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Abstract: The article is exploring the global experience of introducing and developing
of agro-tourism, marks the specific of development in regional dimension by the 
stages, reveals the conception of the term "agro-tourism" connected with regional 
and socio-economic background. Also it answers the questions of opportunities to 
apply the experience of other countries in Kazakhstan in development of a fairly 
innovative phenomenon in the tourism industry of Kazakhstan. Authors determine 
the conception of agro-tourism development in Kazakhstan and the factors that 
contributing its effective development based on comparative analysis.
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INTRODUCTION
Agro-tourism geographically tied to specific territory that is why the elaboration 

of theoretical and methodological basis for its evolution connected with the 
development of definitional concept of "agro-tourism" in accordance with regional 
conditions and socioeconomic prerequisites. In this connection it is obvious that the 
concept of "agro-tourism" may vary significantly in different countries depending 
on the approaches of specialists. Based on the existing variety of definitions, agro-
tourism could be considered as a geo-demographic point of view; it is a tourism that 
located outside the city, on the territory with low population density. And from a 
recreational point of view (organization of tourist production) agro-tourism is a 
variety of services, starting with the living in the rural household and nature-oriented 
types of leisure activities.

France is deservedly considered as the leader of agro-tourism in Western Europe. 
More than 7 million tourists visit France every year, and they also prefer to have a 
rest in the countryside (Pecheritsa & Shevchenko, 2012). The main areas in specialization
of agro-tourism are wine and gastronomic tourism. In the coastal zones agro-tourism 
optimally combined with beach tourism. The distinguishing feature of agro-tourism 
in France has been identified as a large variety of leisure activities offered to people. 
Active state agro-tourism support in France is indented to save and develop comfort 
living in the rural households occupied a significant share of the total country area. 
In accordance with the methodology in country, agro-tourism consists only of rest 
in places with a population of less than 2,000 people, occupying about 80% of the 
total territory.
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Nowadays Italy is quit competitive with France in the agro-tourism sphere. 
Despite of the higher cost of services in comparison with France, the number of 
tourists choosing rural holidays in Italy is about two million people every year. The 
main means of agro-tourists' accommodation are Agricola and Masseri. Also another 
main characteristic of agro-tourism is the legally regulated obligation of a farm that 
absorb tourists, not to stop agricultural production.

In Germany, there are about 10,000 agro-tourism enterprises that participate as 
members of rural tourism in regional and federal associations. Such policy is based 
not only on economic factors, but also on the desire to support cultural identity of 
rural areas. Also for these reasons, agro-tourism in Germany links up with the event 
tourism. National holidays, fairs, folklore festivals and many other events become 
traditional component of rural holidays.

In England, there over 25,000 small enterprises work in agro-tourism, which 
provide employment to 400,000 people. Here, as in Germany, there is a predominant 
orientation towards the cohabitation of tourists and owners of agro-tourist farms. In 
England, the great attention is paid to the environmental education, and that is why 
farms always allow children to care for young animals in special places.

Spain is very popular in foreign agro-tourism, therefore, the number of tourists 
is more than 1 million people, which exceeds the number of domestic visitors. In 
Spain, rural hotels are the most common form of accommodation, located in large 
estates, farms (gran finca), and historic places (finca histórica).

Experts think that so-called "second wave" of agro-tourism development is the 
result of activity of countries, which maintain not only economic (desire to support 
agricultural industry) and socio-psychological factors (enhancing the attractiveness 
of rural holidays into the public consciousness), but also ecological factors, which 
are connected with the reduction on environment, and cultural and historical centers 
traditionally attracting a large flow of visitors. This group of countries includes Cyprus,
Greece, USA and others. The main feature of agro-tourism development in these 
countries is the fact that there was originally high level of centralization and solution 
of this problem at the state level. A typical example of this development approach is 
Cyprus. For this purpose, there was carried out a comprehensive analysis of new 
possible tourism directions, which resulted in formulated state program for tourism 
development in this country. In 1995, the Cyprus Agro-Tourism Company has been 
established by Government. Nowadays, there more than 60 registered agro-tourism 
farms that offer good rest in the countryside.

