.177 

X9 0.864 0.425 -0.040 

X10 -0.080 -0.151 0.960 

X11 -0.684 0.157 0.384 

Extraction Method: Principal Component Analysis. 

Rotation Method: Varimax with Kaiser Normalization 

a. Rotation converged in 5 iterations 

Source: created by author 
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The main factor associated with the second factor is the government-funded 
variable, which can be named the "enterprise external innovation environment" 
factor. Closely related to the third factor is the proportion of R&D funds and the 
proportion of R&D personnel, which can be named as "intra-enterprise innovation 
environment" factor. 

 

Analysis of results 

According to the basic idea of factor analysis, the three common factors in the 
research results are weighted and summed, and the comprehensive scores of the 
innovation ability of industrial enterprises in all provinces can be obtained. 

The calculation formula is as follows: 
 

𝐹 =
0.58775 ∗ 𝐹𝐴𝐶1_1 + 0.22072 ∗  𝐹𝐴𝐶1_2 + 0.1029 ∗  𝐹𝐴𝐶1_3

0.91136
 

 

The variance contribution rates of the three rotated common factors are: 
58.775%, 22.072%, 10.290%, and the comprehensive scores of the innovation ability 
of the company can be obtained. The ranking is shown in Table 5. 

Table 5 

Comprehensive score ranking 
Province (City) FAC1_1 FAC1_2 FAC1_3 Score Ranking 

Beijing -0.60107 1.46567 1.01303 0.081707094 8 

Tianjin -0.20573 0.57901 -0.13358 -0.007531713 10 

Hebei -0.09336 -0.46153 -0.66914 -0.247537469 18 

Shanxi -0.29409 -0.91974 -0.25552 -0.441262968 22 

Inner Mongolia -0.29297 -1.07119 -0.81678 -0.540590805 27 

Liaoning -0.75718 1.16009 -0.23822 -0.23425465 17 

Jilin -0.22498 -1.1001 -0.49655 -0.467588068 25 

Heilongjiang -0.78842 0.57422 0.33372 -0.33171549 20 

Shanghai -0.32676 1.64808 -0.71902 0.107228614 7 

Jiangsu 3.35568 0.18599 0.01077 2.210389819 1 

Zhejiang 2.54987 -0.8783 -0.39519 1.387116689 3 

Anhui 0.2544 0.27175 -0.2314 0.20375395 5 

Fujian 0.26348 -0.8231 -1.00114 -0.142459147 15 

Jiangxi -0.41167 -0.46801 -0.23852 -0.405769309 21 

Shandong 0.91541 1.48315 -0.03548 0.945556315 4 

Henan 0.19603 -0.49592 -0.81124 -0.085278513 13 

Hubei -0.17653 0.23231 -0.06373 -0.064779957 11 

Hunan 0.06931 0.36382 -0.54447 0.071336618 9 

Guangdong 2.08172 1.49053 0.90252 1.805422687 2 

Guangxi -0.29744 -0.89365 -0.39181 -0.452493018 23 

Hainan -0.20866 -0.85988 4.14218 0.124865798 6 

Chongqing -0.13535 -0.57087 -0.67795 -0.302092964 19 

Sichuan -0.63027 1.15836 0.40821 -0.0798402 12 

Guizhou -0.36341 -0.79549 -0.24424 -0.454603095 24 

Yunnan -0.46175 -0.62256 -0.33829 -0.486761594 26 

Shaanxi -1.14829 2.34317 -0.47064 -0.226202402 16 

Gansu -0.20017 -0.91637 2.09646 -0.114318568 14 

Qinghai -0.8755 -0.50482 0.14991 -0.669958366 30 

Ningxia -0.70159 -0.67037 -0.07224 -0.622977841 29 

Xinjiang -0.49074 -0.90427 -0.21167 -0.559387895 28 

Source: created by author 
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From the index ranking, the most innovative ability is Jiangsu Province, and its 

industrial enterprises innovation environment, innovation investment and innovation 

output are among the highest in the country. The top four in the list of innovation 

capabilities are Jiangsu, Guangdong, Zhejiang and Shandong. In 2017, the GDP of 

these four provinces (billions of US dollars) were 1341.19, 1272.27, 1076.43, and 

766.73, ranking the top four in the country, and the industrial output value accounted 
for the national economy. All of them were higher than the national average. The 

research selection method has credibility. 

 

Cluster analysis 

Cluster analysis is a way to divide data into different groups by identifying the 

data cluster structure, and members of each group have similar attributes. 

Based on the results of factor analysis, this study clustered the innovation 

capabilities of industrial enterprises in 30 provinces (cities) in mainland China and 

classified them into three categories, as shown in Table 6. 

Table 6 

Cluster analysis results of 30 provinces (cities) 

industrial enterprises innovation ability 
Classification Score Province Creativity 

The First 

Class 
F > 0 

Jiangsu, Guangdong, Zhejiang, Shandong, 

Shanghai, Beijing, Tianjin, Hunan, Anhui, Hainan 
Strong 

The Second 

Class 
-0.4 < F < 0 

Chongqing, Hubei, Sichuan, Henan, Gansu, 

Fujian, Shaanxi, Liaoning, Hebei, Gansu, 

Heilongjiang 

Weak 

The Third 

Class 
F < -0.4 

Jiangxi, Shanxi, Guangxi, Guizhou, Jilin, Yunnan, 

Inner Mongolia, Xinjiang, Ningxia, Qinghai 
Poor 

Source: created by author 

 

CONCLUSIONS AND RECOMMENDATIONS 
It can be seen from Table 6 that there is a big gap between the innovation 

capabilities of industrial enterprises in different regions of China, and the innovation 

capability of industrial enterprises in the southeast has a strong advantage over other 

regions. In particular, coastal provinces (cities) such as Jiangsu, Guangdong, Shandong, 

and Zhejiang are among the top industrial innovation capabilities. 

Compared with the eastern provinces, Henan and Hubei in the central region 

have a certain gap, the industrial base is weak, the government support is not strong, 

and it is a region with weak innovation capability. In the western region, except for 

Sichuan and Shaanxi, which are weak in innovation, Ningxia, Xinjiang, and other 

provinces have always belonged to regions with poor innovation capabilities, with 

less investment in innovation, and the innovation capacity of industrial enterprises 
is generally low. 

This paper evaluates the technological innovation capabilities of industrial 

enterprises in various provinces and cities in China, and puts forward the following 

suggestions for the evaluation results of technological innovation capabilities of 

industrial enterprises in various provinces and cities in China: 
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(1) In the southeastern coastal provinces, if they want to enhance their 

technological innovation capabilities, they should enhance the external innovation 

environment and increase government support. 

(2) The central region should strengthen cooperation with scientific research 

institutions. 

(3) The western region should simultaneously increase R&D funds and personnel 
input. 
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