The "third-wave" of agro-tourism development usually refers to Eastern European
countries, which joined the European Union and succeed its experience in this area. 
In addition to the state support, the tourism development in these countries had 
contributed to financial assistance by European Union.

Kazakhstan, which has a high level of tourist and recreational potential, is 
characterized by insufficient of agro-tourism development and tourism in general. 
Its GDP share (only accommodation and nutrition services are calculated) is about 
0,9%. The growth in demand for domestic and inbound tourism in Kazakhstan was 
observed over in 2000-2007; in 2017 the increase of visitors was 65,5%. The total 
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number of all foreign residents, who entered Kazakhstan in 2016 was 6 509.4 
thousand people, which is 1.2% more than in 2015. Most foreign residents came from
Republic of Uzbekistan (37.8%), Russian Federation (24.4%) and Kyrgyz Republic 
(20.7%). The main reasons were private visits (75.4%), official visits (16.2%) and 
less than 1% for tourism purpose (Kurmangaliev, 2016).

In 2017, there were 5279 visits to Kazakhstan and most of them were for business 
and professional purposes, while touristic purposes were in stagnating situation. 
However, the number of Kazakhstan citizens who travelled abroad was 9 755.6 thousand
people, which is 15.8% less than in 2016, and 54.1% more than trips to Kazakhstan. 
People in Kazakhstan spend 1.6 billion dollars on travel abroad, including touristic, 
business and other trips, while non-residents got services for 1.5 billion dollars 
(Abenova, 2016).

Thus, over the years the country balance of payments under the "trips" article is 
negative and is about 109.3 million dollars. Kazakhstan is still "tourist donor" for 
such countries as Turkey, China, United Arab Emirates and Thailand, where there is 
developed tourism industry, new workplaces, improved balance of payments and 
growing population welfare. Demand for tourism of people in Kazakhstan represents 
loss of business share for tourist destinations and accommodation facilities in the 
country, so it is logical that with qualitative tourism development the certain number 
of citizens who travel abroad will chose domestic destinations, spending money 
within country.

MATERIALS AND METHODS
The abovementioned trends are long-term and as practice shows, the State Concept

of industry development based on these trends is not successful. However, there are 
more promising and cost-effective methods, and most of all, they are low-budget, 
short term and have prerequisites for successful development of economic situation.

In accordance with the "Concept of Tourism Industry Development in Kazakhstan
until 2023", agro-tourism is relatively new and perspective direction, which involves 
building and providing services of accommodation, food, excursion, leisure and 
sports activities, fishing and hunting, and opportunity to learn active types of tourism 
in countryside (Borovaya, 2017). Attractive features of this type of tourism are clean 
air, preserved nature, natural products, silence and unhurried life. That is powerful 
tool of environmental protection, which contributes to the involvement of population 
respect nature and it will be profitable for state economy. According to the Concept, 
there will be taken such measures in agro-tourism sphere as: enacting of agro-
tourism conceptual apparatus including the term of rural tourism (agro-tourism), 
development of agritourist destination in countryside: guest houses, specialized private
hotels in the style of "agritourist villages", "fishing and hunting villages", etc. 
Nevertheless, the Concept conceals the fact that it is necessary to introduce more 
specific and effective measures to develop this type of tourism, moreover, there is 
no analysis of this direction in tourism, conditions and prerequisites for development 
are not defined, actions to popularize tourism are not disclosed and the main thing 
that the experience that has already been implemented in some regions in Kazakhstan 
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has not been taken into account. So, in 2004, KTA launched 4 pilot projects funded 
by "Eurasia Found" in 4 regions: Lepsinsk, Zhabagly, Katon-Karagay and Ridder. 
In these regions there were created eco-sites (villages in which residents receive 
visitors according to agro-tourism concept). In 2014, the implementation of project 
"Golden Altay is a wealth way to develop region" began in East Kazakhstan. The 
project directed to agro-tourism development in Kazakhstan Altay is led by Machaon 
International Association (Slovakia) with financial support by EU. The implementation
period is from February 2015 to February 2017. The main goal is to initiate and launch
the process of creating a market for tourist services by residents and organizations,
who interested in partnership. Project is carried out in villages located on the territory 
of Katon Karagay National Park and around the West Altay reserve. In "Roadmap 
for tourism development in East Kazakhstan for 2015-2017" program, there were 
implemented 14 projects, including 11 projects in countryside, which helped to increase
the number of employed people in this sphere. The most ambitious and bright projects
of agro-tourism in East Kazakhstan are "Ulba singing" ethno festival and "Nomad" 
lend-art symposium. This festival has visited about 400 guests from Kazakhstan, 
Belarus and Russia. In 2018-2019, agro and ethno-touristic trips to Russian Village 
with study of Old Believers history and to Berkutchi family in Kazakh Auyl in order 
to introduce people with nomad life, will be continued.

RESULTS
The motivation for agro-tourism development in Kazakhstan is firstly associated 

with deterioration of ecological and psychological situation in big cities; desire to have
vacation in environmentally friendly territories; revival of interest in the elements of 
traditional folk culture: examples of folk architecture, cuisine, craft and folklore; 
growing interest in visiting rural places; searching for sources to improve financial 
situation of people living in countryside; desire to expand communication; increased 
competition in traditional investment areas; search for new investment objects.

The mission of agro-tourism is to give impetus to the development of individual 
rural places, to increase the income level of their inhabitants, to curb the migration 
flow from village to city by creating additional jobs, reducing social tensions in the 
village by organizing a new specific sector of the local economy. According to 
statistics, almost half of the population of Kazakhstan lives in rural areas, and the 
poverty level of villagers is higher than the urban level in 3 times. In this connection, 
it is necessary to create a large number of tourist destinations that are not large with 
well-organized agriculture (plant growing, animal husbandry) and personal subsidiary
farming of guest houses, well equipped tourist infrastructure in compliance with 
international sanitary standards and security measures. The economic benefit for 
rural areas from the development of agro-tourism is in the possibility of employing 
people over working age, which make up 31% in the structure of the rural population. 
Small farms should be primarily interested in agro-tourism, because this service has 
the highest share of added value in the cost structure.

In connection with the above, we have developed basic concepts of agro-tourism 
development in Kazakhstan (Table 1).
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Table 1
Basic concepts of agro-tourism development in Kazakhstan

Agro-tourism concepts Description Tools
Organization of agro-tourism 
based on small family hotel 

and estates management

Private micro hotels based on the housing
stock, existing in the countryside 

agricultural and specialized objects

Farm, Apiary, Fishing 
farm, Sports Complex, 

Camping, etc.
Construction of large and 

medium-sized private agro-
tourism objects in countryside

Specialized private hotels, Centers Stylized agro-tourism 
village. Cultural and 
ethnographic center

Creation of agricultural parks 
in farms and agricultural 

cooperatives

Demonstration of national receptions, 
agricultural production

Agroforestry Park

Source: compiled by authors

CONCLUSIONS
Thus, world practice convincingly demonstrates the growing importance of agro-

tourism in the economy. The rapid growth of this sector in tourism industry, which 
amounts to 6% per year, is provided by the following factors:

- Agro-tourism acts as an effective tool for restructuring agriculture in conditions
of agricultural overproduction and increasing competition by transferring part of the 
agricultural business from production to services;

- Agro-tourism contributes to level differences in the living standards of rural 
and urban populations and to alleviate poverty;

- Thanks to agro-tourism, there are new opportunities to preserve cultural 
identity, maintain and develop national traditions and lifestyles;

- Agro-tourism meets the needs of significant part of modern tourists, who are 
the carriers of environmental values, who want to leave the urban city for holidays 
and join the nature and origins of national culture not only of their country but also 
of the other states.

In addition to countries with positive experience in agro-tourism, there are many 
countries that actively absorb this experience and have significant achievements in 
this type of activity. These include such countries as India, China, Georgia, Belarus, 
Ukraine, Lithuania, Latvia, Estonia, Russia et al. In many foreign countries, agro-
tourism is a fairly mature tourist destination that has passed certain stages of development
and formation, and therefore, has valuable experience that is necessary for the agro-
tourism development in Kazakhstan.
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